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A Mobile Coupon JourneyMost of us don’t give a second thought
about what happens when a cashier swipes and redeems a coupon for
us at a store. But that simple swipe is enabled by a fantastically
complex, mostly invisible and very sophisticated ecosystem powered
by an array of technology and marketing companies. A coupon is
actually a financial transaction between a merchant, consumer and
advertiser, and requires meaningful, robust technology to make them
work at scale.

I am convinced that mobile coupons represent huge potential for
advertisers and retailers big and small. Traditional coupons have
generated untold billions of revenue dollars over the past century.
Mobile coupons – properly executed - will build on that foundation
and bring a unique set of advertiser and consumer benefits along
with them.

In September of 2012 I was asked to Chair the MMA’s Mobile
Coupon Ad Unit Standards com-mittee. Our mission was to work with
industry to capture, document and propose standards for effective
mobile coupon campaigns, includ-ing creative, workflow and
measurement. As the initiative got underway, I had the rare
privilege to interact with some of the best minds in the worlds of
mobile and traditional coupons, who were generous with their
expertise and knowl-edge. I was able to see through their eyes the
rich, colorful history of traditional coupons, and the world of
promotions, offers and incentives they represent. I’ve seen how
important coupons are in driving consumer purchase behavior for
over 75% of the U.S. population. I’ve come to appreciate the subtle
art of designing effective coupon campaigns, blending the right
amount of marketing, sales, technology and creative ingredients.
Working with industry experts to develop these standards has been a
uniquely enjoyable experience for me, one that continues to be fun
and rewarding.

I am pleased to share what I have learned with you through my
experiences, which I hope you’ll find helpful for your
business.

Adam LavineCEO, FunMobility Inc.Pleasanton, California

The ROAD TO REDEMPTION
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CouponMobilizd

The Transformative Power of Mobile CouponsThe world’s first
coupon was published in 1887, offering new customers a free glass
of Coca Cola – and coupons have remained an important marketing
tool ever since for savvy marketers. Because a coupon can be
targeted towards a very tight, loyal customer list, or

advertised to millions of consumers, it is a very flexible
marketing offering for budgets of all sizes.

Businesses big and small are beginning to understand the
transformative potential of Mobile Coupons. A new generation of
mobile devices promise a new era of functionality, tracking,
consumer convenience and targeting. The benefits are obvious:
Mobile coupons can drive brand loyalty

and cart size. They can be immediately published and promoted.
Smartphones make clipping a breeze, and drive amazing features like
location-based notifications (aka Geo-Notifications) and reminders.
Best of all, consumers love mobile coupons, and they naturally lead
to transactions. According to a recent RetailMeNot study, 51% of
shoppers are more likely to buy products in-store if are given a
location-based mobile coupon.

Advantages presented by mobile coupons include:

• Easy Clipping: Mobile Coupons can be clipped with a single tap
on a user’s smartphone – no scissors or printer required!

• Location Services: By utilizing smartphones built-in GPS
capabilities, Mobile Coupons can use location data, reminding
consumers of clipped offers when they are near store locations.

• Higher Redemption Rates: Mobile Coupons have a 10x higher
redemption rate than traditional coupons, according to a recent
Juniper / Business Insider study.

• Lead Generation and Targeting: Mobile coupons can capture lead
information such as mobile phone number, address and location, and
can use this along with clipping and redemption data to better
target future offers.

• Great Local Advertising Tool: Local and targeted mobile
advertising can be extremely cost effective when purchased
properly, and mobile coupons are an excellent tool to driving local
incentives, offers and promotions.

• Environmentally Friendly: Mobile Coupons are not printed, and
those that are not clipped or redeemed don’t wind up in the
trash.
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Developement of the mobile coupon

Finding the mobile coupon

Aquiring and saving mobile coupon

Presenting the mobile coupon and receiving the discount or
reward

Sounds Great. But Where Do I Start?Businesses are understandably
confused when the topic of mobile coupons comes up. There are
typically lots of questions: what are my options to track
redemption? Are my scanners and point of sale systems compatible?
What different kinds of mobile coupons are there? Do mobile coupons
replace or com-plement existing coupon marketing? What exactly is a
mobile coupon?

