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CREATIVE ADVERTISING STUDIOMCAD

Page 2
                        

WE ARE:Diverse problem solvers:
 Photographers, designers, strategists, project
 managers, filmmakers, producers & students.
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OUROBJECTIVE
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• Redefine social shopping• Keep NastyGal on its path as a trend setter• Think ahead
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Where can NastyGal reasonably find itself in five years?
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THEQUESTION
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THE TEAMS:
 STRATEGY:Bri Heu
 Kyle WersteinAndi Jordt
 LOOKBOOK:Miah HaworthDavid Dillon
 Yazon LoMagdalena Cortes
 Quinn WilsonMichael Kampa
 MYNASTY:Bri Heu
 Kyle WersteinMolly Gates
 Yazon Lo
 GLOBAL GAL:Anthony Konigbabe
 Andi JordtMagdalena Cortes
 Yazon Lo
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TARGET AUDIENCE
 Kyle Werstein & Bri Heu
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HOW TO DEFINE A
 NASTY GAL:Through a healthy amount of research and internet stalking, we discovered that the women who appreciate Nasty Gal cannot be categorized by age.
 We defined Nasty Gal’s target audience by phase of life and electronic DNA. Though we pres-ent these profiles as three distinct women, it’s important to realize that Nasty Gal’s customers are constantly evolving, both personally and stylistically.
 These profiles did not come together by accident. We’ve scoured Social Mentions of Nasty Gal for months, taking stock of tweets and tumbles and instagrams and all manner of other made up words.
 The profiles that follow are an amalgamation of the voices of your customers and, by extension, your target audience.
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A NASTY GAL IS:YOUNG GUN
 FEMME FATALESEMI-PRO
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YOUNG GUN
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WHO SHE IS:The Young Gun is at a point of self discovery, living life on the edge. She is dramatic, impatient and confident in her body. She knows how to play to her advantages and is clever in getting what she wants.
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If life is a club, the night is young. She doesn’t care what anyone else thinks. Her self-image is written on her sleeve. Tomorrow means nothing and her parents don’t need to know it.
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Bling and Loud Colors, Tumblr, GIFs, Memes, The Internet, All Music, Ironic Hip Hop, Shoes, One-of-a-Kind, Limited Edition, Pop Culture, Jimmy Fallon, Grown Up Life/Kid Responsibilities, Large Social Groups, No Curfew, Instagram
 Fakes, Bullies, Intolerance, Judgement, Negativity, Dullness
 LIKES:
 DISLIKES:
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DISLIKES:
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HER ONLINE FOOTPRINT:
 Facebook. Instagram. Blogger. Twitter pages with hundreds of followers. 68% of teens claim Facebook as their main social networking site. If there’s a social media outlet, they probably have an account.
 “41% of adult internet users take photos or videos that they have found online and repost them on sites designed for sharing images with many people. We call them curators.”
 DID YOU
 KNOW?
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HER SONG:RELLA - ODD FUTURE
 (CLICK TO LISTEN)
 http://www.youtube.com/watch?v=fN-xq7t6pKw
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“Woah love this edgy look”- Bev Mathis, Facebook
 “The leggins! <3”- Akua Bonsu, Facebook
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Her Key Pieces:- Denim Cutoff Shorts
 - Combat boots
 - Loud Graphic T’s
 - Flannel
 - Anything studded, spiked or
 ripped
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FEMMEFATALE
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WHO SHE IS:Femme Fatale gets what she wants. She’s a Bond Girl. She’s the girl you want. She’s the girl girls want. She’s a chameleon, dancing between social circles and hip hang out spots like a wolf stalks its prey. She does high fashion, but doesn’t let it dictate her style.
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Life is a chase scene down Lombard Street. For the confident romantic, what more could you want? These days won’t last forever, but Femme Fatale has more important things to worry about than the decimal points in her bank account.
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Ephemera, Street Style, Online Shopping, Cyber Stalking, Nights out with Friends, Flirting, Mixed Drinks, Accessories, Vintage, Blogging, Photography
 Flakes, Boredom, Dishonesty, Invasions of Privacy, Cliches, Uniformity, Routines
 LIKES:
 DISLIKES:
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HER ONLINE FOOTPRINT:
 Blogs and Facebook are the primaries.
 She is also on Tumblr, Twitter and Instagram. She loves sharing her latest conquests.
 ““46% of adult internet users post original photos or videos online that they themselves have created. We call them creators.”
 DID YOU
 KNOW?
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HER SONG:LORD KNOWS -
 DUM DUM GIRLS(CLICK TO LISTEN)
 http://www.youtube.com/watch?v=q3f9ZiH6Euw
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“Glamourgasm! Holiday dress MUST HAVE!”- Audrey Saskia Tetzeli ,
 Facebook
 “I would look so smokin hot in this dress. Hrm.”- Rebekah Johnson,
 Facebook
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Her Key Pieces:- Body-con dresses
 - Platform booties
 - Faux fur coat
 - Cut out dresses & tops
 - Any kind of platform shoe
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SEMIPRO
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WHO SHE IS:If the Femme Fatale is a solitary predator, the Semi-Pro thrives in packs. If acceptance is the name of the game, Semi-Pro comes in first by sporting the latest, but safest trends. She’s a coffee-shop girl. Her window to the hippest trends come from the sounds blaring from the speakers at Starbucks.
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Between class and homework, time to get off campus is rare. Semi-Pro pores over social media and trends from her friends to express her omnivore’s personality with the latest trends.
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Pinterest, Cooking, Group Buying, Mall High-End, Online Shopping, Nights out with Friends, Flirting, Mixed Drinks, Local Boutiques, DIY, Comfort, Fitting In, Yoga, Working Out, Facebook Stalking
 Flakes, Complications, Invasions of Privacy, Fast Food, Unhealthy Habits, Big Box Stores. (Except Target. Target is great.)
 LIKES:
 DISLIKES:
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HER ONLINE FOOTPRINT:
 Pinterest is THEIRS. Pinboards for everything. Pinboards for DIY inspiration, healthy foods, famous people they fancy and places they want to be.
 “Nearly 1/5th of all women online use Pinterest. The most popular age group is 25-34 year olds.”
 DID YOU
 KNOW?
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HER SONG:LIGHTS -
 ELLIE GOULDING(CLICK TO LISTEN)
 http://www.youtube.com/watch?v=0NKUpo_xKyQ
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“Such a classic look.”- Sou Chandavong, Facebook
 “lady-like! <3”- Jessica Shanteau
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Her Key Pieces:- Party Dresses
 - Blazers
 - Heels
 - High-low skirts
 “lady-like! <3”- Jessica Shanteau
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INTERACTIVELOOKBOOK
 Miah HaworthDavid Dillon
 Yazon LoQuinn Wilson
 Michael Kampa
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Lookbooks have become standard. We believe Nasty Gal can stand out by
 incorporating video features and interactive aspects to their current
 lookbook.
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CURRENTLOOKBOOK
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•Aesthetically clean• Easy purchase options
 • Still images• Features outfit options from collection
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VIDEOINTEGRATION
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We want to take the Nasty Gal lookbook to the next level by
 intergrating an Interactive Narrative Video while staying true to the Nasty
 Gal brand aesthetic.
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The video features Nasty Gals getting ready while showcasing collection
 options, as well as a Nasty Gal narrative.
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INTERACTIVITY
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SEE IT IN ACTION
 http://vimeo.com/55421210
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NEW FORMAT
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•Aesthetically clean• Easy purchase options
 • Interactive Video• Features outfit options from collection
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BENEFITS TONASTY GAL
 This upgraded lookbook lets Nasty Gal stand out from other online lookbook competitors. The upgraded interactive
 lookbook also connects Nasty Gal shoppers to the brand, in turn creating
 faithful Nasty Gal customers.

