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                                Digital Out-Of-Home (DOOH) is currently the third fastest growing advertising medium in the world. The US DOOH market place has grown rapidly and almost in spite of itself. There are approximately 1.7 million screens in the US growing about 10% per year. These screens are owned and operated by over 200 different operators. Currently if a brand wants to advertise it takes several weeks to several months just to plan the campaign, flying around to each individual operator etc. Similarly to what Google Adwords did for internet advertising, rVue (RVUE) is trying to do for DOOH advertising. rVue’s ad buying software platform connects over 740,000 screens from 180 network operators, and a brand can plan and deploy a campaign in minutes (not months).  Over the last couple of years rVue has had its issues monetizing this potentially game changing platform. Last fall, Michael Mullarkey took over as CEO while rVue’s largest shareholder provided a $1.2 million cash infusion. We are hopeful that under Michael’s leadership rVue will become a successful turnaround story in 2013. Listen to CEO Michael Mullarkey as he tells the story.
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START   HERE   
 TARGET. PLAN. BUY. ANALYZE. Intelligent solutions for digital out-of-home media.
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This    presenta1on    contains    “forward    looking    statements”    within    the    meaning    of    the    safe    harbor   provisions    of    the    Private    Securi1es    Li1ga1on    Reform    Act    of    1995.    The    statements    contained    in    this   presenta1on   that   are   not   purely   historical   are    forward-‐looking   statements.   Forward    looking   statements   give    the   Company’s    current   expecta1ons   or    forecasts   of    future   events.    Such    statements   are    subject    to   risks   and   uncertain1es    that   are   oJen   difficult    to   predict   and   beyond   the   Company’s   control,   and   could   cause   the   Company’s   results   to   differ   materially   from   those   described.            The   Company   is   providing   this   informa1on   as   of   the   date   of   this   presenta1on   and   does   not   undertake   any   obliga1on    to   update    any    forward    looking    statements    contained    in    this    presenta1on   as    a    result    of    new   informa1on,   future   events   or   otherwise.      We   have   based   these   forward   looking   statements   largely   on   our   current    expecta1ons    and    projec1ons    about    future    events    and    financial    trends    affec1ng    the    financial   condi1on   of   our   business.            Forward   looking   statements   should   not   be   read   as   a   guarantee   of   future   performance   or   results,   and   will   not   necessarily   be   accurate   indica1ons   of   the   1mes   at,   or   by,   which   such   performance   or   results   will   be   achieved.        Important    factors    that    could    cause    such   differences    include,    but    are   not    limited    to    the   Risk   Factors   and   other   informa1on   set   forth   in   the   Company’s   Annual   Report   of   Form   10-‐K   for   the   year   ended   December   31,   2011   filed   with   the   SEC   on   March   31,   2012.   
 Forward   Looking   Statements   
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Digital    Signage.    Digital    Out-‐Of-‐Home    Media.    DOOH.   Dynamic    Signage.    The    industry    goes    by    many    names   and    is    on    the    rise.    Media    buyers    have    been    buying   jumbo   screens   in   Times   Square   or   running   ads   in   movie   theaters   for   years   to   reach   their   target   audience.         Today,   digital   boards,   screens   and   kiosks   can   be   found   in    retail    environments,    luxury    office    buildings,    gyms,   college   campuses,   airports,   medical   offices,   malls,   bars,   and    restaurants    -‐    virtually    any    locaDon    where   audiences    dwell.    Digital    Out-‐Of-‐Home    is    growing    at    a   double-‐digit   rate   making   it   one   of   the   fastest   growing   mediums    in    the   world    today.        According    to    a   Magna   Global   ad   forecast,   DOOH   is   currently   the   third-‐fastest   growing    adverDsing    medium    in    the    world    and    is   projected   to   grow   15.2%   from   2011   to   2016.         Ad    buyers    have    taken    noDce    of    the    benefits    of   targeDng   on-‐the-‐go   consumers   at   or   near   the   point   of   purchase.      
 aboutdooh REACHING ON-THE-GO AUDIENCES
 rVue.com   
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Whydigital out of Home WHY YOU NEED TO KNOW DOOH
 The   Last   Mile   In    today’s    fast-‐past    world,    consumers    are    on-‐the-‐go    more    than    ever    before    and   purchasing    decisions    are    oRen    made    on    the    fly.    ORen,    agencies    spend    a    significant   dollars   creaDng   awareness   in   the   marketplace.   Now,   your   planners   and   buyers   can   take   brand   messaging   and   shopper   markeDng   to   another    level.   Engage   your   audience   in   the   last   mile   –   the   criDcal   point   at   or   near   the   point   of   purchase   when   consumers   are   faced   with   a   mulDtude   of   buying   choices.   