The goal of this document is to help you understand the world of
mobile coupons, and your options for delivering coupons and
tracking redemption. It is designed to tackle the issue on a high
level, showing the general landscape of mobile coupon campaigns and
redemption options. Once you understand the basics, it will be much
easier for you to quickly begin experimenting with mobile coupons
with the redemption tracking approach that is best for your
business.

The Mobile Coupon Road to RedemptionThe diagram below, adapted
from the Association of Coupon Professionals (ACP) framework for
mo-bile, is a helpful way to conceptualize and summarize mobile
coupon workflow steps.

This document will use the above mobile coupon Road to
Redemption diagram as the framework for describing each stage.

Enjoy your journey on the Road to Redemption!
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Manufacturer’s Coupon

Promotional Coupon

Store Coupon

In the beginning, there were coupons – and marketers saw that
they were good. Your first step towards validation and redemption
is three basic types of mobile coupons.

The Three Types of Mobile Coupons

Store Coupons: A coupon published to promote specific items,
services, or sales within an individual business, usually with a
campaign tracking code.

Manufacturer’s Coupons: A coupon published by a manufacturer –
often consumer packaged goods - to promote the manufacturer’s goods
across a chain or group of stores.

Promotional Coupons: A coupon published by an advertiser,
retailer or manufacturer to drive awareness for a specific item,
sale or service, usually without a campaign tracking code.

Let’s review each type of mobile coupon in more detail.
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Manufacturer’s Coupon

Store Coupon

1. Store CouponsStore Coupons also known as “merchant coupons”
are the most common kind of mobile coupon. They gener-ally offer a
dollar off or percentage off a specific item, service, or basket
size.

Store coupons can promote a specific brand, for example ACE
Hardware promoting a special price on Clorox Bleach to drive store
traffic. Despite showing a manufacturer’s product, however, this is
not a man-ufacturer’s coupon, but rather paid for by the mer-chant.
These coupons are often validated by a store clerk via a “show and
go” approach, POS button or optical scan of a QR or bar code.

2. Manufacturer’s CouponsManufacturer’s coupons are the most
common type of traditional coupon used in America, and are what
most people think of when you say the word “coupon.” They account
for nearly 88% of redeemed coupons, most of which happen in
grocery. Most grocery stores use red laser scanning systems, which
scans paper coupons very well, but is incompatible with most
mo-bile phone screens. As a result, mobile coupons have been
infrequently used, but this is changing.

A manufacturer’s coupon represents a complex financial
transaction, and billions of dollars in coupons are redeemed
annually. As a result, a large, robust and sophisticated
infrastructure has been built over time to create, promote, redeem,
validate and settle paper coupons, powered by companies such as
Inmar, Valassis, Catalina and Redplum.

Usually a manufacturer’s coupon will have a coupon code issued
by a clearing house who also settles the transaction between the
manufacturer funding the offer and the store. The store receives
the face value of the coupon, plus roughly 8% in processing and
handling fees.

Store Coupons vs. Manufacturer’s CouponsThe key differences
between store coupons and a manufacturer’s coupons are who pays,
how the dis-count is applied and settled, and how many stores the
coupon is available in. The chart below illustrates these
differences:

Table 1: STore CouponS vS. ManufaCTurer CouponS

STore Coupon ManufaCTurer CouponOne stOre Or chain thOusands Of
stOres

Merchant funded Manufacturer funded

cOupOn Offer cOde OptiOnal cOupOn Offer cOde required

spOt discOunt 3rd party settled transactiOn

VS
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Promotional Coupon

3. Promotional CouponsA third and useful type of mobile coupon
is a promotional coupon. A promotional coupon may or may not have a
dollar or percentage discount, but instead highlight a specific
sale, offer or promotion. Quite often the call to action is to find
or contact a store, or simply add the mobile offer to a device.
Promotion coupons have unique advantages over a traditional flier
or promotion:

• Easily clipped.• Can remind about the promotion when they are
near a participating store.• Can send a text alert reminder before
the promotion expires.• Can include a tap-to-call feature to
contact the advertiser.

GeoNotifications : How they really workThere is some confusion
about how geo-location data can be used in coupons. People tend to
understand and in fact often bring up the “I walk past Starbucks
and get a coupon sent to my phone for a latte” example, but they
tend to assume this happens magically. In reality, to have a mobile
cou-pon pop up on the screen, the consumer will have had to already
clipped a mobile coupon, downloaded a mobile app, or responded to
an offer by tapping on an advertisement. In other words, the
consumer will have had to opted in in some way to receive to
reminder.

