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 TV industry economics have dramatically changed and somecompanies are losing or have already lost the battle. The televi-sion industry is transitioning from a broadcast media (one-way,wide distribution) business model to an Internet marketing (two-way, targeted streaming) business model. Some of the key play-ers in traditional media, such as broadcasters and video stores,are clinging to a declining business model while new players,including Internet TV companies and providers of portablemedia are setting records for growth.
 Pay TV Subscribers - Internet TV has already won the paid TV industry battle. In 2013,Netfilx, the largest Internet TV company, was at 37 million subscribers and growing, whilecable TV company Comcast had 22 million subscribers and was on a decline.
 Internet TV Advertising - Google has already proven that companies will pay muchhigher prices for targeted ads with built-in return channels. For example, the SuperBowlgenerates over $3.5 million for a commercial, or 3.7 cents per viewer, and Google earnsover $1.04 per click.
 TV Commerce - eCommerce has already been proven successful by companies likeAmazon. Their success may be rapidly transferred to Internet TV systems, which have sig-nificantly more viewing time than web browsing. This can more than double TV bills withhappy customers purchasing products directly from TV service accounts.
 During this transition, customers will win with more options and targeted ads, contentservice providers will win with higher ad revenues, and advertisers will win with muchhigher response rates.
 TV Industry Economics - Transitioning from Broadcast Media to InternetMarketing business Model.
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 Mr. Belt is a new product business development, marketing and sales expert for communicationproducts. Robert specializes in assisting international and OEM companies in finding, qualifying,establishing meetings, defining product requirements, negation of sales contracts and follow-up cus-tomer communication. He has more than 20 years of experience in product definition, engineeringspecification, design and contract negotiation for non-standard and new products. Mr. Belt hasdefined and located for strategic partnering, initiated discussions for technology partnering anddrafted alliance agreements. Robert's clients have included Alps, Motorola, Nokia, Wavetek,Norand, Trimble, Mitsubishi, Panasonic, Fujitsu, Uniden, NEC, Qualcomm, Novatel, JRC, Apple,Omnipoint, NYNEX, Bell Atlantic, SONY and hundreds of other companies.
 Regis (Bud) Bates is a wireless systems expert who specializes in network operations and planningfor telecommunications and management information systems. As president of TC InternationalConsulting, he performs Strategic Planning, Business Continuity Planning and TechnologyInnovation for his client companies. Mr. Bates has helped fortune 100-500 companies design, setup,and manage LANs and WANs using SONET, ATM, MPLS, and VPN architectures. Bud Batesauthored over fifteen technology-oriented books, many of which were best sellers for McGraw-Hill.Bud received his degree in Business Management from Stonehill College (BS) in Easton, MA andcompleted an MBA in Finance at St. Joseph's University in Philadelphia (except the thesis).
 Mr. Harte has over 29 years of technology analysis, development, implementation, and businessmanagement experience. Mr. Harte has worked for leading companies including Ericsson/GeneralElectric, Audiovox/Toshiba and Westinghouse and has consulted for hundreds of other companies.Mr. Harte continually researches, analyzes, and tests new communication technologies, applica-tions, and services. He has authored over 100 books on communications technologies and businesssystems covering topics such as IP television, mobile telephone systems, data communications,voice over data networks, broadband, prepaid services, billing systems, sales, and Internet market-ing. Mr. Harte holds many degrees and certificates including an Executive MBA from Wake ForestUniversity (1995) and a BSET from the University of the State of New York, (1990).
 Robert BeltRobert BeltMarketingMarketing
 Bud BatesBud BatesTechnologyTechnology
 Lawrence HarteLawrence HarteSenior EditorSenior Editor
 Carolyn Luck is a marketing and television industry expert. She has interviewed over 110 TV indus-try companies and executives. She is responsible for whitepapers, articles, magazine production,and the IPTV industry directory. Mrs. Luck is a well published author, having authored and co-authored books and articles covering marketing systems, programs, and tactics. Mrs. Luck holdsmany certificates and has a Bachelors degree in Sociology from the State University of New York.
 Carolyn LuckCarolyn LuckBusinessBusiness
 IP Television Expert WritersIP Television Expert Writers
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 Roger McGarrahan is co-founder and General Manager of PathFinder World Video LLC which licens-es linear channel and VOD programming from ethnic and niche television networks to CATV, TelcoIPTV, Broadband IPTV, Mobile and Hospitality television service providers. Prior to that Roger wasCEO of Thomson Broadcast & Multimedia, Inc. (Thomson/Grass Valley) in charge of North Americaoperations and previously its General Counsel. Earlier Roger was legal counsel for COMSAT RSIwhich specialized in the design and delivery of satellite communication systems. In total, Roger hastwenty years experience as executive management, operations management, and corporate counsel inthe broadcast, satellite and telecommunications industries.
 Roger McGarrahanRoger McGarrahanContentContent
 LicensingLicensing
 Michael H. Sommer - The "Gadget Guy" Technology Commentator is a consumer electronics industryexpert. Mr. Sommer regularly appears on several television stations as the Gadget Guy and is asought after technology evaluation and marketing expert. His words and industry findings are refer-enced in many leading industry publications including USA Today, N.Y. Times and Telecom Businessmagazine. He has been a consultant for hundreds of consumer electronics product developers rang-ing from high-tech start-ups to fortune 100 multinational companies. His clients include Motorola,Cendant Corporation, Sony, and other leading edge companies. Mr. Sommer attended the Universityof Hartford majoring in communications and he specializes in working with executives from fortune1000 companies providing them with an understanding of consumer electronics device requirementsand marketing programs.Michael SommerMichael Sommer
 ConsumerConsumerElectronicsElectronics
 Avi Ofrane is the president and CEO, and a master instructor of The Billing College. Mr. Ofranefounded The Billing College in 1996 to address the converging market trends associated with telecom-munications Billing and Customer Care. Mr. Ofrane began his career in 1977 as an analyst with theIBM Corporation, designing and implementing manufacturing systems. Throughout his extensivecareer, Mr. Ofrane has been involved in all aspects of the industry, including strategic planning, RFPprocessing, vendor evaluation and selection, business process engineering, business/systems analyses,project management, implementation, operations, quality assurance, and executive management. Mr.Ofrane lectures extensively in the US and in Europe on Billing and Customer Care issues, strategies,methodologies, and practices and he is a frequent speaker at major industry conferences. He hasauthored several leading books on billing systems. Mr. Ofrane holds a BS, Computer Science, fromPennsylvania State University.