 Target   Break   through   the   media   cluXer   to   engage   audiences   with   rich   digital   media   while   they   are   in   the   right   mindset   and   locaDon   for   your   message.      
 Engage   Studies   show   that   DOOH   media   enjoys   both   a   high   retenDon   and   recepDon   from   its   viewers.   Reach    your    consumers    with    quality    video,    then    engage    them    with    an    enDcing    mobile   opportunity.      
 Amplify   Looking    to    stand    out    from    the    compeDDon?    Compliment    your    current    media    mix    with    a   medium   that   gives   you   a   compeDDve   edge   and   amplifies   your   message.   Add   a   call-‐to-‐acDon   and   engage   your   audience   with   mobile.   The   possibiliDes   are   endless.   
 Op1mize   Since   most    of    the   DOOH    industry’s    screens    are    connected    to    the    internet,    adverDsers    can   analyze   campaign   data   to   opDmize   their   campaigns   while   it   is   running.   
 rVue.com   
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In   the   past,   adverDsers   were   aXracted   to   Digital   Out-‐Of-‐Home   media   but   found   it   difficult   and   Dme-‐consuming   to   plan   and   buy   due   to   fragmentaDon   in   the   industry.   Enter   rVue.      rVue   is   a   media   technology   services   company   helping   adverDsers   amplify   their   reach   through   Digital   Out-‐Of-‐Home   media.   Media   plans    that   used    to    take   sophisDcated   media   planners   weeks    to   execute,    can   now   be   completed    in   a    fracDon   of    the   Dme   with   precise   down-‐to-‐the-‐locaDon   data.      Backed   by   the   industry’s   most   intuiDve   and   intelligent   plaZorm,   rVue   has   the   technology,   data   and   experDse   to   connect   brands   and   targeted   consumers   where   and   when   it   maXers   most.      
 aboutus YOUR GATEWAY TO DOOH MEDIA
 37 LOCATION   TYPES   Gyms,   airports,   medical   offices,   malls,   retail   and   more.   Reach   your   on-‐the-‐go   target   audience   where   they   work,   shop,   dine   and   play   with   rVue.   
 180+ NETWORK   PARTNERS   rVue   has   engaged   a   cross-‐secDon   of   digital   network   partners   to   get   you   the   reach,   data   and   accountability   you   need   to   buy   with   confidence.      
 748K+ SCREENS   Digital   Billboards?   Check.   Kiosks?   You   bet.   Digital   Screens?   Of   course.   Find   the   screens   you   need   in   the   locaDons   you   want.   
 250MM DAILY   IMPRESSIONS   Looking   to   amplify   your   brand   across   the   US   and   Canada?   rVue   is   the   partner   who   gets   you   in   front   of   the   audience   that   maXers.      
 rVue.com   
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rVue   was   founded   by   Digital   Out-‐Of-‐Home   veterans   who   understand   the   nuances   and   power   of   the   medium   as   well   as   what   it   takes   to   move   the   needle.   The   company’s   strategic   media   services   and   network   integra1on   teams   serve   ad   buyers’   needs   to   ensure   campaigns   are   targeted   to   reach   your   objecDves.      
 DOOHServices   
 The   rVue   plaborm   provides   the   discerning   ad   buyer   with   the   targe1ng,   planning   and   buying   tools   that   provide   the   data,   demographics,   and   locaDon   informaDon   in   editable   presentaDon   documents   that   make   adverDsers   shine   and   their   campaigns   rock.   
 DOOHPlaZorm   
 DOOHDistribu1on   
 Need   data?   We’ve   got   it.   Now,   adverDsers   don’t   have   to   wait   weeks   or   months   aRer   a   campaign   for   the   important   analyDcs   that   drive   results.   rVue’s   proprietary   beacon   technology   provides   adverDsers   and   networks   near   real-‐1me   analy1cs   during   ad   campaigns.      