Page 63
                        

BENEFITS TOSHOPPERS
 They can connect with a style of their own. Creating an interactive narrative
 lookbook allows NG shoppers to involve themselves in the brand on a
 social level. These short videos not only showcase the collection, they allow the shoppers to follow a story. Shoppers
 will develop a relationship to the models, the collection and the brand
 name, Nasty Gal.
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MYNASTYKyle Werstein
 Bri HeuMolly Gates
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CURRENTLY:2.5 million visitors per month
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CURRENTLY:90% growth in interest
 since 2010
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CURRENTLY:Top 10% of users visit the
 site100 times/month
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NASTY GALSARE VERY, VERY
 LOYAL
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OUR QUESTIONS:
 HOW DO WELEVERAGELOYALTY?
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OUR QUESTIONS:
 HOW DO WELEVERAGELOYALTY?
 HOW DO WE MAKE THE
 EXPERIENCE SOCIAL?
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Avg. time spent on social media accounts has risen 16.2% since 2009
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LET’S THINK SMALL,ACT BIG
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• Account fea-tures separated from the rest of the site
 • Limited customization
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• Wantlist walled from restof site
 • Works much like a traditionalwishlist

Page 76
                        

OVERALL:
 A FUNCTIONAL,YET TRADITIONAL
 EXPERIENCE
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OVERALL:
 A FUNCTIONAL,YET TRADITIONAL
 EXPERIENCE
 BUT WHERE DOWE GO FROM
 HERE?

Page 78
                        

OUR OBJECTIVE:REDEFINE SOCIAL SHOPPING
 Our Solution:A responsive, mobile-minded
 social profile system
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WHY?50% of women want to share purchases over social media.