 Avi OfraneAvi OfraneBillingBilling
 SystemsSystems
 Chris has been a driving force in the technology industry for over 20 years and has worked closely withexecutives from many major corporations and entrepreneurs who have relied on technology to supportthe growth of their businesses. His current position as Executive Vice President and Co-Founder ofNeuLion targets the revolution currently underway as the television and internet video industriesconverge. Chris has held numerous executive positions in the technology sector. Over the last sevenyears the growth of internet television on computers, tablets, mobile, and internet connected devices,has given Chris an opportunity to work closely with the largest brands in the sports and entertain-ment industry; the NFL, NHL, UFC, NBA, Rainbow Media and many others. He has also worked withseveral private equity and venture capital firms as their Chief Executive Officer, which includesMetiom, MetaMatrix, Exchange Applications and Digital Harbor. Chris has been on the Board ofDirectors of all of these companies.
 Chris WagnerChris WagnerInternet TVInternet TV
 SystemsSystems
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Over the Top (OTT) Video, which ABI Research defines as premiumvideo delivered over an unmanaged network to consumers in replace-ment of TV or movie experiences, has grown quickly to be an $11.5billion international market in 2013; growth through 2018 is forecast-ed at 27% annually. Service availability and business models vary sig-nificantly by region; The America's, led by the United States, andNetflix in particular, lead the market with nearly 60% of the total mar-ket, with Europe at 24% and Asia-Pacific at 17%.
 However, the belief that OTT video is the realm only of low-costnew entrants that will overturn Pay TV revenues (which amount to$264 billion in 2013) is not true. Revenues from e-tailers or OTT ser-vices such as Apple's iTunes, Netflix, Hulu and Amazon's Prime and
 Lovefilm (UK) constitute the majority of revenues today, supplement-ed with offerings from content owner's direct-to-consumer, such asMLB.tv, Sony's ad-supported Crackle, and Flixster (owned by WarnerBrothers). In addition, we have just started to see Pay TV companiesoffer lower-cost Pay TV replacements or movie-oriented services,including Comcast's Streampix, viaPlay (Northern Europe), Sky Go(UK), and Cox's flareWatch service (currently being shown in OrangeCounty, California).
 While business models vary by region, subscription is the domi-nant approach today (driven largely by Netflix), responsible for 39%of the revenues, while rental (or pay-per-view, PPV) is responsible for29%. Advertising (23%) support and purchases (9%) round out themonetization. Inclusion of multiscreen services in traditional Pay TVpackages via syndicated TV Everywhere offerings (in which a cus-tomer gets access to a portal or application directly from a contentowner using their Pay TV credentials), or directly from their Pay TVprovider, of course, combine to increase the importance of IP videodelivery while the revenues are accounted for as classic Pay TV rev-enues.
 These findings are part of ABI Research's OTT and Multi-screenServices and Pay TV Research Services.
 ABI Research provides in-depth analysis and quantitative fore-casting of trends in global connectivity and other emerging technolo-gies. From offices in North America, Europe and Asia, ABI Research'sworldwide team of experts advises thousands of decision makersthrough 70+ research and advisory services. Est. 1990. For more infor-mation visit www.abiresearch.com, or call +1.516.624.2500.
 9Subscribe FREE at www.IPTVMagazine.com September 2013
 Market Update
 Internet TV Business Model
 By: ABI Research
 Interested in submitting news or a marketupdate?
 Email us your press release
 Get your new technology or market research noticed
 [email protected]
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 TiVo Research andAnalytics: Netflix NotCannibalizing TraditionalTV Viewing
 Netflix Homes, Including Those WhoView "House of Cards," Watch the SameAmount of Traditional TV as Non-NetflixHomes
 SAN JOSE, CA--(Marketwired - Jul 29,2013) - TiVo Research and Analytics, Inc.(TRA), the largest provider of single-sourceTV viewing and purchase data for advertisersand TV networks, today released findingsfrom a completed study on the traditional TVtuning behaviors of self-identified Netflixsubscribers. Notably, the data showed sub-scribing to Netflix is not cannibalizing theamount of linear television viewing in TiVohouseholds.
 In May 2013, TRA collected 9,956responses from a survey conducted of TiVosubscribers who have affirmatively opted into have their set-top-box viewing informationcollected as part of TiVo's Power||Watch™panel. The topic of the survey was about opin-ions and behaviors regarding subscriptionbased over the top services and their originalprogramming. TRA observed historical TVviewing data from those households fromNovember 2012 through April 2013 across 28of the most watched TV networks and bench-marked them against the total universe ofTRA's 1.5 million intab TV households.
 Key observations from this study includethe following:
 o Netflix does not appear to cannibal-ize traditional TV: There was no significantdifference in the amount of traditional TVviewing between the self-reported Netflix andnon-Netflix households, nor did either groupdiffer from the overall TV viewing popula-tion.
 o Of the survey respondents 57%stated that they subscribe to Netflix and 18%had watched "House of Cards." 50% alsoreported they subscribe to Amazon Prime and18% to Hulu Plus. 8% subscribe to all threeover the top services.
 o Netflix households also are heavierviewers of other premium dramas:
 o Households who reported viewing"House of Cards" watched 85% more HBOthan non-Netflix households.
 o "House of Cards" householdswatched Showtime's "Homeland" 125% morethan those who don't use Netflix.
 o Netflix households viewedShowtime's "Homeland" 26% more thanthose who don't use Netflix.
 Mark Lieberman, CEO of TRA said,"Our data show that Netflix is not currently asubstitute for traditional television, but offersa way for TV lovers to watch more of thekinds of programs they love. The future oftelevision may tell a different story, but as oftoday we've found that the Netflix subscribersin our study are not watching less traditionalTV."