 DOOHAnaly1cs   
 .01
 .02
 .03
 .04
 whatwedooh NOT YOUR AVERAGE MEDIA PARTNER
 With   more   than   180   DOOH   network   partners,   only   rVue   gives   ad   buyers   the   reach,   distribuDon   and   detailed   locaDon   data   that   they   need   for   opDmum   campaign   success.   AdverDsers   can   amplify   their   brand’s   message   on   billboards,   screens   and   kiosks   at   or   near   the   point   of   purchase   across   the   US   and   Canada   with   rVue.   
 rVue.com   
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ACTIVATE   
 REACH   
 ANALYZE   
 rVue   has   developed   the   industry’s   best   plaborm   backed   by   in-‐depth   data,   analyDcs   and    an    experienced    strategic    media    services    team    to    ensure    your    campaign    is   accurate,   on   target   and   flawlessly   executed.         -‐Leverage   advanced   targeDng   through   rVue’s   ad   network   -‐Increased   effecDveness   of   messaging   and   media   mix   -‐Targeted   impression   to   drive   engagement   in   public   environments   -‐Content   interacDvity   response   rates   through   QR   codes   and   other   call-‐to-‐acDons   -‐InteracDve    Intelligence    ReporDng    (I2R)    –    include    who    what    when    and    where   engagement   occurred.            
 engagedooh 0 TO 100 IN DOOH….IN MINUTES
 Make   your   campaigns   interacDve   and   leverage   the   largest   untapped   mobile   consumer   network   through   rVue   and   DOOH.   
 Leverage   nearly   a   million   screens   close   to   the   point   of   purchase.   
 rVue’s   proprietary   Beacon   technology   and   mobile   data   allow   you   to   analyze   during   campaign   flight.   Being   a   responsive   digital   media   allows   your   to   opDmize   easily.   
 rVue.com   
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ignitedooh THE SOCIAL SHOPPING ECOSYSTEM POWERED BY RVUE
 rVue.com   
 Social & Re-Marketing
 Conversation Point
 Digital Out-Of-Home Ignition Point
 Engagement Point
 *Apps, branded content, coupons, etc. Mobile*
 The Ecosystem generates real-time engagement data at every touch point
 Proprietary & confidential. Restricted use requires prior approval from rVue.
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 OOH   size:         Expected   to   reach   $38.6B   by   2016   
 DOOH   size:      Expected   to   reach   $5.2B   by   2016   
 DOOH   Growth:      2011   –   2016   CAGR   :   15.2%   
 #   of   Screens:    5M+   globally   
      1.7M   in   U.S.   –growing   at   10%   a   year   
  
  
  
 Digital   Out-‐of-‐Home   Place-‐Based   Media   (DPBM)   
 Source:   Magna   Global   
 Digital   Out-‐of-‐Home   Adver1sing   Forecast      (in   Billions   of   Constant   USD)   
 Total   Out-‐of-‐Home   Adver1sing   Forecast   (in   Billions   of   Constant   USD)   
 $-
 $1.5
 $3.0
 $4.5
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 illio
 ns
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 Digital Out-of-Home Advertising Forecast (in Billions of Constant USD)
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Digital Out-of-Home Media Is Following a Similar Adoption Curve To Other Mass Media A recent study by Arbitron revealed that 70% of Americans (181 million people) are aware of digital out-of-home media and have engaged with it. The study also found that more than 47% recalled seeing an ad on digital signage screens, and 19% have made an unplanned purchase after seeing items advertised on screens.
 Digital   Out-‐of-‐Home   –   Adop1on   Curve   

Page 11
                        

Industry   Adop1on   
 Source:   Zenith   &   Magna   Global   
 Early   Adopters:   
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End-‐to-‐End   Client   Solu1on   
 Analy1cs   &   API   
 Media   Planning   
 Trading   Desk   
 Produc1on   &   Trafficking   
 rVue’s   connec1on   into   digital   networks   via   analy1cs   or   API   enables   real   1me   data.   
 Strategy   
 rVue’s   proprietary   cloud   based   encoding   allows   for   streamlined   trafficking   of   content   to   networks.   
 Trading   Desk   u1lizes   historical   data,   network   scoring   and   trend   data   to   create   the   beneficial   financial   model   for   each   side   of   the   transac1on.   
 The   rVue   Media   Planner   within   the   rVue   DSP   provides   mul1ple   tools   to   target   audiences.      
 The   rVue   team   is   uniquely   posi1oned   as   leaders   in   the   DOOH   Industry.   