Apple’s Passbook and iOS6 is the first widely mainstream mobile
location technology. A list of partic-ipating stores can be
geo-encoded in a “Pass” which can be re- awakened when the consumer
is near one of those stores.

Promotional coupons can also include locating a particular store
by using a map, adding a coupon to a device activated by time or
location, or giving consumers a reason to call a store.

Another popular form of promotion discovery is click-to-call. In
this type of coupon, the conversion event is the actual phone call
itself. Given the fact that mobile coupons appear on mobile phones,
this is a very natural and powerful type of promotion
discovery.
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For Mobile Coupons, discovery is all about flexibility. A Mobile
Coupon can be distributed in a native app or online through an URL.
A Mobile Coupon that lives onlineshould leverage “responsive
design” so that a mobile coupon looks good and scales the graphics
and coupon assets to whatever device it is being viewed on. This is
far more complex technology-wise than digital or paper coupons,
which don’t have to rescale themselves dynamically to hundreds of
different mobile devices. However, solving this problem enables a
marketer to enable a wide variety of mobile coupon discovery points
and best lever-age the advantages of the medium.

It is important for marketers to understand all the possible
points that the Mobile Coupons can be discovered to maximize their
investment on every campaign. One of the great things about mobile
coupons that are properly created is how they can augment and
enhance traditional print and online media as well as enable mobile
media.

Approaches to how and where mobile coupons are promoted depend
on individual customer re-quirements. The most frequently used
approaches for mobile coupon discovery include:

• Traditional: Placing a mobile coupon URL, text to action or QR
code into paper coupons, or print ads.

• In-Store: Placement of a mobile coupon URL, text to action or
QR code on in-store signs, receipts or packages.

• Social: Integrating mobile coupon offers into social networks
such as Facebook, Twitter, Google+ or Pinterest. Note that coupons
must be “open” to be shared, meaning generally available to
anyone.

• Mobile: Integrating mobile coupons into an existing text, SMS,
display campaign, integrating a mobile coupon URL into a mobile
website, or placing a Mobile Coupon in a mobile app. Local mobile
media can be purchased on a per-tap or CPM basis, which serves as a
very cost-effective form of mobile discovery.

Here’s a checklist for the different kinds of standard discovery
points for mobile coupons.

Discovery Points Traditional

O FSI/Circular O Paper Coupon O Print Ad

In-Store O Signage O Receipt O Onpack

Social O Facebook O Twitter O LinkedIn O Google+ O Pinterest

Mobile

O Mobile Website O SMS O Display Ads O App+
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Clipping MethodsLoyalty Clip

How to structure clipping options for a mobile coupon campaign
depends on the kind of cou-pon you want to deploy. In general there
are four basic options for clipping a mobile coupon:

• Text Clip: After tapping “Clip Coupon”, the consumer enters
their mobile phone number, and an SMS/text message with a link to
the coupon is sent to their device.

• Email Clip: Similar to Text Clip except the consumer enters an
email address to receive a link to the mobile coupon.

• Passbook / Mobile Wallet Clip: The mobile coupon is saved
directly into a digital wallet such as Passbook, Google Wallet, or
ISIS.

• App Clip: The mobile coupon is clipped into an app, such as a
deal, coupon or brand marketing / brand loyalty app.

• ID Clip: Also known as “load to loyalty.” The consumer enters
a form of unique identification, such as a loyalty card number..
The coupon is saved to their loyalty club ID, and is redeemed
automatically when the card is swiped.

Each mobile coupon clipping method has some trade-offs regarding
pros and cons.

Table 2: proS and ConS of The Mobile Coupon Clip MeThodS

Clip Method pros Cons

TexT Clip• Works almost any smartphone.• Captures a consumer
mobile #

• More consumer effort• Extra delivery cost per clip.

eMail Clip• Works almost any smartphone.• Captures a consumer
email.• Free

• More consumer effort.• Consumer may enter an email that goes
to a non-mobile device.

paSSbook / Mobile WalleT Clip

• One-tap clip• Great consumer experience• Enables
location-based alerts.