Page 80
                        

MYNASTY
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MYNASTY

Page 82
                        

76% of female consumers want to be a part of a select group.
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User Profiles
 A Dashboard
 Social Exchange
 MYNASTY IS:
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HOW IT WORKS:
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E-MAIL ADDRESS
 PASSWORD SIGN UP
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+1
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Magdalena sent you a style in StyleSwipe
 -JUST NOW
 Yazon added you to the group “pros”
 -10 MINUTES AGO
 Quinn. sent you a message in chat
 20 MINUTES AGO
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THE WIDGETS:

Page 97
                        


Page 98
                        

THE WIDGETS:
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THE WIDGETS:
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MYNASTY:Redefining Social Shopping
 Connecting NastyGal and its customersCreating meaningful experiences
 Setting new trends
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GLOBAL GALAndi Jordt
 Anthony KonigbagbeMagdalena Cortes
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NASTY GALholds a strong presence in countries around the world.
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With Nasty Gal’s growing international market, the brand is ready to become a major global player.
 GLOBAL GAL can be a way for Nasty Gal to engage with its international community.
 GLOBAL GAL will be a curated place on the website where Nasty Gals can find a way to travel around the world, embrace new cultures, discover new fashion trends and support causes that will elevate them to a status of a true global citizens.
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} HOW CAN THIS BE DONE?
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GLOBALGAL
 MY NASTY(CUSTOMERS)
 BLOGGERS(INFLUENCERS)
 QUIETPHASE
 PUBLICPHASE
 SHOPSHOPSHOP!
 LAUNCH
 START!
 PHILANTHROPIST
 JOURNEY
 Use these profiles toactivate GLOBAL GAL
 NG travelbloggers selected tovisit cultures
 Bloggers gathercontent
 Launch Global Gal onwebsite / to the public
 Customers withMy Nasty profilesrecieve exclusivepromo codes
 Customers can give 30%of purchase amount to acause connected to thatGlobal Gal turningNasty Gals into worldclass philanthropists
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GLOBALGAL
 MY NASTY(CUSTOMERS)
 BLOGGERS(INFLUENCERS)
 QUIETPHASE
 PUBLICPHASE
 SHOPSHOPSHOP!
 LAUNCH
 START!
 PHILANTHROPIST
 JOURNEY
 Use these profiles toactivate GLOBAL GAL
 NG travelbloggers selected tovisit cultures
 Bloggers gathercontent
 Launch Global Gal onwebsite / to the public
 Customers withMy Nasty profilesrecieve exclusivepromo codes
 Customers can give 30%of purchase amount to acause connected to thatGlobal Gal turningNasty Gals into worldclass philanthropists
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My Nasty user-driven contest:Nasty Gals will pitch to Nasty Gal a specific culture or cause they think is inspring or worth investigating using photos and video.
 Click here for an example.
 After all the submissions are reviewed, Nasty Gal will pick the top 5 cultures. The Nasty Gal customers with profiles will vote for their favorite culture and the 1 culture with the most votes will be that year’s GLOBAL GAL.
 http://vimeo.com/55533173
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Nasty Gal selects a duo of their favorite bloggers who will go on a journey to generate content for GLOBAL GAL.
 The duo then sets out on a journey to the voted location to explore and generate content for the GLOBAL GAL blog and collection.
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GLOBAL GAL GOES PUBLIC
 Nasty Gal will launch their brand new Amo Mexico collection.
 AMO MEXICO
 AMO MEXICO
 EXPLORE THE COLLECTION
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¡AMO MEXICO!CultureShock does it again! The 2 Nasty Travelers have dived into central
 Mexican culture and discoveresed the hottest authentic items from Wirikuta tribal art.
 The Wirikuta or Huichol, are a native american tribe of western
 central Mexico. Known for their disticinct and colorful artwork,
 the Wirikuta are mainly tobacco farmers and create art mainly for
 ritual and aesthetic purposes.
 A portion of the proceeds from this GLOBAL GAL will go to-
 wards supporting the education of young Wirikuta children and to
 better their communities as a whole.
 MORE WEBISODES
 WIRIKUTA TRIBE
 INTERVIEW W/ TALIA CORTES
 STREET STYLEFEATURED ITEMS
 AMO MEXICO
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Girls with My Nasty profiles recieve a promo code for 25% off the Amo Mexico collection.
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¡AMO MEXICO!Global Gal does it again! The 2 Nasty Travelers have dived into central Mexicanculture and discovered the hottest authentic items from the Wirikuta tribal art.
 AMO MEXICO
 AMO MEXICO
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ADD TO TOTE... FOR A GOOD CAUSE!
 This necklace represents the peyote flower. The Wirikuta use peyote in their sacred rituals to connect with their gods and com-municate with their ancestors.
 30% of profit from this item will go back to the women of the Wirikuta tribe. *25” length*4” flower pendant *100% Authentic Wirikuta *Hand-crafted with Shakira beads
 AMO MEXICO
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ADD TO TOTE... FOR A GOOD CAUSE!
 This necklace represents the peyote flower. The Wirikuta use peyote in their sacred rituals to connect with their gods and com-municate with their ancestors.
 30% of profit from this item will go back to the women of the Wirikuta tribe. *25” length*4” flower pendant *100% Authentic Wirikuta *Hand-crafted with Shakira beads
 AMO MEXICO
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Nasty Gals evolve from shoppers to world class philanthropists by giving back to the culture.
 GLOBAL GAL is a platform in which Nasty Gal can co-create one-of-a-kind trends that are connected both to the customer and to the culture. Nasty Gal creates their own trends and sets their own style. Nasty Gal is a bad ass and isn’t afraid of breaking the rules, that’s what rules are meant for aren’t they?
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