 Accoun1ng   &   Billing   rVue’s   proprietary   connec1on   to   the   Donovan   Data   System   enables   streamlined   accoun1ng   and   eliminates   duplica1on   for   Media   Planners.   

Page 13
                        

Technology   Overview   –   SoJware   &   Network   Design   
 §  Software Platform Overview: §  LAMP-based systems using MVC framework §  Industry-standard development practices: RESTful design, SVN source control, SaaS-based project management and
 Agile techniques §  Platform is designed to be re-skinned (programmatically controlled CSS engine) §  Publicly accessible sites use AES-256 SSL Certificates
 §  Network Architecture: §  Enterprise-grade cloud resources for development, testing and production §  Production uses both cloud-based systems for scalability and vendor-independent dual redundant configuration in
 different geographic areas to reduce effects of natural disasters §  Automated daily backups, monitoring and reporting ensure maximum uptime, with limited IT resources required. §  All hosting is in SAS70, PCI Compliant data centers with bandwidth scalable to 1 Gbps for each server
 §  Integrations §  All media encoding and storage uses our proprietary cloud-based encoding platform which is built to use Amazon’s EC2
 cloud and Nirvanix’s SDN for unrestricted scalability (built cloud-independent to extend into other available computing clouds as needed)
 §  Integration into DDS’s mainframe for billing/reconciliation across a private connection between rVue and DDS §  Mobile engagement engine, allows QR codes to be automatically rendered and distributed to rVue’s vast network of
 DOOH networks. §  Platform Extensibility
 §  rVue’s Beacon technology is automated performance compliance system, designed to interoperate with most of rVue’s DOOH network partners (and their existing infrastructure). The system provides rVue buyers with real-time performance analytics
 §  rVue’s API is a REST-based API designed to allow networks to synchronize data and pull campaign scheduling/media back into existing DOOH CMS platforms (integrations with Broadsign, Real Digital Media, Park Media, EnQii, etc.)
 §  As part of rVue’s enterprise offering to agencies, custom extensions allow for external systems to synchronize data and offer SSO to agency partners.
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Consumer engagement study PROFESSIONAL SERVICES*
 rVue.com   
 Presence   in   5   different   rVue   networks,   4   venue   types   and   visibility   in   major   US   markets.   
 MulDple   rVue-‐generated   QR   codes   based   on   a   unique   combinaDon   of   network   and   market   specific   offer   (filtered   by   category).   
 Achieved   Click-‐Through-‐Rate   (CTR)   for   Professional   Services   was   0.20%,   which   is   higher   than   the   industry   standard   of   0.10%   for   Internet   Banners   and   comparable   to   other   categories   including   Arts   and   Entertainment,   Beauty   &   Spas,   and   Health   &   Fitness.   
 Exposure   to   both   captured   and   non-‐captured   audiences   based   on   venue   which   yielded      comparable   engagement   0.22%   (Non-‐Captured)   and   0.20%   (Captured).   
 QR   Codes   effecDveness   expected   to   increase   as   smartphones   are   now   being   shipped   with   the   necessary   scanning   soRware   pre-‐loaded.      
 Crea%ve   displayed   the   QR   code   on   30%   of   the   screen   for   the   first   75%   of   the   spot   length   and   50%   of   the   screen   for   the   remaining   25%.   
 *Full   Case   Study   Available   Upon   Request   
 .01
 .02
 .03
 .04
 .05
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Case study INSURANCE CATEGORY
 rVue.com   
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Case study FINANCIAL SERVICES
 rVue.com   
 Campaign   Objec1ves:   
 An   award-‐winning   mutual   fund   company’s   campaign   objecDve   included   reaching   its   target   audience   of   investors   during   day-‐parts   when   most   media   are   ineffecDve.   
 Solu1on:   
 In   order   to   reach   its   target   audience   during   day-‐parts,   the   financial   adverDser   chose   CapDvate   with   its   large   presence   in   office   buildings   in   major   Canadian   markets.   
 With   average   HHI>$100K,   CapDvate   also   seemed   to   be   the   right   choice   since   the   value   of   CapDvate   viewers’   investment   porbolios   top   that   of   the   average   Canadian   adult.*   
 Results:   
 The   13-‐week   campaign   generated   good   recall   rates   on   CapDvate   with   a   total   recall   rate   of   34%.   
