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            Brentwood Bay welcomes Fairway Market to the neighbourhood By Jennifer Blyth B rentwood Bay residents now have a brand new Fairway Market to call their own! The company’s 10th store opened yesterday at the corner of West Saanich Road and Wallace Drive, to the delight of Peninsula residents who appreciate the local company’s customer-ﬁrst approach, offering good value and excellent service, paired with a philosophy of com- munity support. In charge of opening the new store is John Shirley, manager of the Brentwood and Sidney locations, assisted by Marcos Cerezo. “We’re really excited to be open- ing the doors and welcoming shop- pers to their brand new community store,” says Shirley, who has been asked by shoppers for weeks when the new store will be opening. “People want Fairway here and they want their local supermarket back. “In any area Fairway has operat- ed, they’ve offered value and service that people appreciate. They’re well known for their variety of products and they’re well-connected with their community. ” A member of the Fairway Mar- ket family for 2 1/2 years, Shirley came to the local company after a long career in the grocery industry, attracted by the family focus and community-centred approach. During his time in Greater Victo- ria, Shirley has had the chance to get to know the community, working at both the Oak Bay and Shelbourne locations before moving to the Pen- insula. Like Oak Bay, the Brentwood location will be a smaller, neigh- bourhood store specially designed to serve the local area. All Fairway stores are specially tailored to their unique communities and to what those customers are looking for, a key element to the company’s suc- cess. But rest assured, a smaller size doesn’t mean reduced selection. In addition to a full range of meats, bakery and deli items, shop- pers will enjoy the excellent produce department Fairway has become known for. “We’ve tried to bring in a little bit of everything, from the full-service deli to the salad and sandwich bars and a nice selection of meals to go,” Shirley says. According to the season and avail- ability, the store will also focus on local ﬁrst, harvesting the bounty of the surrounding agricultural area. The new store will also enjoy the beneﬁts of Fairway Market’s in- ternational foods program, which Shirley spearheads. “We’ve tried to create a really interesting assortment of interna- tional foods,” Shirley says, pointing to British cuisine from names like Marks & Spencers that has been a huge hit with customers – such a hit, in fact, that even more items are now being brought in. Authentic Mexican items are also meeting with an appreciative au- dience – products that have been speciﬁcally requested by residents. A few to look for include La Cos- tena and San Marcos products, per- fect with Mexican cheese, chorizo sausage and authentic tortillas not Brentwood Bay supervisor Cam Kung, assistant manager Marcos Cerezo and manager John Shirley welcome the community to their new Fairway Market. www.fairwaymarkets.com PROUD TO BE LOCAL | YOUR FRESH STORE Inside: Fairway Market history; the family business; community initiatives and more. Special Supplement available anywhere else. Additional international ﬂavours will also highlight Caribbean and Dutch cuisine, in addition to Fair- way’s established selection of Asian food products. “It’s been really popular,” Shirley notes. “With the Food Network and cooking programs, more and more people are interested in trying new and creative dishes.” While Fairway Market encour- ages shoppers to let them know what they’re doing right, where they could improve and what products they’d like to see in store, the company – and the new Brentwood store – is also closely connected with the commu- nity, whether that means sponsoring events like the Victoria Dragon Boat Festival or a hot dog fundraiser for a local school or sports team. “Each individual store, when we’re approached by a local community group to help with their fundraiser, will do what we can to help out,” Shirley says. “We’re happy to help in any way we can – it’s a way to give back and thank the community that has sup- ported us.” Grand Opening! Brentwood Bay Congratulations Sweet Bean ...........................89/100g Ass’t Homous and Spinach Dip ...........................99/100g S S Sweet t B B Bean Deluxe Potato .89/100g on the opening of Brentwood Bay Specials available at all Fairway Markets until July 30 th , 2011 www.arbutusridgefarms.ca 
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Brentwood Bay welcomes Fairway Market to the neighbourhood
 By Jennifer Blyth
 Brentwood Bay residents now have a brand new Fairway Market to call their own!
 The company’s 10th store opened yesterday at the corner of West Saanich Road and Wallace Drive, to the delight of Peninsula residents who appreciate the local company’s customer-first approach, offering good value and excellent service, paired with a philosophy of com-munity support.
 In charge of opening the new store is John Shirley, manager of the Brentwood and Sidney locations, assisted by Marcos Cerezo.
 “We’re really excited to be open-ing the doors and welcoming shop-pers to their brand new community store,” says Shirley, who has been asked by shoppers for weeks when the new store will be opening.
 “People want Fairway here and they want their local supermarket back.
 “In any area Fairway has operat-ed, they’ve offered value and service that people appreciate. They’re well known for their variety of products and they’re well-connected with their community. ”
 A member of the Fairway Mar-ket family for 2 1/2 years, Shirley came to the local company after a
 long career in the grocery industry, attracted by the family focus and community-centred approach.
 During his time in Greater Victo-ria, Shirley has had the chance to get to know the community, working at both the Oak Bay and Shelbourne locations before moving to the Pen-insula.