 In addition to this survey, TiVo'sPower||Watch panelists have completed fourwaves of surveys about their OTT subscrip-tions and viewing behaviors that can bematched to traditional TV viewing behaviorsthrough their set-top-boxes. TRA also has theability to match the purchasing behaviors ofthese survey respondents with their set-top-box viewing data to further help advertisersreach their target audience. To gain access to
 this data contact Pierre Bouvard [email protected].
 To learn more about TiVo Research andAnalytics, visit www.traglobal.com
 About TiVo Research and Analytics, Inc.(TRA)
 TiVo Research and Analytics, Inc.(TRA), a wholly-owned subsidiary of TiVoInc. (NASDAQ: TIVO), is a leading mediamarketing and analytics software companywhose products help advertisers, agencies andtelevision networks improve advertising tar-geting, accountability and return on mediainvestment within the Automotive, ConsumerPackaged Goods, and Pharmaceutical indus-tries, as well as a growing number of clientCRM engagements. TRA's web-based MediaTRAnalytics® and TV Health Ratings plat-forms matched the TV advertising householdsactually receive with the products the samehouseholds actually buy, enabling TRAclients to find "The Right Audience®" whileproviding an unmatched level of transparen-cy, measurement, media planning/selling andimproved ROI. TRA clients include Procterand Gamble, CBS, A&E TelevisionNetworks, ION Media, Oscar Mayer,Sunovian and Starcom MediaVest Group.More information at: www.traglobal.com.
 IPTV News
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Qube Cinema Partnerswith MiT forSynchronizedMultiscreen Projection atComic-Con 2013
 San Diego, CA: July 29, 2013 - Qube Cinemapartnered with Moving Image Technologies(MiT) to provide multiscreen projection ofsynchronized digital cinema content in Hall Hat Comic-Con International in San Diegorecently. Visitors to this marquee event sawdigital presentations on four screens, simulta-neously projected from five synchronizedDLP projectors, all powered by the Qube XP-I server and Xi Integrated Media Blocks(IMBs). Organizers of large events now havea way of synchronizing multiple DCI compli-ant Series 2 projectors, while maintaining thestringent DCI security requirements that con-tent owners demand.
 Meeting Services Inc. (MSI) contractedvenue-display experts at MiT to provide theD-cinema projection technology for Hall H atComic-Con. Although MSI had used Series 1DLP systems for the previous four years, theyneeded to upgrade to allow for higher qualitydisplay and a fully secure environment to alltheir screens simultaneously. MiT found whatthey needed in Qube Cinema and their equip-ment, which can sync multiple Series 2 DLPprojectors, a feat that is essential to create themultiscreen display system that the organizersof Comic-Con were looking for.
 "We needed to sync as many as fiveSeries 2 projectors displaying on four screenssimultaneously and Qube Cinema haddemonstrated they could do this," said RicheStanley, technical sales for MiT. "Their serv-
 er and IMB setup complies with DCI specsand means that we can show 4K, 3D and highframe rate content in the immediate future."
 The ability of the Qube XP-I server andXi IMBs to synchronize multiple projectorshad previously been demonstrated at theworld premieres of The Hobbit, where theyperformed flawlessly to deliver the latest highframe rate 3D version of the movie. The XP-I server has the throughput to play back digi-tal content to multiple DLP projectors at 1Gbps, sufficient to show 2K 3D content at upto 120 fps per eye.
 "We synced four projectors atCinemaCon last year and three projectorsagain this year," said Rajesh Ramachandran,CTO of Qube Cinema. "This spring weshowed MiT a demo, syncing six projectors,and were pleased to see how well the XP-Icould handle the data throughput to all six ofthe Qube Xi IMBs embedded in the projec-tors."Comic-Con Screens Setup
 Over two dozen different presentations werestaged in Hall H at Comic-Con, including a3D show for a standing-room-only crowd ofover 6,500 guests. One large screen, and three"delay" screens suspended from the ceilingfor audience members more than 150 feetfrom the stage, showed 2D and RealD 3Dcontent from NEC NC2000 and NC3200Series 2 DLP projectors synchronized by theQube XP-I server and Xi IMBs. The five pro-jectors and images on all four screens werekept in perfect sync with Qube's native abili-ty to sync multiple IMBs. The XP-I serverwas connected to the projectors via GigabitEthernet, instead of the traditional HD-SDIcables that had been used at previous Comic-Cons. All the systems were controlled from asingle laptop.
 "The beauty of this multiscreen projec-tion system is its ease of operation," said EricBergez, director of sales and marketing forQube Cinema. "It eliminates the unnecessaryredundancies and complicated hardware con-figurations offered by other vendors and pro-
 vides full DCI compliance - previouslyunheard of in digital cinema."Security of Content isParamount
 In addition to synchronizing five DLP projec-tors, the Qube XP-I and Xi IMBs meet DCIspecs for security of digital cinema content.Qube's unique technology ensured that thecontent was as secure as it is for convention-al DCP distribution. All files were encryptedand the forensic watermarking remainedintact on all four screens.
 "We chose Qube Cinema so we couldupgrade to Series 2 DLP projectors andaccess their enhanced security capabilities,"said Matthew LeVeque, national sales manag-er at MSI Productions, who has been involvedwith the technical setup at Comic-Con for thepast 16 years. "We're also looking ahead to4K projection and now, thanks to Qube, wehave a system ready for the time when studioscome looking for it."The Future of MultiscreenEvents
 The Qube Cinema system is ideal for large-scale gatherings such as Comic-Con, as wellas concerts and corporate and fundraisingevents, where multiple screens are displayingdigital cinema content simultaneously.
 "We now have a system that meets theneeds of the special event business withoutcompromising the security of the content,"explained Ken Freeman, who is the technicaldirector for Hall H. "We don't have to bypassany security features to get images displayedon four screens or into redundant projectors.The teams from MiT and Qube have deliv-ered a terrific multiscreen system that isrobust and secure, ensuring that our filmmak-ers can bring their best with full confidence."