• Only works on iOS devices for Passbook.• Less tracking data
provided.

app Clip

• Convenient Clipping• Can gather extensive customer data.• Can
inexpensively re-market via push notifications.• Can use
GeoNotifications.

• Requires building an app• Requires the consumer downloading
the app

id Clip• Seamless consumer experience.• Enables mobile
manufacture’s coupons at scale.

• More pre-campaign integration work.• Must be targeted at a
specific audi-ence segment.

VS
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The following clip types for various campaigns is a general rule
of thumb, but exceptions can apply depending on the type of mobile
coupon and offer that is being created and run:

Table 3: CoMpaTibiliTy of Mobile Coupon TypeS and Clip
MeThod

Mobile Coupon typesClippinG MeThod STore CouponS ManfaCTurerS
CouponS proMoTional CouponS

TexT Clip ✔ ✔

eMail Clip ✔ ✔

paSSbook Clip ✔ ✔

app Clip ✔ ✔ ✔

id Clip ✔ ✔

The key is to experiment with what kind of clipping works best
for your particular offer and customer through careful measurement
of clipping metrics.
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Congratulations – you have arrived at the point of
Redemption!(Something we all strive for.)

There’s a bit more information to absorb here, but I hope it all
makes sense to you, and it will all be nicely summarized in
convenient checklists at the end of this document. So keep going,
you’re almost done!

Redemption involves a few pieces: presenting the coupon, having
it validated, and applying the discount or reward. Presentation is
the simple act of the consumer presenting the mobile coupon or
coupons they intend to use. Validation, as the name implies, is a
human or machine making sure the offer itself is valid, which
generally means that the coupon isn’t bogus, expired or has already
been used.

Presentation and ValidationThere are three mobile coupon
presentation methods: Show and Go, Optical Scan and Loyalty Card
Swipe. Each one has its one validation methods, detailed below:

1. show and Go: The coupon is simply flashed to the store clerk,
who visually inspects the coupon, validates the coupon by either
deciding themselves to do it, or confirming via a point of sale
system that the offer is valid, and then applying the offer. There
are a few ways this Show and Go coupon can be validated:

• Alphanumeric Code: The clerk enters an alphanumeric code shown
on the mobile coupon into their POS.

• Button Mash: The clerk presses a pre-programmed campaign
button on the POS that is associated with the mobile coupon
campaign.

• Perishable Code: The clerk a short, perishable code displayed
on the mobile coupon, generated when the coupon is activated for
use. These are codes that can be directly used in POS.

2. optiCal sCan: The coupon has a QR or bar code which is
scanned by the clerk with an optical scanner. This is in a sense a
more automated show and go, but is faster, more accurate and
pro-vides better tracking data. It is preferable to have a “gun”
type optical scanner that can be pointed at the mobile device to
avoid clerk handling and minimize breakage risk. Also note to use a
mobile QR or bar code that the clerk must have an optical scanner
which essentially taking a picture of the phone screen. Traditional
“red laser” scanners – often found at grocery stores – are
completely incompatible with phone screens. Optically scanning a QR
or bar code enables more information to be encoded into the mobile
coupon such as promotion code, campaign ID and even individual user
data for redemption tracking purposes. This mobile coupon QR or bar
code can either be “open” meaning an open discount code available
for any participating consumer, or “1:1” meaning issued only to one
specific consumer.
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3. loyalty Card swipe: The coupon has been previously clipped to
a loyalty card, and the discount is applied at checkout when the
consumer swipes their loyalty card. This method has the advantage
that it does not require any consumer/clerk interaction, and also
can be tied to a specific consumer’s purchasing habits. It does
require however a pre-existing investment in a load-to-loyalty
infra-structure as provided by a companies such as Inmar.

Redemption EventsThere are five primary kinds of mobile coupon
redemption events. Once again, this is primarily for Store and
Manufacturer Coupons:

General Item or Store Discount: There’s some general ongoing
discount or promotion that the coupon can be applied to.

Alphanumeric Code: As it’s lengthy name implies, the consumer
enters a string of letters or numbers into the POS.

Button Mash: A button has been pre-programmed on the point of
sale to accept the mobile coupon campaign ID.