 Like Oak Bay, the Brentwood location will be a smaller, neigh-bourhood store specially designed to serve the local area. All Fairway stores are specially tailored to their unique communities and to what those customers are looking for, a key element to the company’s suc-cess.
 But rest assured, a smaller size doesn’t mean reduced selection.
 In addition to a full range of meats, bakery and deli items, shop-pers will enjoy the excellent produce department Fairway has become known for.
 “We’ve tried to bring in a little bit of everything, from the full-service deli to the salad and sandwich bars and a nice selection of meals to go,” Shirley says.
 According to the season and avail-ability, the store will also focus on local first, harvesting the bounty of the surrounding agricultural area.
 The new store will also enjoy the benefits of Fairway Market’s in-
 ternational foods program, which Shirley spearheads.
 “We’ve tried to create a really interesting assortment of interna-tional foods,” Shirley says, pointing to British cuisine from names like Marks & Spencers that has been a huge hit with customers – such a hit, in fact, that even more items are
 now being brought in.Authentic Mexican items are also
 meeting with an appreciative au-dience – products that have been specifically requested by residents. A few to look for include La Cos-tena and San Marcos products, per-fect with Mexican cheese, chorizo sausage and authentic tortillas not
 Brentwood Bay supervisor Cam Kung, assistant manager Marcos Cerezo and manager John Shirley welcome the community to their new Fairway Market.
 www.fairwaymarkets.com PROUD TO BE LOCAL | YOUR FRESH STORE
 Inside: Fairway Market history; the family business; community initiatives and more.
 Special Supplement
 available anywhere else.Additional international flavours
 will also highlight Caribbean and Dutch cuisine, in addition to Fair-way’s established selection of Asian food products.
 “It’s been really popular,” Shirley notes. “With the Food Network and cooking programs, more and more people are interested in trying new and creative dishes.”
 While Fairway Market encour-ages shoppers to let them know what they’re doing right, where they could improve and what products they’d like to see in store, the company – and the new Brentwood store – is also closely connected with the commu-nity, whether that means sponsoring events like the Victoria Dragon Boat Festival or a hot dog fundraiser for a local school or sports team.
 “Each individual store, when we’re approached by a local community group to help with their fundraiser, will do what we can to help out,” Shirley says.
 “We’re happy to help in any way we can – it’s a way to give back and thank the community that has sup-ported us.”
 Grand
 Opening!
 North Tow
 n
 Centre
 Nanaimo
 Grand
 Opening!
 Brentwood
 Bay
 CongratulationsSweet Bean
 ...........................89/100g
 Ass’t Homous and Spinach Dip
 ...........................99/100g
 SSSweett BBBean
 Deluxe Potato
 .89/100g
 on the opening of Brentwood Bay
 Specials available at all Fairway Markets until July 30th, 2011www.arbutusridgefarms.ca
 http://www.fairwaymarkets.com
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2 SUPPLEMENT TO BLACK PRESS COMMUNITY NEWSPAPERS / FAIRWAY MARKET GRAND OPENING
 keeping it local
 As a local, family-run company, Fairway Market understands the benefits of “keeping it local.” By supporting other
 local businesses, they offer customers fresh, in-novative products while also helping keep the community diverse and vibrant.
 It’s an emphasis that customers definitely ap-preciate, says Fairway president and CEO Doug Yuen.
 Approaching the local market from a season-al perspective, Fairway works with local groups such as the Rages Greenhouses in Port Alberni and the Saanich Peninsula vegetable growers, along with local meat producers.
 The result is fresher products, fewer envi-ronmental costs due to reduced transportation needs, and support for the local economy.
 “Staying true to ourselves, we are local, so we’ll be continuing to support the community by introducing as many local products as pos-sible,” Yuen says.
 Art Paulo, Island Farms’ Director of Sales for B.C., notes that “as an independent, they sup-port local business, evident by the brands that are in the store.”
 Additionally, “they certainly are a supporter of the community – they’re involved in a lot of charitable events and give back.”
 Level Ground Trading has built a relation-ship with Fairway Market that includes both its charitable initiatives and in-store sales of its coffee and cane sugar.
 You might well see Level Ground coffee be-ing served up during local charitable drives such as Coats for Kids, for example, or at recent Dragon Boat Festivals where they served coffee for volunteers, says co-founder Stacey Toews. Giving back in another way, Fairway also helps collect Level Ground packaging for the coffee company’s upcycling initiative where packages are used by a Filipino women’s organization to create beautiful purses, handbags and wallets for resale.
 As a community-based business, Level Ground staff also appreciate the accessible, hands-on approach of Fairway management, notes Toews, who looks forward to the open-ing of the new Brentwood store, which will have their coffee sold within three kilometres of where it’s roasted and packaged – “so in terms
 of local, it doesn’t get much more local than that!”
 Rod Jiang’s Little Thai Place has also joined Fairway Market as a vendor at the Victoria Dragon Boat Festival. Most recently, he has in-troduced Fairway shoppers to his unique line of Little Thai prepared meals.
 The grocery store’s support has been instru-mental to the success of other local companies, Jiang says.
 “It’s extremely important as Fairway Market is always a leading market for ethnic products on the Island,” says Jiang.