 "The multi-IMB sync capabilities of theXP-I server and Xi 4K IMBs mean that thepromise of multiple-projector digital cinemahas been realized," said Bergez. "Comic-Con2013 marked a real milestone for digital cine-
 11Subscribe FREE at www.IPTVMagazine.com September 2013
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 ma projection and displays at large-scaleevents. We were pleased to work with MiT,MSI and RealD 3D to provide secured, syn-chronized, digital cinema content to Comic-Con."
 The Qube XP-I server and Qube Xi 4KIMB are available from Qube Cinema and itsworldwide network of resellers. For moreinformation visit www.qubecinema.com.
 Press ContactScott Fotheringhamphilpott | communications(613) [email protected]
 Verizon Rolls Out New,Blistering 500/100 MbpsFiOS Quantum InternetService
 NEW YORK (22 Jul, 2013) - Small business-es and consumers driving the Internet econo-my now have a higher gear. Verizon hasbegun deploying a new top-tier FiOSQuantum Internet service, featuring speeds of500 megabits per second download and 100Mbps upload - the fastest broadband speedavailable in markets where Verizon offers itsall-fiber-optic services.
 With the new service, large files movewith the ease and fluidity of an email:
 o A 2 megabyte architectural blue-print takes a fraction of a second (0.03 sec-onds, to be exact) to download and 0.16 sec-onds to upload.
 o A five-minute, 250 megabyte HDpromotional video takes four seconds todownload and 20 seconds to upload.
 o A two-hour, 5 gigabyte HD moviewill be on your PC or tablet in 1.4 minutes orbe sent in under seven minutes at the uploadspeed of 100 Mbps.
 "Internet-power users have found afriend in FiOS Quantum Internet," said BobMudge, president of Verizon's consumer andmass business group. "Over the past year,one-third of FiOS Internet customers haveupgraded to Quantum speeds of 50 Mbps orfaster to do more of what they want, whenev-er they wish, on more devices throughouttheir home or office.
 "Our customers want and get a leg up ononline video games. They want to streammovies on myriad devices; share tons of pic-tures and home videos; and send big workfiles so they don't skip a beat when they'reworking from home or growing their busi-ness. Our all-fiber-optic network lets them doit all at the same time," Mudge said.
 The 500/100 Mbps speed is initiallyavailable in parts of every FiOS market, andVerizon will deploy the service throughoutthe entire FiOS footprint into 2014. For con-sumers, the 500/100 Mbps speed is availableas part of a bundle or in stand-alone fashion,starting at $309.99 per month for a doubleplay or $329.99 per month for a triple playwith a two-year agreement. For small busi-nesses, the new top speed is only offered on astand-alone basis, starting at $369.99 permonth with a two-year agreement. The ser-vice also is available to consumers and smallbusinesses on a no-contract, month-to-monthbasis.The Internet of ThingsRequires Bandwidth
 The average U.S. household currently ownsseven Internet-connected devices,with highadoption rates among leading-edge and earlytechnology adopters, according toMultimedia Research Group Inc. Accordingto the FCC's third "Measuring BroadbandAmerica" report published in February,broadband speeds in American households
 now average 15.6 Mbps, with 61 percent ofhome Internet users in the 2-6 Mbps range.
 Verizon FiOS customers can choose toenjoy the Internet at speeds many times high-er than the national average. Customers havethe option of six speed tiers from which tochoose, starting at 15/5 Mbps, to 300/65 andup to 500/100 Mbps.¹Customers Rate FiOSTops
 For the eighth consecutive year, Verizon FiOScustomers rated their Internet service tops,with FiOS again receiving the PCMag.comannual Reader's Choice Award. Not only didFiOS Internet earn the highest overall satis-faction rating in the well-regarded magazine'sannual survey of its readership, but it securedthe highest ratings in many other key cate-gories, including speed, reliability and satis-faction with tech support.
 New residential customers can choosetriple-play bundles with Internet starting at15/5 Mbps FiOS Internet, FiOS TV and FiOSDigital Voice unlimited calling. A variety ofadditional bundle options - featuring Internetspeeds, channel lineups, Spanish-languageprogramming through La Conexion and more- are geared toward meeting any particularcustomer's needs and interests.
 Consumers interested in FiOS shouldvisit www.verizon.com/fiosquantum or call1-800-VERIZON (1-800-837-4966).
 Small businesses interested in evenfaster speeds or the suite of Verizon Solutionsfor Business Bundles services can visitwww.verizon.com/smallbusiness or call 1-877-FiOS-BIZ (1-877-346-7249). All bun-dled solutions include Verizon InternetSecurity Suite, Verizon Online Backup &Sharing, 24/7 support and more.
 1 Speeds not available in all areas.See more at:
 http://newscenter.verizon.com/corporate/news-articles/2013/07-22-verizon-rolls-out-500-100-mbps-fios-service/#sthash.fAjvJSeD.ELwyWlna.dpuf
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 Broadcom LaunchesNext-Generation HDDOCSIS 2.0 Set-Top BoxSolution for Operators inEmerging Markets
 IRVINE, Calif., July 22, 2013 - BroadcomCorporation (NASDAQ: BRCM), a globalinnovation leader in semiconductor solutionsfor wired and wireless communications,today announced a new reference platform foroperators in emerging markets to more cost-effectively deploy two-way set-top box (STB)solutions with high definition (HD) and DataOver Cable Service Interface Specification(DOCSIS) 2.0. The new Broadcom® chipsetbuilds on the proven engineering and exper-tise of the BCM7019 HD cable system-on-a-chip (SoC) and delivers on operators' currentneeds for even higher performance, lower-cost STB devices. Visit www.broadcom.comto learn more.
