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 4 P’s of Marketing4 P’s of Marketing
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 7 P’s of Marketing Mix
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 Product Definition
 • The end resultof the manufacturing process, to be offered to the marketplace to satisfy a need or want is recognized as product.
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 Product Mix
 • Product mix is a combination of products manufactured or traded by the same business house to reinforce their presence in the market, increase market share and increase the turnover for more profitability.
 • The number of products carried by a firm at a given point of time is called its product mix.
 • It comprises product line, breadth, depth and consistency.
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 Product line
 • A product line refers to a group of products
 clubbed together by virtue of satisfying a particular class of needs being used together or distributed through the same channels , or possessing common physical or technical characteristics.
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 Product mix
 • Product Breadth – Breadth in product mix refers to the number of product lines marketed by a firm.
 • Product Depth – The number of product items and variation ( like Size, packaging , colour ) offered in each product line .
 • Consistency- The degree of similarity between product lines with respect to end – use , technology , production techniques and distribution channel.
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 New product development
 • Business and engineering , new product development (NPD) is the term used to describe the complete process of bringing a new product or service to market.
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 Feasibility Analysis
 Concept development & testing
 Defining Target Market
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 Idea Generation • often called the "fuzzy front end" of the
 NPD process .• Ideas for new products can be obtained
 from basic research using a Brain storming SWOT analysis from Market and consumer trends, company's R&D department, competitors, focus groups, employees, salespeople, corporate spies, trade shows, to get an insight into new product lines or product features .
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 Idea Screening
 • The object is to eliminate unsound concepts prior to devoting resources to them.
 • The screeners must ask at least three questions: size and growth forecasts of the market , target market benefit , competitive pressure , industry sales and market trends , technically feasible to manufacture
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 Concept Development and Testing
 • Develop the marketing and engineering details ;
 1. who is the decision maker in the purchasing .2. product features .3. What benefits will the product provide .4. consumers reaction.5. cost effective .6. Prove feasibility through virtual computer aided
 rendering, and rapid prototyping
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 Business Analysis
 – Estimate likely selling price based upon competition and customer feedback.
 – Estimate sales volume based upon size of market .
 – Estimate profitability and breakeven point.
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 Beta Testing and Market Testing
 – Produce a physical prototype or mock-up– Test the product (and its Packaging ) in
 typical usage situations– Conduct focus group customer interviews or
 introduce at trade show– Make adjustments where necessary– Produce an initial run of the product and sell it
 in a test market area to determine customer acceptance.
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 Technical Implementation
 – New program initiation– Resource estimation– Requirement publication– Engineering operations planning– Department scheduling– Supplier collaboration– Logistics plan– Resource plan publication– Program review and monitoring– Contingencies - what-if planning

Page 15
                        

Marketing Mix - Product
 Prepared by - Prof Atul Singhai 15
 Commercialization
 – Launch the product– Produce and place advertisement and other
 promotions Fill the distribution pipeline with product
 – Critical Path Analysis is most useful at this stage
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 . PRODUCT LIFE CYCLE
 • A way to trace the stages of a product's acceptance from its introduction to its demise is called product life cycle.
 • A tool to help marketers understand • where their product is now • what may happen • which strategies are normally appropriate.
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 A. Introduction Stage
 • Sales grow slowly • High production costs • High failure rate• developing product awareness • Profit is minimal or negative • Little competition • High marketing costs • Skimming / Penetration pricing
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 B. Growth Stage
 • Sales grow at an increasing rate .• Promotion emphasis .• heavy brand advertising .• Gaining wider distribution is a key goal .• prices normally fall .• Many competitors enter the market .• Profits are healthy & profits reach their peak. • Sales volume has created economies of scale. • Differences between brands.
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 C. Maturity Stage
 • Sales continue to increase but at a decreasing rate .
 • Product lines are widened or extended .
 • An emphasis on product style rather than function .
 • The marketplace is approaching saturation
 • Prices and profits begin to fall.
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 Decline Stage
 • Signaled by a long-run drop in sales. • Falling demand forces many competitors out of the
 market • The rate of decline is governed by
 – how rapidly consumer tastes change or
 - how rapidly substitute products are adopted. • A few small specialty firms may still manufacture the
 product. • Dropping a product from the company’s product line, is
 the most drastic strategy.
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 Some Dimensions of the Product Life Cycle
 •Significant education of the customer is required.