 “It’s a great example of a successful company that supports new local business. If we can pro-mote this kind of mentality among our business community, we will build a strong local team here in Victoria.”
 for shoppers and business
 Dairy Manager David Louie
 Shan Ling, Quadra Fairway’s Asst. Produce Manager
 We Fix Everything!Domestic & Imported Cars, Light Trucks & Vans
 Complete Inspection & Estimates Before We Begin the Work Trained, Licensed and Experienced Technicians • National Guarantee
 Express Lube & Oil Changes • Locally Owned and Operated
 Seasonal Maintenance Recommended every 5,000 kmsIncludes lube oil & filter,tire rotation, fluid top-upsand inspection ofmajor systems.
 BRENTWOOD BAY6739 West Saanich Rd • 250 652 3144
 From Air Filters to Windshield Wipers We do a lot more than you think we do.If there were services starting with “X, Y, or Z” we’d probably do them, too.
 Diagnostic Services Let us get to the bottomof nagging problems.We use structured procedures to fi nd out what’s causing what’s wrong.
 VICTORIA2700 Government St • 250 386 8345
 Colwood1830 Old Island Hwy • 250 474 2148
 Trust the Midas Touch™
 The Midas Way
 We: Inspect Report Advise
 You tell us what you want done
 Appointments accepted but
 not necessary!
 $5 off an Oil Change • $10 off $100 • $20 off $200 • $30 off $300
 ��
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 By Jennifer Blyth
 Since opening his very first store back in 1963, Don Yuen has had one goal: to pro-vide his customers quality products, qual-
 ity service and excellent value.Forty-nine years later, and still at the helm of
 the 10-store company Don and his son, Doug, continue to apply the same philosophy to the family business.
 “Understanding the importance of family and community, we have grown from a small family business to one of Vancouver Island’s largest independently owned grocery (busi-ness) with 10 locations on Vancouver Island,” notes Doug, today Fairway Market’s president and CEO.
 A third-generation grocer, Don came to Can-ada from China in 1950 at just 16-years-old, working at his uncle’s Wing On Market grocery store in Duncan then at the Honeymoon Bay sawmill. In Victoria, Don started first with a small corner store, then when the opportunity to buy the existing 5,000-square-foot Gorge Road SuperValu store presented itself, Don took the plunge, creating what would be the first of many Fairway Markets.
 Putting his stamp on the original store, Don changed the name to Fairway – conducting business the “fair way,” and providing the best quality for the best price.
 He recalls those early days when as one of just three employees, his role was one of clerk, deliv-ery man, manager and more.
 That work ethic has stayed with him through the decades, and to-day, Don remains a strong, respected member of the management team, in the store daily to chart the local busi-ness’s course through the competitive Vancouver Island grocery field.
 Nine years after opening the doors on that first Fairway Market, it was clear the store needed more room to accommodate the demand, and so a new store – three times the size of the original – was built behind the existing store, on the site where the Gorge store stands today. Drawing not only the im-mediate neighbourhood, the Yuens were soon attracting shoppers from much farther afield, drawn by the store’s growing reputation as a place where quality, selection and price all met.
 Avoiding the move of other stores which were reducing customer service in an effort to cut costs, Don opted to find efficiencies that en-hanced, rather than cut, that service. For exam-ple, to move customers through the till sooner – a plus for both parties – Fairway was the first Island store to introduce scanners at the tills.
 Don’s first taste of true expansion came in 1983, when he branched out to the Town & Country Shopping Centre (now Uptown), transforming the store into a thriving enterprise and over the years, assuming adjacent spaces to grow and keep up with demand. Four years lat-er came the move west, to another abandoned Safeway site at what was then the Canwest Mall.
 onouring the past;
 Fairway Market timeline:1950 – After growing up in his family’s grocery
 business in China, Don Yuen moves to Canada at age 16, working first in his uncle’s Duncan grocery store, then in the Honeymoon Bay sawmill.
 1963 – Opens the very first Fairway Market on Gorge Road.
 1970 – Triples their size with a new market built behind the existing store, which was later demolished.
 1983 – Don opens his second store at Town & Country Shopping Centre.
 1987 – Fairway Market opens a third store in what was then Langford’s Canwest Mall.
 1989 – Fairway opens a Colwood Corners location.1990 – The fifth store opens in the Shelbourne
 Plaza, today home to a significant International Foods section.
 1995 – Fairway Market’s wholesale division merges with Wilson Foods, a major supplier to Vancouver Island independents.
 1997 – Fairway’s Oak Bay Avenue store opens1998 – Fairway opens in Port Alberni2000 – Opening at Brooks Landing brings Fairway
 Market to Nanaimo.2005 – Fairway opens its McKenzie Avenue store
 in Saanich.2006 – The Fairway Market opens in the Quadra
 Village.2007 – The opening of the Sidney store brings
 Fairway Market to the Saanich Peninsula.2011 – Fairway returns to Nanaimo with the new
 North Town Centre store.2011 – Fairway’s 10th store opens in Brentwood.
 An honoured careerTo those who know and work with Don Yuen,
 it’s likely little surprise that the unassuming business and family man has been honoured both by those in the grocery field and in the community.