 The   campaign   also   influenced   increased   interest   in   the   adverDser’s   brand.   Thirty-‐two   percent   (32%)   said   the   Ad   was   effecDve   in   increasing   their   interest   in   the   adverDsed   brand.   
 The   campaign’s   main   message   resonated   well   among   those   that   recalled   seeing   the   Ad   on   CapDvate.   More   than   50%   recognized   the   campaign’s   main   message.   

Page 17
                        

rVue   Holdings-‐   Outstanding   Shares   100,816,954   as   of   3rd   QTR.   10Q   filed   Dec.   20,   2012         Management   and   Board   Members         Michael   Mullarkey    is    the   ExecuDve   Chairman   and   CEO   of    rVue   Holdings,    Inc    (OTCBB:RVUE),    a   digital    soRware   plaborm    for    the   out   of   home   industry.   He   is   an   entrepreneur   and   private   equity   investor   and   holds   several   patents   in   the   media   and   technology   arena.      Mr.   Mullarkey    is    the   Managing   Partner   of   ODK   Capital   Management   which    invests    in   social   media   companies,   cloud-‐based   soRware   &   emerging   technology   with   patented   or   disrupDve   technologies.   Mr.   Mullarkey   founded,   built,   and   managed   several   soRware   companies.   His   previous   experience   with   SONY   Electronics   as   SVP   of   Diversified   Markets,   with   P&L   responsibility   for   business-‐to-‐business   sales   and   markeDng    for   a   $1.2   billion   specialty   markets   business.   Mr.   Mullarkey   was    instrumental    in    the    launch   and   success   of    several   products   such   as   DIRECTV   and   Web   TV.   He   is   a   Board   Member   of   CysDc   Fibrosis   FoundaDon.      Robert   W.   Roche   is   a   co-‐founder   and   Chairman   of   the   Board   of   Directors   of   Acorn   InternaDonal,   Inc.   (NYSE:ATV),   a   mulD-‐plaborm   media   and    branding    company    He    is    an    entrepreneur,    aXorney    and    private    equity    investor    and    conducts    numerous    business    operaDons   throughout   Asia   and   the   United   States.   Mr.   Roche   is   also   the   co-‐founder   and   Chairman   of   Oak   Lawn   MarkeDng,   the   largest   infomercial   company    in    Japan   and   has    lived    in    Japan   and   China    for   more    than   27   years.   President   Obama   named   Mr.   Roche    to    the   United   States   Trade    RepresentaDve's    Advisory    CommiXee    for    Trade    Policy    and    NegoDaDons    and    he    is    on    the    President's    100,000    Strong    Federal   Advisory   CommiXee.         Patrick   O’Donnell   has   served   as   a   director   and    leads   the   NominaDng,   Governance   CommiXee,   Audit   and   CompensaDon   CommiXees   of   the   Board.   He   is   a   private   investor   and   entrepreneur,   and   a   senior   business   and   technology   execuDve   with   over   25   years   experience   and   a   proven    record   of    delivering    success   within    the   financial    services    industry    From   1997    through   2004   Mr.   O’Donnell    served    as    the    chief   technology   officer   of   UBS    Investment   Bank   and   a   member   of    its   management   board.   Mr.   O’Donnell   has   experience    in    leading   a   6,000   person   technology   organizaDon   Mr.   O’Donnell   is   a   member   of   the   NYSE   Life   US   board.   NYSE   Life   is   the   global   derivaDves   business   of   the   NYSE   Euronext   group.      
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We   are   happy   to   provide   you   with   a   demo,   brainstorm   opDons   for   your   next   DOOH   campaign   or   run   media   plans   for   you   with   no   pressure,   cost   or   obligaDon.   Or,   if   you   just   have   quesDons,   please   don’t   hesitate   to   contact   us.   ContribuDng   to   your   success   is   why   we   are   here.   
 Fort   Lauderdale,   FL   rVue,   Inc.      100   North   East   Third   Avenue,   Suite   200   Fort   Lauderdale,   FL   33301   
 p.   954-‐525-‐6464   
 e.   [email protected]   
 Twiher   @rVue   
 Facebook   rVue   
 Web   
 www.rVue.com   
 Michael   Mullarkey   847.687.0502   
 contactus GET IN TOUCH
 Chicago,   IL                                                                              rVue,   Inc.      
 180   N   Stetson      Ave   
 Chicago,   IL   
 p.   847.687.0502   
 [email protected]   
 rVue.com   
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