 As today's consumers increasinglydemand a wide range of HD video ondemand, cable operators need a cost-effec-tive, standards-based means to deploy value-added two-way HD STBs.The new Broadcomsolution addresses this need with a dual-chipdesign that combines the BCM3308 with theBCM7584. The BCM3308 is a single-chipDOCSIS 2.0 cable modem device that isbased on Broadcom's industry-leading seriesof DOCSIS 2.0 devices. Broadcom hasshipped more than 150 million of its DOCSIS2.0 SoCs to date. The BCM7584 is the firstlow-cost HD digital cable STB SoC to inte-grate Full-Band Capture technology and IPvideo server technology. Broadcom's break-
 through Full Band Capture technologyenables the BCM7584's four demodulators tosimultaneously access broadcast video andtune DOCSIS, with complete channel flexi-bility up to 1GHz. Full Band Capture tech-nology also enables advanced remote cablediagnostics, which can mitigate physical cus-tomer service calls and save operator substan-tial service call expenses.
 "Our new HD DOCSIS 2.0 set-top boxchipset enables cable operators to leveragetheir broadband network to deploy higher rev-enue-generating two-way HD services thatcompete effectively with satellite and IPTVvideo providers," said John Gleiter,Broadcom Vice President of CableBroadband, Broadband CommunicationsGroup. "Broadcom's new offering bringsunprecedented performance and features pre-viously unobtainable in low-cost HD DOC-SIS 2.0 STBs."
 In addition to Full Band Capture, thenew Broadcom set-top box offering features a3D graphics processing unit to supportadvanced user interfaces using HTML5;advanced diagnostics with spectrum analyzer,and FastRTV®, Broadcom's innovative solu-tion that improves channel change times tonearly instant speeds. Performing at morethan 2000 DMIPS, the new HD DOCSIS 2.0STB solution provides twice the performanceof Broadcom's previous generation single-chip, and offers the latest advanced securitywith support for state-of-the-art of condition-al access security (CAS) and digital rightsmanagement (DRM) technologies.
 Press Contact:Isa LoundonPublic Relations [email protected]
 ENCO Releases NextGeneration LiveAutomated CapturingSystem
 Southfield Michigan, USA, 1 July 2013, -ENCO Systems, a global provider of radioautomation and live television audio solu-tions, has today released the next generationof their automated live captioning system,enCaption3.
 enCaption3 is a real-time, live automat-ed captioning system for television broadcast-ers that does not require any voice training.This breakthrough technology features anenhanced speech recognition engine thatdelivers closed captions in near real-time withnever before seen accuracy. enCaption3 isavailable as a monthly lease and is pricedbased on average hours of use. enCaption3does not require any user intervention andcaptions what is spoken, even if your talentgoes off script. ENCO offers enCaption3 inover 20 different languages.
 "We are very excited to roll outenCaption3, which has been years in the mak-ing," states Ken Frommert, Director ofMarketing, ENCO Systems. "enCaption3 willallow broadcasters to serve their hearingimpaired audience for a fraction of the cost oftraditional captioning services and is alwaysavailable for live and breaking news, weather,and events.
 For more information on enCaption3visit www.encaption.com
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 The television industry is shifting from a broadcast model to anInternet marketing business structure. Companies that can adapt, likeGoogle, can become very profitable, while others that cling to adeclining model, like paging companies did, may continue to seedecreasing numbers.
 In mid 2013, NetFlix had over 37 million paying TV subscriberswith double digit growth rates, while the largest Cable TV operator,Comcast, had less than 22 million subscribers with a declining sub-scriber base [1,2]. Why didn't cable companies become more likeNetFlix?
 Today, people continue watch about 5 hours of TV per day as theyhave for the past 10 years. The difference is what they are watching,how they are interacting, and how companies can earn revenue fromtelevision services.
 TV Subscriber Shift to Internet TV
 TV viewers are shifting from dedicated TV broadcast systems, such asCable TV, to Internet TV platforms, such as Netflix. In 2011, NetFlixhad more paying video subscribers than the largest cable TV compa-ny, Comcasat [3,4]. The ability of NetFlix and other Internet TV ser-vice providers to deliver and maintain subscribers proves that theInternet is capable of providing Over the Top (OTT) TV services.
 Dynamic TV Advertising
 Dynamic TV advertising inserts ads based on rules, which may includeviewer profiles. TV Advertising revenues have a dramatic potential forincreasing. Consider that, in 2012, a 30 second ad spot in the US SuperBowl cost $3.5 million, which is the equivalent of $37 cpm or 3.7cents per viewer [5]. A single user click on a Google ad costs about$1.04 [6]. While these measures are not exactly the same (views -vs-clicks), it shows that the potential for highly targeted advertising canresult in much higher revenues.
 TV advertising is viewer interruption-based rather than usersearch-based. Successful TV advertising campaigns can rely on fre-quency of ad views to become successful (multiple views required tomotivate action). Dynamic TV ad insertion systems can use viewerprofiles and remarketing campaigns to send the same ad (or similarads) to specific viewers. This provides advertisers with more controlover audience selection and viewing frequency.
 New TV Industry Business Models
 By: Lawrence Harte
 Featured Article
 This figure compares the growth of paid TV subscribersbetween Comcast (the largest cable TV provider) and
 NetFlix (the largest paid Internet TV provider). The num-ber of Comcast video subscribers has declined from 24.2
 million in 2008 to 21.8 million in mid 2013. The number ofNetFlix video subscribers has increased from 9.4 million in
 2008 to over 37 million in mid-2013.
 Source: Comcast SEC financial reports and NetFlix timeline.
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Television Commerce (tCommerce)
 Television commerce (tCommerce) is the direct processing ofeCommerce through TV systems. Consider that the average viewingtime for television in the United States is 5.11 hours per day [7] andthe average web browsing time is less than 1 hour per day [8]. It makessense to offer TV viewers the option to purchase products and servicesthrough their TVs.
 According to NPD research, the average TV service bill was $86in 2011 [9]. The average eCommerce revenue per person in the UnitedStates was approximately $940 per year1 and there are multiple peoplein each TV viewing household. Shifting a moderate portion ofeCommerce revenue to tCommerce could more than double the aver-age monthly TV service bill.
 Footnote:212 million Internet Users/$49.843 ecommerce sales in 2Q 2013.