 In addition to a Saanich Merit Award, Don and his company have earned individual and family heritage awards as well as corporate and organizational heritage awards.
 Don was honoured in 2006 by the Canadian Independent Grocer Association and in 2008 he was recognized by the Golden Mountain 150 celebration.
 H celebrating the
 FuTuRe
 Today, one of the anchor tenants in the West Shore Town Centre, this remains one of Fair-way Market’s busiest. Over the next 25 years, the company would continue this path of growth, from five stores in 1990 to double that today.
 Improvements over that time – initiatives which seem so expected today, like the scanners – included installing customer service desks in the stores and an in-house bakery, a move in direct response to customer demand. Merging in the mid-’90s with Wilson Foods, a supplier to Island independents, further supported Fair-way Market’s buying strength, which in turn benefitted the customers both in terms of costs and availability.
 Setting itself apart from others in the field, Fairway Market has focused on the diversity of Vancouver Island. Key to that is recogniz-ing how each neighbourhood is unique. “Each of the Fairway Markets is a bit different to suit each community,” Don says.
 Today, Don, son Doug and the other manage-ment staff have balanced respect for the tradi-tions that work with new initiatives that answer the needs of today’s customers.
 Mel Cooper, community leader and Chair of the TELUS Victoria Community Board, has been a long-time friend of the Yuen family, sharing a background in the grocery business – the Cooper family was a successful indepen-dent grocer with popular supermarkets in the BC Interior.
 Fairway Market founder Don Yuen worked all positions back in the 1960s and continues to be actively involved in the company’s daily operation.
 Photos courtesy Fairway Market
 Continued on pg 8
 On behalf of
 everyone at Royale,
 we wish you success
 with your new
 location.
 Congratulations Congratulations On Your New Brentwood Bay Location.
 Welcome To The Neighbourhood!
 7181 West Saanich Rd., Brentwood Bay 250-652-1235 Mon. - Fri. 9:00 a.m. - 9:00 p.m., Sat. 9:00 a.m. - 6:00 p.m., Closed Sundays & Holidays
 Locally Owned & Operated
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 Newspaper advertisement: circa 1965Quadra Village, 2011
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 Gorge Centre, circa 1963
 Gorge Centre, 2011
 TIMeS CHANGe; quality stays trueAs society changes, so too do people’s eating habits.
 How has that translated over the years into how cus-tomers’ shop?
 First, people are shopping more often now, says Fairway Mar-keting and Development Manager Jennifer Loo. Because they’re in the store more often, they’re looking for more “fresh” choices.
 And, with a greater emphasis on healthy choices, the produce side of the store is definitely increasing, while the demand for meats is a little less.
 Understanding the way their customers shop is instrumen-tal in providing the right setting for their shopping needs, Loo adds.
 “Consumers’ time is precious and they need to be in and out and able to find the products they want to feed their families.”
 Keeping pace with the changes in society, today’s Fairway Mar-ket stores have embraced the latest technology as it benefits the business, while also giving the stores a comfortable, modern feel customers have grown to expect and appreciate – grocery shop-ping should be enjoyable, not a chore.
 And with more and more emphasis on the benefits of “green,” Fairway has also embraced environmental initiatives such as re-cycling and composting, helping both customers and staff feel confident in supporting their local market.
 Gorge Centre272 Gorge Road West, VictoriaOpen daily, 8 a.m. to 10 p.m.
 Shelbourne Plaza3651 Shelbourne St., VictoriaOpen daily, 8 a.m. to 10 p.m.
 Athlone Court#101-2187 Oak Bay Ave., VictoriaOpen daily, 8 a.m. to 10 p.m.
 McKenzie1521 McKenzie Ave., VictoriaOpen daily, 8 a.m. to 10 p.m.
 Westshore Centre2945 Jacklin Rd., VictoriaOpen daily, 8 a.m. to 10 p.m.
 Quadra Village2635 Quadra St., VictoriaOpen daily, 8 a.m. to 10 p.m.
 Sidney by the Sea2531 Beacon Ave. SidneyOpen daily, 8 a.m. to 9 p.m.
 Brentwood7108 West Saanich Rd., BrentwoodOpen daily, 8 a.m. to 9 p.m.
 North Town Centre#103-4750 Rutherford Rd., Nanaimo, B.C.
 Port Alberni Plaza3737 10th Ave., Port AlberniOpen daily, 8 a.m. to 10 p.m.
 locations
 facts• Sincestartingin1963withjustthree
 staff, Fairway’s roster now numbers approximately 720 staff!
 Congratulations
 Fairway Marketon your new location!
 Creating a betterfuture every day
 Congratulations on your new store opening!
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 By Jennifer Blyth
 Doug Yuen is a fourth generation grocer, president and CEO of one of the last independent grocery businesses in Western Canada, but it all started on the floor – in the
 deli, stocking shelves and working the till. This, with three-generations of grocery experience imparted
 from his father, Fairway founder Don Yuen, laid an excellent foundation for the responsibilities to come.
 From the beginning, Fairway Market’s focus was clear: quality, service and value.