 •Extended introductory period.
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 •Sales begin immediately •Little learning is required by the consumer •Benefits of purchase are readily understood
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 •Most often appear in women’s and men’s clothing styles. •Length of the cycles may be years or decades
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 •Rapid sales on introduction •Equally rapid decline.
 •Often novelties and have a short life cycle
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 MANAGING THE PRODUCT LIFE CYCLE
 Role of a Product Manager – Product manager is responsible for marketing
 products through the successive stages of their life cycles.
 – Product (or brand) manager manages the marketing efforts for a close-knit family of products or brands.
 – Three ways to manage: • Modify the product• Modify the market• Reposition the product.
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 BRANDING AND BRAND MANAGEMENT
 • Brand A name, term, symbol, design, or combination thereof that identifies a seller's products and differentiates them from competitors' products.
 • Brand name That part of the brand that can be spoken.
 • Brand mark The element of the brand that cannot be spoken, such as symbols.
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 other related definitions
 • Trade name
 commercial, legal name under which a company does business.
 • Trademarks
 Legal term indicating the owner's exclusive right to use the brand or part of the brand.
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 Brand Equity
 – The value of company and brand names.– The added value a given brand name gives to
 a product beyond the functional benefits provided.
 – Often represented by the premium a consumer will pay for one brand over another when the functional benefits provided are identical
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 • Brand Loyalty - Consistent preference for one brand over all others. Leads to repeat purchases.
 • Brand Identity -important to developing brand loyalty
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 Brand Equity has two distinct advantages
 – Brand equity provides a competitive advantage.
 – Consumers are often willing to pay a higher price for a product with brand equity.
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 Creating Brand Equity
 – Brand equity is created by marketing programs .– Forge strong, favorable, and unique consumer
 associations and experiences with a brand .– Sequential building process ie.;– Establish a brand’s meaning in the minds of
 consumers. – Elicit the proper consumer responses to a brand’s
 identity and meaning.
 – Attention to how consumers think and feel about a brand.
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 1.Manufacturer Branding – Use one name for all its products. – Called blanket branding strategy – Called family branding strategy.
 2.Multi Branding •Use when each brand is intended for a different market segment. •Has become more complex in the global marketplace. •Promotional costs are higher with multibranding.
 3.Private Branding. •Often called private labeling or reseller branding•Use the brand name of a wholesaler or retailer.
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 Mixed Branding. •A compromise between manufacturer and private branding •A firm markets products under its own name and that of a reseller
 •The segment attracted to the reseller is different from the manufacturer’s own market.
 Generic Branding.• A no-brand product that competes on price.
 •low cost, no frills•popular in late 1970's•30%-40% cheaper than national brands•20%-25% cheaper than store brands
 •good market share in some categories
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 PACKAGING AND LABELING
 • Packaging- any container in which it is offered for sale and on which label information is conveyed.
 • Label is Integral part of the package, Typically identifies the product or brand Who made it, Where and when it was made, How it is to be used, Package contents and ingredients.
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 Packaging Functions
 • Contain and Protect Productsfrom spoilage, tampering, children, Theft, weather effects, radiation etc.
 • Packaging promotes products• Facilitate Recycling • Convenience and utility of the package can differentiate a product from the
 competition• Last opportunity to influence shoppers before they buy. • Brand Image is often closely linked to packaging  • Reduce Environmental Damage• Facilitate Storage• Facilitate Use• Wholesalers & Retailers want packages because of easy to ship, store,
 stock on shelves.• Consumers want packages because
 that are Easy to handle, Easy to open, Easy To reuse,• Packaging is often used to segment markets, particularly by offering
 different sizes for different segments.
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 PRODUCT WARRANTY
 • A warranty is a statement indicating the liability of the manufacturer for product deficiencies.
 • There are various types of product warranties with different implications for manufacturers and customers.
 • Warranties are important in light of increasing product liability claims.
 • This issue is hotly contested between companies and consumer advocates.
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 Warranty Strategy
 • Product Warranties -A protection and information device for consumers.
 • Warranty- Guarantees the quality or performance of a good or service.
 • Express Warranty -made in writing. • Full Warranty has no limits of non coverage. • limited-coverage warranty - specifically states
 the bounds of coverage areas of noncoverage. • Implied Warranty- Unwritten guarantee that a
 good or service is fit for the purpose for which it was sold.
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