 References:1. . Comcast 10k financial reports 2008-2013.2. . NetFlix timeline, www.NetFlix.com.3 . Comcast 10k financial report 20114. NetFlix timeline, www.NetFlix.com.5. Superbowl Ad Rates can Double within 10 Years, ChrisSmith, Forbes Magazine, Feb 1, 2012,http://www.forbes.com/sites/chrissmith/2012/02/01/super-bowl-ad-rates-can-double-within-ten-years/6 The Cost of Pay-Per-Click (PPC) Advertising-Trends andAnalysis, Jonathan Hochman, Hochman Consultants, 2013,http://www.hochmanconsultants.com/articles/je-hochman-benchmark.shtml7. Television Watching Statistics, 7 Feb, 2012, http://www.sta-tisticbrain.com/television-watching-statistics./8. Top U.S. Web Brands and News websites, May 2012,Nielsen Press Release,http://www.nielsen.com/us/en/newswire/2012/may-2012-top-u-s-web-brands-and-news-websites.html9. Average Monthly Pay-TV Subscription Bills May Top $200by 2020, 10 April, 2012, NPD Group,https://www.npd.com/wps/portal/npd/us/news/press-releases/pr_120410/
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 This figure shows that an ad played during the Super Bowlearns $37 cpm, or 3.7 cents per viewer, while Google
 Internet advertising earns $1.04 per click.
 This figure shows the growth of eCommerce in the UnitedStates from 2007 to 2013
 Source: Comscore
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NeuLion's latest Digital Dudes broadcast gave viewers extensiveinsight into one of the television industry's hottest topics: TVEverywhere. Discussions centered on the obstacles involved in imple-menting TVE strategies, advertising monetization, advantages of TVEand much more. Below is a quick highlight of the show.
 With a fundamental shift in the way media is now being con-sumed, technological advancements are affecting the how, when andwhere consumers connect to content. Sports and news are among theleading Internet TV drivers.
 It is essential that TV broadcasters, networks and content rightsholders adapt and cater to the ever-changing technological generationof today's younger video viewers. As John Rees from ParticipantMedia discussed, the younger audience segment we have today, aswell as future generations, will continue to disrupt the cable TV indus-try by never subscribing to corded TV solutions and only familiarizingthemselves as digital natives. This is where TV Everywhere comes into
 play as it is critical for each cable company's future success. By pro-viding their subscribers with access to the content they crave anytime,anywhere, they are likely to retain and grow their subscriber base.
 However, there are many obstacles to overcome with TVEverywhere, including rights issues, monetization options, contentprotection, revenue insurance and more. David Purdy of Rogers dis-cusses the transition to TVE, noting that established broadcasters andcontent rights holders need an Internet TV transition strategy that pro-tects their established business revenue and ensures that they continueto be a driver in the industry by negotiating multiple screen distribu-tion licensing and obtaining media rights that go beyond the standard21 day catch up period.
 On the advertising side, delivering TV to multiple Internet-con-nected devices opens many doors. As a $76 billon dollar industry, thereis a tremendous opportunity to increase revenue. However, it is crucialto know how to capitalize, manage and measure advertising. FransVermeulen of FreeWheel states there are various amounts of conver-sion depending on the type of ad insertion. For example, DVD adver-tising requires more impressions to influence consumer behavior,meaning advertisers will want to pay varying amounts for differenttypes of TV Ad inserts.
 Another major component for adopting a TV Everywhere strate-gy is due to the high demand for interaction. Unlike broadcast televi-sion, Internet TV allows for advanced interactive touch points likehaving the ability to select an instant replay and share feedback withfriends, such as a bad football penalty call. Chris Wagner of NeuLionfeels this can have very high value and make customers more "sticky"to the content they view.
 16 Definitions FREE at www.IPTVDictionary.comSeptember 2013
 Digital Dudes - Internet TV Technology Show
 By: Chris Wagner
 Featured Article
 Digital Dudes: Frans Vermeulen (Freewheel), Chris Wagner(Neulion), and Corey Halverson (Akami) (from left to right)
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 Micro targeting TV ads (hyper-targeting) can dramatically increaseadvertising revenue for the broadcaster, while increasing sales for theadvertiser, and providing the viewer with a better viewing experience.Hyper-targeting can be rapidly implemented on streaming TV chan-nels. Hyper-targeted TV ads can benefit from a campaign manger thatincludes added bonded TV ad incentives and the use of related data-bases.
 To provide hyper-targeted TV advertising, Channel Islands hasdeveloped a system that works on streaming media systems (HLS andDASH).
 Streaming TV Ad Insertion System
 A streaming TV ad insertion system uses a TV ad proxy server to mon-itor streaming requests sent by users (clients) to service providers(servers). The TV ad proxy server intercepts the streaming requestsbetween the client and the service to inject a targeted advertisingplaylist. When the TV ad proxy server receives a request from a client,it looks up the user's profile and assigns the most relevant TV ads usingthe campaign manager. The ads can be customized based on severalfactors, including device types (media size and format) and availablebandwidth.
 The location of the TV ad proxy server can be any location with-in the local network that is accessible by the client viewing device,such as the TV broadcaster's head end or the streaming platformprovider's network. The TV ad proxy server only needs to handle a
 limited amount of data (stream setup). The transactions are stateless somultiple network connections can be kept to a minimum amount.
 Targeted ad servers can be placed in any location that can be con-nected to the user, and in multiple locations. Ads can be provided by acontent distribution network, such as Akami, or by other servers withsufficient bandwidth to deliver the ads.
 Bound TV Ad Incentives
 Incentives can be tied to TV ads providing meaningful incentives,offering interactive content, such as rewards, games, voting, mash-upsand social TV, increasing engagement, recall and brand awareness, andgathering measurement information on "Back Channels."
 TV Ad Targeting Databases
 TV Ad targeting can be accomplished by using a mix of existingbroadcasters CRM databases along with other large external databas-es, such as Acxiom, Catalina Marketing, and Experian MarketingServices.