 Don “always wanted to offer people fair prices, so he called it Fairway,” says Doug, who remembers starting as a stock clerk at 16 or 17-years-old. Working in various departments over the following years, learning the ins and outs of the business, Doug offers the perfect mix of tradition and new ideas.
 In addition to that business sense, “I love being down on the floor and interacting with the customers,” he says. And just as he has grown up in and around the store, so too have many of his customers.
 “Their kids have grown up and now they’re shopping here. We have quite a few second- and third-generation customers,” he says, noting that Fairway Market’s success has come “I think just by being in touch with our customers and really spending time focusing on the community.”
 Today, Fairway continues its commitment to fair pricing – not with loyalty programs, but by offering customers exceptional value, everyday. “We just try to pass on as many savings to the customers as possible.”
 The family business
 Doug Yuen adds a modern twist to traditional values
 Continued on pg 8Doug Yuen, left, with his father and Fairway Market founder, Don Yuen, looks forward to continuing the company’s growth while maintaining its close connection with customers and community.
 Jennifer Blyth photo
 Sterling Silver charms from $30
 Sidney250.656.5506
 Brentwood Bay250.544.8211
 MEMORIESCreating �asting
 MAKE IT UNFORGETTABLE...
 Congratulationson your New Location
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 AAt 15 years and going strong, Fairway Market is the longest-standing sup-
 porter of the “festival of cham-pions,” the Victoria Dragon Boat festival.
 Introduced to the annual pad-dling festival by a staff member, “we viewed it as a great fit,” says Jennifer Loo, Fairway Market’s Marketing and Development Manager as well as the Marketing & Event Coordinator for the 2011 Canada Dry Victoria Dragon Boat Festival, filling the Inner Harbour with friendly competition and an array of on-shore cultural activi-ties from Aug. 12 to 14.
 Former festival board member and president Maria Dominelli commends Fairway Market’s con-tributions over the years. “They have not only financially support-ed (the festival) as a main spon-sor but also were instrumental in growing the ‘Paddle for Health’ campaigns that currently benefit the BC Cancer Foundation, pre-viously also the Victoria Hospital Foundation,” Dominelli notes. “Each year they came up with new campaigns that involved all stores and staff in fundraising for these worthy causes. They also helped
 build awareness of the festival with their media advertising. Don Yuen and his staff are to be commended for their community spirit and contributions.”
 One of Victoria’s most spectacu-lar summer festivals – and the only Dragon Boat Festival in Canada to take place in a working harbour – the festival offers the opportunity to watch 90 dragon boat teams from across North America race across a 500-metre water course.
 Weekend events include thrill-ing dragon boat races, live multi-cultural entertainment, children’s crafts, delicious cuisine, a paddler’s air band contest and more.
 Colleen Lowe, who was the event producer for many years, notes that “Fairway Market was instrumental in the success and stability of the festival, not only offering financial support, but also manpower and advertising sup-port – plus they helped bring in more sponsors.
 “Through all this, they have never asked for more recognition in return. The owners and man-agement are truly gracious and kind-hearted people – I feel lucky and privileged to have worked with them,” Lowe says.
 DrAGoNS & LANTeRNS
 Fairway Market has been supporting The Victoria Dragon Boat Festival for 15 years.
 LiGhTS oF CourAGeAs a leader in help-
 ing with the Victoria Dragon Boat Festival’s fundraising initiatives for the BC Cancer Foundation, Fairway Market stores will again sell paper lan-terns for the Lights of Courage program, honouring people who have been touched by cancer.
 “The BC Cancer Foundation is grateful for the many contributions the Fairway Market has made through the Victoria Dragon Boat Festival Lights of Courage Campaign,” says Danyael Weintraub, Development Officer, BC Cancer Foundation. “Last year, Fairway Market sold 17,000 lanterns and raised over $30,000, all of which directly funds breakthrough cancer research and enhancements to patient care at the BC Cancer Agency’s Vancouver Island Centre. On behalf of the Foundation, thank you Fairway Market staff, volunteers and customers for your generosity and ongoing support of the BC Cancer Foundation.”
 2011 will mark the sixth year for the successful campaign that will see thousands of lanterns displayed along the Inner Harbour.
 “The lantern colours are beautiful, adding magic to the evening,” says the festival website. “But the colours are not nearly as breathtaking as the hand-written messages on the tags. Messages are filled with grief, with hope, with humour, with love and with inspiration.”
 Fairway Market will sell the Chinese paper lanterns before the Festival, with all proceeds going to the BC Cancer Foundation.
 For a donation of just $3, people can write their message on the lantern’s tail. Participants are then invited to the Inner Harbour’s festival site on Friday, Aug. 12 to display their lanterns for the entire festival weekend.
 For more information, visit www.victoriadragonboat.comJennifer Blyth photo
 Congratulations fromOld Dutch Foods
 PepsiCo Canada congratulates
 FAIRWAY MARKET on the opening of their new store.
