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                                Image if you are selling surveillance cameras, are you selling "1080P resolution" or "sharp&clear" images?"  Are you selling features or benefits?   
You said your product is made of quality and durable. But did you link them up with cost-saving and easy-of-maintenance? 
Here is the most important key you should know about customer value proposition. How to correctly address your value to your customers.
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Exploring
 Customer
 Values
 The most important key you should know about
 customer value proposition
 Yi-an Hanhttp://www.yianhan.com
 http://www.yianhan.com/
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Before We Start.
 Let’s Take a Look at Several Slogans First.
 Slogan Group A
 Uber: “Everybody’s Private Driver”
 L’Oreal: “Because We’re Worth It”
 Maxwell coffee: “Good to the last drop”
 Allstate: “You’re in good hands with Allstate”
 Nike: “Just do it”
 StateFarm: “Like a good neighbor, StateFarm is there”
 Geico:”15 mins could save you 15 % or more”
 Kentucky Fried Chicken:”Finger Lickin’ Good!”
 Slogan Group B
 Accenture: “High Performance. Delivered.”
 Deloitte: “High Performance. Amplified.”
 Howard Dental: “We do business in your mouth”
 Someone: “We are the world No. 1 leader”
 Kentucky Fried Chicken:”The secret’s in the taste”
 Sega: “Upto 6 billion players.”
 Some fish fastfood:”We speak fish”
 Chile world cup:”Chi chi chi! Le le le! Go Chile!”
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Can you feel the difference?
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Slogan Group A
 Uber: “Everybody’s Private Driver”
 L’Oreal: “Because We’re Worth It”
 Maxwell coffee: “Good to the last drop”
 Allstate: “You’re in good hands with Allstate”
 Nike: “Just do it”
 StateFarm: “Like a good neighbor, StateFarm is there”
 Geico:”15 mins could save you 15 % or more”
 Kentucky Fried Chicken:”Finger Lickin’ Good!”
 Slogan Group B
 Accenture: “High Performance. Delivered.”
 Deloitte: “High Performance. Amplified.”
 Howard Dental: “We do business in your mouth”
 Someone: “We are the world No. 1 leader”
 Kentucky Fried Chicken:”The secret’s in the taste”
 Sega: “Upto 6 billion players.”
 Some fish fastfood:”We speak fish”
 Chile world cup:”Chi chi chi! Le le le! Go Chile!”
 These guys are talking about
 “You”These guys are talking about
 “Company itself”
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I am so good!
 I am No. 1.
 My food has the best taste!
 Me me me… blah blah blah...
 Cool...
 Wow…
 Okey...
 Good for you...
 The responses you’ll get would be
 When you talk to someone and say
 Because people really have no idea about
 What does that matters to “me”?
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So why doesn’t it matter
 to your audiences?
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People don’t really care how good you are.
 Why should they care?
 The answer is
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What people care is
 What could it do for me?
 How will it affect me?
 What are the benefits to me?
 Those “benefits” are the actual “values”
 that your audiences seek for.
 And that’s what you should talk about.
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When you talk to others about the values,
 What you should do first is
 What’s the meaning to your audience?
 Ask yourself
 Instead of value, what are the
 benefits you bring?
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Then you’ll rephrase your sentence to be
 • We are the best, and the meaning to you is…
 • I am No. 1, and the meaning to you is…
 • My food has the best taste, and the meaning to you
 is…
 We are No. 1, soWhy should you choose us? because
 You deserves the best!
 In short,
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That’s why Jobs didn’t say .“Our iPod has 500MB and it’s small”
 1,000 songs in your pocket.
 Instead, he said
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Value is not about “the new features” you have.
 Value is not about “the new functions” you have.
 Value is not about “the new looks” you have.
 Remember
 Those are just some “facts”.
 But to different people,
 the same “fact” may have different meaning.
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One Question:
 Is there any thing called the
 best customer value?
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The answer is
 There is no such thing called
 There are only
 Best value
 Best values!
 Because different people want different thing.
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Some people like it roasted, some others like it deep-
 fried. A good chef can find out the preference of each
 person and cook in the way he likes the most.
 That’s how we transform
 “facts” to “true values”.
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One example:Let’s say you had an interview, and
 people asked you “could you describe yourself?”
 The actual question behind this is “could you describe what is your value to our company.”
 And what you should answer is“your value, your benefit, what’s make you unique, and
 what they stand to lose if not choosing you”
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In Short:Always link your benefits to your
 customer’s requirements.
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Thank you!
 For more information, please visit
 http://www.yianhan.com
 Continue to read:Why a better relationship doesn’t lead you to win!How to develop your strategy in 3 steps
 http://www.yianhan.com/
 http://www.yianhan.com/
 http://yianhan.blogspot.tw/2014/10/the-top-3-rules-of-relationship.html
 http://yianhan.blogspot.tw/2014/09/how-to-develop-your-strategy-in-3-steps.html
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