QR Code or Bar Code: There’s a QR or bar code in the mobile
coupon. It is worth noting again that for this option to work, the
retailer must have an optical scanner.

Loyalty ID Redemption: The offer has been associated with a
consumer’s loyalty ID, and is automatically applied at
checkout.

These five Redemption events can be cross-referenced against the
three mobile coupon Presentation Methods to give you a basic
compatibility grid:

Table 4: CoMpaTibiliTy of Mobile Coupon preSenTaTion MeThodS and
redeMpTion evenTS

presentation MethodsredeMption events show and Go optiCal sCan
loyalty Card swipe

General item or store discount ✔

alphanumeric code ✔

Button Mash ✔

qr code or Bar code ✔

loyalty id redemption event ✔
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You can also look at this same grid in the light of whether they
are optimal for Store Cou-pons, Manufacturer Coupons or both.

Table 5: CoMpaTibiliTy of Mobile Coupon TypeS and redeMpTion
evenTS

presentation MethodsredeMption events show and Go optiCal sCan
loyalty Card swipe

General item or store discount store coupon

enter alphanumeric code store coupon

pre-programmed pOs Button aka “Button Mash” store coupon

qr code or Bar code store couponManufacturer coupon

loyalty id redemption event store couponManufacturer coupon

Again, this is a general rule of thumb, and exceptions can
apply.

A promotion coupon would have different conversion events,
including finding or calling a store, or calling a promotional
number.
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Putting It All Together : Your Mobile Coupon

Campaign ChecklistNow that you’re a mobile coupon expert, you’re
ready to start executing your own campaigns! Here’s a quick
step-by-step process for you to apply what you’ve learned to
real-world campaigns.

General Campaign Type O Specific store / chain product

or sale offer. O General promotion. O Consumer packaged good
at

multiple stores or chains.

Customer Type O Manufacturer O Retailer / QSR O Service
Proider

Need / way for existing offer codes? O Yes (Inmar, ProLogic or
other) O No (I need a code generated) O No (I don’t need a code
associated

with the campaign)

Presentation Options O Show and Go O Optical Scan O Loyalty Card
Swipe

Best Mobile Coupon Type O Store Coupon O Promotional Coupon O
Manufacturer’s Coupon

Appropriate or compatible clipping options.

O Text Clip O Email Clip O Passbook Clip O App Clip O Clip to
Loyalty Card

Presentation options O Show and Go O Optical Scan O Loyalty Card
Swipe

Best Redemption Event Type

O General Item or Store Discount O Alphanumeric Code O Button
Mash O QR Code or Bar Code O Loyalty ID Redemption

Discovery Points

Traditional O FSI/Circular O Paper Coupon O Print Ad

In-Store

O Signage O Receipt O Onpack

Social

O Facebook O Twitter O LinkedIn O Google+ O Pinterest

Mobile

O Mobile Website O SMS O Display Ads O App+

Key Results to Measure O Impressions and tap throughs

by discovery point O Clips by clip method O Redemption and
redemption

rate by redemption method
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Getting StartedWhen it comes to mobile, it’s important to get
started. Take small steps, measure effectiveness. Mobile coupons
are a great, cost effective way to experiment with targeted
customer promotions. To quote Douglas Adams, “Don’t panic!” – BUT
you should have a healthy sense of urgency if your company:

• Sends emails or promotions to your customer’s devices that
aren’t mobile optimized.

• (Similar) You send links to your customer’s mobile devices
that aren’t mobile-optimized, for example a button to “print
coupon” (I get these constantly)

• Doesn’t have an opt-in mobile-specific database.

• Doesn’t have a way for your customer to receive text
alerts.

• You’re using couponing, and you don’t have a mobile
component.

A Word from our SponsorIf you want to do any of the above,
FunMobility can help get you start-ed. We’ve been doing this very
successfully for over 10 years, and have a unique blend of mobile
expertise, knowledge and creative execution capa-bilities. Check us
out at funmobility.com or talk to a FunMobility specialist by
calling toll-free (855) 849-4900.

And Finally, Two Closing Thoughts

“The world will change more in the next 10 years, than it has in
the previous 100 years.” ~ Chetan Sharma

“Put your best people on mobile.” ~ Eric Schmidt

Copyright 2013® FunMobility, Inc.
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