 We appreciate all your support and wish you the best of luck!
 http://www.victoriadragonboat.com
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8 SUPPLEMENT TO BLACK PRESS COMMUNITY NEWSPAPERS / FAIRWAY MARKET GRAND OPENING
 Because of its significant buying power and long-established relationships with its suppliers, who deal directly with the man-agement team, Fairway is often able to negotiate price savings they can then pass right along to the customers. “We are com-mitted to providing competitive prices and fair value to our cus-tomers, catering to the needs of shoppers and families from all income levels.”
 “Fairway Market was born and bred in Victoria and continues to be a truly local company in a world of national chains,” Cooper re-flects, noting that “Fairway has always ‘stuck to their knitting’, understanding the important components of supermarket success. Ser-vice, selection and everyday fair pricing.
 “Under Don Yuen’s care-ful guidance, Fairway has grown to be more successful today than any time in its history. ‘Changing to meet the changing times,’ they introduced and expanded new deli and salad bars and
 the largest selection of foods from around the world,” Cooper notes. In addition, “the Fairway team consis-tently, and often quietly, supports many commu-nity projects and events and charitable causes.”
 Today, as the company opens in Brentwood, the Fairway Market story con-tinues.
 Now, as then, it’s a matter of understanding their com-munities, their customers’ needs and how best to meet those needs – lessons learned in the family business in China, and honed here on Vancouver Island.
 Honouring the Past Continued from pg. 6
 The Family Business
 “Their kids have grown up and now they’re shopping here. We have quite a few second- and third-generation customers.”– Doug Yuen
 camaraderie at work, the welcoming environment and the con-sistent company growth. “It’s such a family environment and we have good communication with our staff,” Doug says.
 Speaking to many staff members who have been with the com-pany for five, 10, 20 years or more, it’s also clear the management staff is always looking to see where their staff might enjoy addi-tional challenges or greater responsibility.
 “We’re still a small company so we have a connection with our staff. We try to promote from within first,” Doug notes.
 And while employees are expected to work hard, it’s a philoso-phy modelled at the top every day, notes Ted Turner, Fairway buy-er and advertising manager, whose connections with the company reach back to the early ‘90s when he worked for Kelloggs.
 “They’re a unique family,” he says of the Yuens. “I’ve never met a family who hasn’t had to work the way they do, but choose to anyway.”
 Continuing that approach with their efforts in the community, Fairway works with everyone from local sports teams and schools to the food bank.
 “The local food bank seemed like a natural fit for us,” Doug says. Such a good fit, in fact, that last year, Fairway Market raised a whopping $165,000 for the vital local organization.
 “We try to focus on community first and the groups around here, and then we also have a regional component with campaigns such as the Victoria Dragon Boat Festival’s annual Lights of Cour-age campaign with the BC Cancer Foundation.” Here, each Fair-way store sells the Chinese lanterns for people who have been touched by cancer, who then light and display them at the festival, Doug explains.
 So successful was the campaign that last year it generated over $66,000 through festival programs and the more than 17,000 colourful lanterns sold and hung along the harbour!
 facts•TheLightsofCouragecampaign,co-hostedby
 Fairway Market and the BC Cancer Foundation at August’s annual Victoria Dragon Boat Festival, last year generated a remarkable $66,000+ through festival programs and more than 17,000 colourful lanterns sold and hung along the harbour.
 Continued from pg. 6
 Providing traditional service, customers continue to enjoy having their groceries bagged by friendly Fairway clerks, who take pride in providing an enjoyable shopping experience.
 That relationship has been key not only to Fairway Market’s continued success but also to its growth, as customers themselves spread the word.
 “Staff and customers have been essential to our success – our staff creates key relations with the customers, they know their names. We wouldn’t be here without our customers.”
 In addition to the second- and third-generation customers, “we also now have second-generation staff – moms and dads who are employed here and whose children have now entered the Fairway group,” says Doug, pointing out that offering flexible hours works well for students balancing both a job and school.
 Enjoying a low turnover of staff, the employees appreciate the
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 Building loyalty among staff and customers
 BuiLDiNG CoMMuNiTY
 Fairway Market gives back in thanks for customers’ supportBy Jennifer Blyth
 Fairway Market understands that as im-portant as its fair pricing, quality products and friendly staff are to its success, so too
 is its support of the local community especially, but also those in need elsewhere.
 When this year’s earthquake and tsunami disaster struck Japan, for example, Fairway Market responded quickly by asking suppliers to support a promotion where for every item sold from participating brands, 25 cents would go directly to the Canadian Red Cross’ Japan fund. In turn, customers took the opportunity to heart and thousands were raised in the very first week.
 “When we went to our suppliers, not one of them said no,” noted Ted Turner, Fairway’s buyer and advertising manager.
 With an emphasis on programs and orga-nizations supporting education, health and families, community support has long been a platform of the company philosophy. “Fair-way Market has always been a supporter of the community, schools, not-for-profits and health organizations – we all live in these communi-ties and helping each other is a way of life,” says Fairway president and CEO Doug Yuen, son of
 company founder Don Yuen.“Placing great value on the communities
 our stores inhabit, we make it our mission to support and enhance these neighbourhoods through sustainable initiatives and store pro-grams.”