 Hyper-Targeted TV Ads
 By: Ross Cooper
 Featured Article
 Key Hyper-Targeted TV Advertising Components
 Ross Cooper is the founder and Chief Exedutive Officer ofChannel Islands. He is also the founder of Verimatrix and is aexpert in Watermarking technology and systems.This figure shows the functional diagrams of the Channel
 Islands Hyper-Targeted TV Advertising system for an HLSstreaming TV system.
 This figure shows some of the TV Ad Targeting Databasesthat can be used to select relevant TV Ads for viewers.
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 ABI Research
 ABI Research is a market intelligence compa-ny specializing in global technology markets.Our unique blend of quantitative forecastingand trend analysis provides forward-lookinginsight and actionable, timely, real-world datapoints for thousands of decision makers in thetechnology sector every year. Our analysis ofthe markets and companies that are importanttoday and those that will be key playerstomorrow is delivered through specific andcomplementary practice areas that provideour clients with an unrivaled 360° in-depthperspective.
 249 South Street Oyster Bay, New York 11771United States Main Tel: +1.516.624.2500Media Relations: +1.516.624.2542Fax: +1.516.624.2501www.abiresearch.com
 Agilent
 Agilent delivers critical tools and technolo-gies that sense, measure and interpret thephysical and biological world. Their solutionsenable a wide range of customers in commu-nications, electronics, life sciences and chem-ical analysis to make technological advance-ments that drive productivity and improve theway people live and work.
 395 Page Mill Rd.Palo Alto, CA, 94306United StatesTel:+1.800.829 4444Fax:+1.800.8294433www.agilent.com
 Convergence ConsultingGroup
 Convergence Consulting Group (CCG) is aconsulting firm that works to help clientssolve their operational and strategic chal-lenges through innovative BusinessIntelligence (BI) services. CCG believes busi-ness intelligence is more than a technical solu-tion; it's an opportunity to create lasting cul-tural change across an organization. CCG'saim is to focus on gaining a big-picture under-standing of the client's business to developoptimized, tailored BI solutions that empowergreater decision-making at the speed of data.
 Tampa Office6904 West Linebaugh AvenueTampa, FL 33625United StatesTel: +1.813.968.3238Fax: +1.813.200.1357www.convergenceconsultinggroup.com
 DIS Research
 Covers the broadcast & pro A-V Industry.www.disresearch.com
 eMarketer Research
 eMarketer covers digital marketing, mediaand commerce, offering insights essential tonavigating the changing, competitive andcomplex digital environment. By collectingdata from thousands of sources and putting itinto context, eMarketer conveniently providesthe global brands, agencies and media compa-nies with an overview of available digitalmarketing available.
 eMarketer75 Broad StreetFloor 31New York, NY 10004United StatesTel: +1.800.405.0844www.emarketer.com
 Futurescape TV
 Futurescape identifies and analyzes the latestonline television trends for entertainmentindustry leaders worldwide for insights onhow to integrate Web TV into overall businessstrategy.
 www.futurescape.tv
 Buyers Guide
 TV Industry Research Companies
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 GlobalWebIndex
 GlobalWebIndex, is driven by a belief thatpassive data collection methods are failing todrive superior user insights and unable to tar-get specific consumer segments with accura-cy. To achieve their mission they founded theone of the world's largest multi-market digitalresearch study, collecting an unprecedentedlevel of active data from over 200,000 inter-net users across 31 markets to date. Crucially,we enable the identification and targeting ofvery specific consumer segments by incorpo-rating over 1,000 consumer attributes.
 2nd Floor Bedford House,Fulham Green, 69-79 Fulham High Street, London, SW6 3JWTel: +44(0)20.7731.1614www.globalwebindex.net
 IMS Research
 IMS Research, now part of IHS Electronics &Media, is a supplier of market research andconsultancy to the global electronics industryoffering syndicated market studies, bespokeclient research and consultancy services.From wireless communications to consumerand security, we help our clients better under-stand markets and shape strategies.
 3-5 Huxley CloseWellingboroughNN8 6ABEngland Tel: +44(0).1933.40.22.55Fax: +44 (0).1933.40.22.66www.IMSResearch.com
 Infonetics
 Infonetics Research, founded in 1990, is aninternational market research and consultingfirm helping clients plan, strategize, and com-pete in the global communications market.Infonetics offers services in the areas of mar-ket share, market size, and forecasts, analysis,service provider and enterprise buyer surveys,service provider capex and subscriber track-ing, and ustom research, consulting, events,and papers.
 695 Campbell Technology ParkwaySuite 200 Campbell, CA 95008 United StatesTel: +1.408.583.0011Fax: +1.408.583.0031www.infonetics.com
 Instat (Display Search)
 NPD DisplaySearch, part of The NPD Group,provides global market research and consult-ing specializing in the display supply chain,including trend information, forecasts andanalyses developed by a global team of ana-lysts with industry knowledge. NPDDisplaySearch supply chain expertise com-plements sell-through information from TheNPD Group, thereby providing a true end-to-end view of the display supply chain frommaterials and components to shipments ofelectronic devices with displays to sales ofmajor consumer and commercial channels.
 2350 Mission College Boulevard,Suite 705Santa Clara, CA 95054United StatesPhone: +1.408.418.1900 Fax: +1.512.628.3484www.displaysearch.com
 International DataCorporation (IDC)
 IDC is a global provider of market intelli-gence, advisory services, and events for theinformation technology, telecommunicationsand consumer technology markets. IDC helpsIT professionals, business executives, and theinvestment community make fact-based deci-sions on technology purchases and businessstrategy. More than 1000 IDC analysts pro-vide global, regional, and local expertise ontechnology and industry opportunities andtrends in over 110 countries worldwide. Formore than 48 years, IDC has provided strate-gic insights to help our clients achieve theirkey business objectives. IDC is a subsidiaryof IDG, the world's leading technology media,research, and events company.