 While Fairway may be most well-known for its support for the annual Victoria Dragon Boat Festival and the accompanying Lanterns of Courage campaign with the BC Cancer Foun-dation, additional relationships have also been forged with Jeneece Place and the Queen Alex-andra Foundation and with the Mustard Seed and other local food banks.
 When Saanich Rotary approached Fairway Market several years ago to support the orga-nization’s 50th anniversary drive for Mustard Seed Food Bank, it seemed like a perfect fit.
 Joined by folks from Mustard Seed, Rotarians set up outside three Fairway Market stores to collect donations for the food bank and in that first year, collected an amazing $2,000 per store, says Saanich Rotarian Bill Cross. “There was no doubt in the club’s mind that we wanted to do this again and more often,” Cross says.
 Spurred on by that initial success, the cam-paign now runs three times a year, including a tie-in with the popular Great Canadian Food
 Fight, and has spread to other Fairway stores throughout the region, assisted by their lo-cal Rotary clubs and food banks. Throughout, Fairway has offered more and more support, from printing information flyers to accepting in-store donations leading up to the big day for those not shopping on the scheduled Saturday. “They’ve just been so co-operative,” Cross says.
 “I think they’ve done a wonderful job.”As one of the recipients of this generosity,
 Mustard Seed director Brent Palmer says the Fairway “staff and ownership exude a lot of compassion.”
 As a major corporate supporter for the lo-cal community, “it takes a lot of effort on their part,” Palmer notes. “They’ve spread themselves around this community quite effectively and they don’t do it (for the credit). They do to be-cause the community has supported them.”
 C-FAX Santas Anonymous, Greater Victo-ria’s longest-running children’s charity, has also benefitted from Fairway’s generosity. Currently, Fairway Market is supporting the C-FAX Santas Anonymous KIDZ helping KIDS in their aim to raise money for camp lunches for other kids – specifically for the Burnside Gorge Community Centre’s Summer Camps Program, notes Chris-tine Hewitt, executive director of the C-FAX Santas Anonymous Society.
 Fully sponsored by Fairway Market for this campaign, the project includes a three-week in-store campaign along with Saturday hot dog sale fundraisers.
 “Fairway Market is a ‘family’ of community supporters and we can best say: ‘Thank You Fairway Market!’
 When you find something that works, why would you change it?
 It’s a philosophy that has served Fair-way Market well, along with long-time customers like Vivian Eng!
 Remembering when Fairway founder Don Yuen first launched his store on Gorge Road, “we’ve been shopping there a long time,” Eng says with a laugh. “I’ve known Don for a lot of years and I’ve watched (Don’s son and company presi-dent) Doug grow up to be the nice young man he is.”
 Watching both the store and the Fair-way family grow, Eng credits both Fairway Market’s fair prices and friendly staff as key reasons for their success. “They get to know you,” she explains. “They smile and they call you by name. It just makes the shoppers feel that much more special.”
 Despite Fairway’s growth – the com-pany now numbers 10 stores with yester-day’s opening of Brentwood – “It’s still a
 family store,” Eng says.For long-time staff member Dorothy
 Meakes, Fairway Markets was also quite a family affair.
 Back in 1963, Meakes was working for the Gorge SuperValu store when Don Yuen turned it into the first Fairway Mar-ket. One of several employees who stayed on with the change of ownership, Doro-thy went on to enjoy a full 37 years with the company, first as a cashier, then as the office manager.
 But Dorothy wasn’t the only Meakes to work for Don Yuen and the rest of the Fairway family.
 As children, her sons started by deliv-ering the weekly flyers around the com-munity, and later worked inside the store stocking shelves. And when her newly retired husband, Ralph, visited her in the Gorge Road head office one day, Yuen in-vited him to come work in the accounts payable department. He stayed there for 15 years!
 Now retired close to 10 years, the Meakes remain connected to the friends made at Fairway.
 “I enjoyed it – you always met differ-ent people and it’s amazing how as I go around today,” people remember and say hello, Dorothy says.
 Throughout her career with the Yuen family, the “fair way” theme applied to the way the company treated their staff as well as their customers. Dorothy re-members how Don would receive vaca-tion trips through special promotions from his suppliers which he’d sometimes pass along. Dorothy and Ralph enjoyed a cruise to Alaska, for example, and even a trip to China, but one of the nicest trips came when at their retirement, Don asked if they’d like to visit Russia!
 It’s telling that not only is Fairway serv-ing second and third-generation custom-ers, but many of its employees have been with the company for 10, 20 even 30 years, as well. Long-time Fairway shopper Vivian eng
 Shoppers appreciate Fairway Market’s community-centred approach says Ted Turner, buyer and advertising manager.
 Jennifer Blyth photo
 Congratulations on your new store!
 Congratulations on yourNew Store
 y p g
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 What flavours do you crave today?
 A salad bar packed with a colourful array of tasty options? Sushi made fresh each day? Fresh sandwich or
 combination plate of Chinese food favou-rites?
 They’re all part of a fresh food depart-ment at several of Fairway Market’s stores.
 A recent tour of the Quadra Fairway Mar-ket, near the corner of Hillside Avenue in Victoria, shows that in fact, this is the place to be from breakfast right through dinner, notes Fairway Marketing and Development Manager Jenni-fer Loo, who points out the regular customers who visit each morning until 11 a.m. for their fresh-cooked eggs, toast and coffee, enjoyed in the comfortable table area.