 5 Speen StreetFramingham, MA 01701 USAUnited StatesTel: +1.508.872.8200www.IDC.com
 Leichtman ResearchGroup
 Leichtman Research Group, Inc. (LRG) spe-cializes in actionable research and consultingon broadband, media and entertainmentindustries. LRG combines on-going surveysand analysis with years of hands-on industryexperience to provide companies with a rich-er understanding of the opportunities andchallenges in today's broadband, media andentertainment markets.
 Leichtman Research Group, Inc.567 Bay RoadDurham, NH 03824United StatesTel: +1.603.397.5400www.leichtmanresearch.com
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Multimedia ResearchGroup - MRG
 MRG, Inc. provides market analytics andindustry intelligence of new technologies forthe video and media ecosystems, and it pro-vides strategic guidance for its clients. MRGcurrently partners with executives at over1,000 operators, vendors, and content produc-ers in order to provide clarity and market-val-idated expertise. MRG provides the researchneeded to make informed decisions and near-and long-term plans in the video and mediamarkets.
 7320 E. Butherus Dr., Suite 105Scottsdale, AZ 85260United StatesTel: +1.888.958.1472Fax: +1.480.685.4976www.mrgco.com
 Nielsen
 Nielsen is a global information and measure-ment company that enables companies tounderstand consumers and consumer behav-ior. Nielsen measures and monitors what con-sumers watch (programming, advertising) andbuy (categories, brands, products) on a globaland local basis. The company has a presencein approximately 100 countries spread acrossAfrica, Asia, Australia, Europe, Middle East,North America, South America and Russia.
 Nielsen85 Broad StreetNew York, NY 10004United StatesTel:+1.800.864.1224www.nielsen.com
 Parks Associates
 Parks Associates is an international marketresearch and consulting company specializingin emerging consumer technology productsand services. Since 1986, they have providedresearch and analysis to companies rangingfrom Fortune 500 to small start-ups throughmarket reports, primary studies, consumerresearch, custom research, consultation,workshops, executive conferences, and annu-al service subscriptions.
 15950 N. Dallas Parkway Suite 575 Dallas, TX 75248United StatesTel: +1.972.490.1113Fax: +1.972.490.1133www.parksassociates.com
 Pyramid Research
 Pyramid Research offers practical solutions tothe complex demands our clients face in theglobal communications industry. Its analysisis positioned at the intersection of emergingmarkets, emerging technologies and emergingbusiness models, powered by the bottom-upmethodology of our market forecasts for morethan 100 countries.
 179 South St Suite 200 Boston, MA 02111United StatesTel: +1.617.747.4100Fax: +1.617.747.4133www.pyramidresearch.com
 SCRI International
 Since 1984, SCRI International, Inc .has beenconducting extensive, large-scale, quantita-tive surveys of US broadcast and professionalvideo users, across specifically defined verti-cal user markets. Data from these annuallyupdated surveys is used to generate statistical-ly reliable market research reports. The factthat these extensive multi-client surveys aresponsored by many clients keeps the cost toeach client way down. SCRI also providesvarious online and email industry newslettersand news services
 2023 N. Atlantic AvenueSuite 310Cocoa Beach, FL 32931United StatesTel: +1.321.868.8273Fax: +1.321.799.3052www.SCRI.com
 SNL Kagan
 SNL Financial s the premier provider ofbreaking news, financial data and expertanalysis on business sectors critical to theglobal economy: Banking, Insurance,Financial Services, Real Estate, Energy,Media & Communications and Metals &Mining. SNL's business intelligence serviceprovides investment professionals, from lead-ing Wall Street institutions to top corporatemanagement, with access to an in-depth elec-tronic database, available online and updated24/7.
 One SNL Plaza212 7th Street NECharlottesville, VA 22902United StatesTel: +1.434.977.1600Fax: +1.434.977.4466www.SNL.com
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SQAD
 SQAD® is recognized as the industry stan-dard media cost forecasting source for nation-al TV (NetCosts™-network TV, cable andsyndication), Spot TV, Hispanic Spot TVPlus, Spot Radio and the Internet(WebCosts®). SQAD provides reliable mediacost data to advertising agencies, media buy-ing companies, advertisers, television andradio stations, cable companies, program syn-dicators and Internet publishers.
 SQUAD Inc.303 S. Broadway, Suite 210Tarrytown, NY 10591United StatesTel: +1.914.524.7600Fax: +1.914.524.7650www.sqad.com
 The Diffusion Group -TDG Research
 The Diffusion Group (TDG) is a research andadvisory firm focused on multi-screen videoand the connected consumer; on understand-
 ing the shifting industry dynamics and con-sumer trends that will determine the nature ofthese markets for the next three to five years.This is TDG's analytical priority, and hasbeen since 2004.
 555 Republic Dr | Suite 200Plano, Texas 75074United StatesTel: +1.469.287.8050www.tdgresearch.com
 TNS Global
 TNS Global develops plans that identifygrowth opportunities for our clients in thearena of TV advertising. TNS Global aims atdriving growth through deeper relationshipswith existing customers and increasing pene-tration by attracting the most profitable newcustomers. TNS Global also focuses on port-folio extension to drive incremental growthand extending reach through geographic orcategory expansion.
 TNS303 Second Street, Suite 350San FranciscoCA 94107
 United StatesTel: +1.415.677.2857www.tnsglobal.com
 WSL Strategic Retail
 WSL Strategic Retail has been using anunderstanding of shoppers and their "shop-ping life" to help build the future of retail.WSL Strategic Retail consults with retailersand manufacturers around the world to helpthem build retail strategies that drive shoppersto stores (real or virtual) to buy today andtomorrow.
 WSL Strategic Retail307 Seventh AvenueSuite 1707New York, NY 10001 United StatesTel: +1.212.924.7780Fax: +1.212.924.7608www.wslstrategicretail.com
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 Event Schedule
 If you know of an event that may be helpful to the readers of IP Television Magazine, pleasesend details to: [email protected] or call us at 1-919-557-2260.
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 Advertiser Index
 Are you Confused about New IPTV Terms?
 See Our IPTV DictionarySee Our IPTV Dictionary
 More than 10,000 IPTV Terms, Acronyms and Definitions:
 www.IPTVDictionary.com
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