 “People are lined up for breakfast before we open,” adds deli manager Debbie Hamill.
 The vast variety of tasty offerings complements the multi-cultural neighbourhood.
 “You could eat here every day and it would be different,” Loo says.
 Overlooking the big, busy kitchen, the sub sandwich sta-tion is popular with the lunch crowd, as is the build-your-own-salad bar, featuring everything from fresh fruit to cheese and meats, perfect over a bed of fresh greens.
 Heading home after a long day? Those needing quick, easy and delicious dinner options need look no further than the Asian kitchen, featuring a wide selection of Thai and Chi-nese dishes, available fresh and hot each day from about 10
 Serving up delicious, international cuisine
 a.m. until about 8 p.m. Recent additions to the menu are steamed barbecue pork buns
 and Chinese doughnuts – enjoy these either savoury or sweet, or chopped up and sprinkled over salad or porridge, for example.
 Popular take-away dinner items include whole barbecued chickens, including a new Mediterranean flavour, Indian and Eu-ropean selections, and Greek dishes offered in partnership with the local Eugene’s restaurant, building on those community rela-tionships, Loo says.
 Of course, Quadra isn’t the only Fairway Market that is satisfy-ing customers’ desire for flavourful food they can enjoy on the go, or take home for an easy, yet delicious, dinner for the whole family.
 In the West Shore, the Colwood store cooks up hot, tasty cui-sine from its busy kitchens and patrons of the new Nanaimo store are able to enjoy similar fare in their community, including a salad bar, sushi bar, Chinese food, sandwich bar, in-house Thai food and a bubble tea counter. Delicious!
 Some of the many food choices at the Quadra Fairway Market.
 Congratulations to Fairway Marketon your new store openings!
 Jones Food Store Equipment is a proud supplier to the new Fairway Market location in Brentwood Bay.
 Refrigeration Equipment SupplierSales • Installs • Service • Store Planning
 2896 Norland Avenue, Burnaby, British ColumbiaPhone: 1 800 294 6321 • www.jonesfoodstoreequip.com
 BC Distributor of Refrigeration and Shelving
 CongratulationsFairway Market!
 http://www.jonesfoodstoreequip.comBC
 http://www.jonesfoodstoreequip.comBC
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 bubble uP!Looking for something new and yummy? Among the specialty items at Fairway Market’s Quadra store is Bubble Tea, delicious with either a creamy or green tea base, in flavours such as mango and passion fruit, paired with small tapioca balls you eat as you drink.
 Planning to stirfry a little black bean chick-en tonight? Perhaps some fresh, crisp let-tuce wraps seasoned with flavourful five
 spice powder?Fairway Market has long been an excellent
 spot to pick up your Chinese grocery items, but did you know that it’s also your source for Mex-ican, Thai, Jamaican and British fare as well?
 No need to go on vacation to enjoy the fla-vours of your favourite vacation spot!
 One of Fairway’s prime business tenets is to know its communities and its shoppers and that means offering specialty foods those customers want. In fact, certain products are only available locally at Fairway Market.
 The Shelbourne Street store – in the middle of a multicultural area of Saanich – offers a vast selection of international lines from an array of cultures, while the Quadra store has the largest selection of Asian and pan-Asian product lines.
 “Our demographic is diverse and many times when customers are cooking, they miss the fla-vour of ‘home.’ We are working hard to bring many of these flavours to our stores so our
 customers can enjoy and create new memories with us,” explains Fairway Market’s president and CEO Doug Yuen.
 “For more experienced home chefs, we want to be able to offer the authentic flavours, spices and ingredients to work with – the most au-thentic ingredients to help them perfect their recipes.”
 One of the most popular of Fairway Market’s international cuisines is the British line at the Oak Bay, Sidney and Gorge stores, including Marks & Spencer products, a move conceived by Yuen several years ago.
 “People know the name and know the prod-ucts,” explains buyer and advertising manager Ted Turner, pointing to items such as the Marks & Spencer biscuits as a prime example.
 Even better, because Fairway can buy in larger amounts than a small specialty boutique, they can bring the costs down and pass those savings along to customers.
 “I like the fact that we’re evolving and looking at new ideas,” Turner says. “I think we are doing a better job of listening to the customers.”
 International flavours fill Fairway’s shelves
 Edward Alp photos
 • In2010,FairwayMarketdonatedmorethan$164,000tothefoodbank.
 facts
 Nourishing Lives®
 For a more comprehensive overview of our commitment to stand among the most socially responsible food companies in the world, see our full Corporate Social Responsibility report online at GeneralMills.com/responsibility.
 Congratulations on your new store opening from all of us at General Mills Canada. CONGRATULATIONS
 TO FAIRWAY MARKET ON THE OPENING OF THEIR NEW STORE MAKE FAIRWAY MARKET YOUR NEW K-CUP® PORTION PACK DESTINATION
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 Congratulations Fairway Market on your new store opening in Brentwood Bay!
 Grace
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