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                            NATURE OF THE BUSINESSJOLIBEE FOOD CORPORATIONSThe original
owner Tony Tan and his family opened a Magnolia Ice Cream parlor in
Cubao, Quezon city in 1975.In 1978, he and his siblings engaged the
services of a management consultant, Manuel C. Lumba, who shifted
the business focus from ice cream to hot dogs after his studies
showed a much larger market waiting to be served.Lumba was Tan's
last business and management mentor.Throughout its three decade
history, Jollibee became a success enjoying rapid growth. The chain
opened successful milestone stores in the following years: Its
100th branch in Davao on 1991; its 200th store in Malolos, Bulacan
in 1996; its 300th store in Balagtas, Bulacanin 1998; its 400th
store in Intramuros, Manila in 2001; its 500th store in Basilan in
2004; its 600th store in Aparri in 2007; its 700th store in
Harrison Road, Baguio City in 2010; and its 800th branch in
Malaybalay City, Bukidnon on October 18, 2013.Expansion and
acquisitionsThe company acquired 80% of Greenwich Pizza in 1994.
From a 50-branch operation, Greenwich gradually established a
strong presence in the food service industry. In early 2006,
Jollibee Foods Corp. bought out the remaining shares of its
partners in Greenwich Pizza Corp., equivalent to a 20% stake, for
P384 million in cash. In 1996, Jollibee became the sole franchisee
of Dlifrance for Philippines, staying in operation in the country
until late 2010. In 2000, the company acquired Chowking, a Chinese
fast food restaurant, thus making Jollibee a part of the Asian
quick service restaurant segment.In 2004, Jollibee acquired Chinese
fast food chain Yonghe Dawang for $22.5 million. Jollibee entered
into a joint-venture contract with US-based Chow Fun Holdings LLC,
the developer and owner of Jinja Bar Bistro in New Mexico, in which
Jollibee will have a 12% stake for $950,000. In 2005, Jollibee
acquired Red Ribbon, a bakeshop business in the Philippines. In
less than 5 years, Jollibee managed to nurture the business and
transform it into a popular and rapidly growing bakeshop chain. In
2006, Jollibee purchased 70% of Taipei restaurant Lao Dong in June
and Chun Shui Tang tea house. In 2007, Jollibee acquired the
Chinese fast-food chain Hongzhuangyuan.On August 26, 2008, Jollibee
formally signed a P2.5 billion ($55.5 million) deal with
Beijing-based Hong Zhuang Yuan through its wholly owned subsidiary
Jollibee Worldwide Pte. Ltd. The sale is subject to the approval of
China's Ministry of Commerce. On October 19, 2010, Jollibee
acquired 70% share of Mang Inasal, a Filipino food chain
specializing in barbecued chicken, for P3 billion ($68.8 million).
The same month, Jollibee signed a deal to acquire 55 percent
ofChina's Guangxi San Ping Wang Food and Beverage Management Co.
Ltd., operators of the San Pin Wang beef noodle business for 30
million RMB. On October 2011, Jollibee acquired a 54% stake in BK
Titans, Inc., the sole franchisee of Burger King in the
Philippines.In 2011, Jollibee opened 260 new stores, of which 167
were in the Philippines led by Mang Inasal (86) and Jollibee (40).
This brought the company's total number of stores to 2,001 as of
end December 2011. The same year, Jollibee closed Manong Pepe
foodchain in favor of Mang Inasal, and sold Dlifrance to CafFrance.
Overseas, Jollibee opened 93 stores, led by Yonghe King in China
(70) and Jollibee Vietnam (11). In 2013, Jollibee opened its first
store in Virginia Beach, Virginia as well as in Houston, Texas.The
restaurant plans to expand to Toronto in Canada, Malaysia and
Indonesia. They also plan to expand throughout the Southern United
States such as Atlanta, Charlotte, Dallas and Chicago. Currently,
aside from its flagship brand Jollibee, the group's other brands
are Chowking, Greenwich, Red Ribbon, Mang Inasal, Burger King,
Yonghe King (China) and Hong Zhuang Yuan (China).Illustrative:

COMPANY HISTORY

1975 Mr. Tony Tan and his family opens a Magnolia Ice cream
parlor at Cubao. This is later to become the 1st Jollibee
Outlet.1978 Bakery is established in Cubao. Jollibee posts 1st year
sales of P2 million Jollibee incorporates as a 100% Filipino-owned
company, with seven Jollibee fast- food restaurants within Metro
Manila as initial network and the Yumburger as flagship
product.1979 Spaghetti Special is introduced 1st Franchise owned
store opens at Ronquillo Sta. Cruz.

1980 Jollibee launches its 1st TV commercial. Jollibee
Chickenjoy and French Fries are launched. The well-loved Jollibee
mascot is conceived to support brand awareness and identity
efforts. Other mascots are later introduced. Jollibee launches
Chickenjoy, which becomes one of its best-selling menu items.1981
Jollibee Foods Corporation enters list of Top 1000 Corporations.
Jollibee ended the year with 10 stores1982 Jollibee pioneers the
use of in-store promotions, novelty premium items and Kiddie
Birthday packages for kids. Palabok Fiesta is introduced.1983 The
Langhap-Sarap TV ad Campaign is launched. Chickee and Lady Moo join
the Jollibee mascots1984 Champ hamburger is launched. Jollibee
enters list of Top 500 Corporations and assumes market leadership
in local fast food industry. Mascots Champ and Hetty join the
Jollibee family. WEA gives Jollibee Gold record award for the
outstanding sales of Jollibee songs.1985 Jollibee becomes the
market leader of the fastfood industry. Breakfast Joys are
introduced. Langhap-Sarap awarded most effective ad campaign in the
food category during the 9th Philippine Advertising Congress.1986
Jollibee wins the 9th International Foods Award from El Comestible
in Barcelona, Spain. Tony Tan wins the Agora Award for
entrepreneurship given by the Philippine Marketing Association. Top
250 Corporation list include Jollibee Foods Corporation. Jollibee
opens its 1st international store in Taiwan Jollibee adds Chunky
Chicken Sandwich in its menu.1987 - Jollibee No. 1 again 2nd Taiwan
store opens. Sales of 570 million pushes Jollibee into the elite
Top 100 Corporations. Jollibee opens 1st fast food outlet in
Brunei, marking its entry into the global market.

1988 Jolly Twirls softserve is successfully launched. Jollibee
system wide sales hit P921 million, further leading market share of
31% in the fast food industry and a dominant 57% share in the
hamburger segment. Jollibee celebrates 10th year anniversary. Tony
Tan is named one of the Ten Outstanding Manilans. Jollibee wins the
Anvil Award for outstanding PR campaign in relation to the
achievement of marketing objective with its Filipino Talents
campaign.1989 2nd Brunei store opens. Balut and Ligaw TV
commercials wins the Kidlat Award in the Service and Leisure
Products category during the 11th Philippine Ad Congress. Jollibee
sales hit P1.3 billion marks, first fast food chain to surpass
billion-peso sales mark.1990 Jollibee adds coleslaw, Jolly Hotdog,
Chickenjoy Take-Me-Out and Peach mango Pie to its ever-growing
menu. Jollibee post sales of P1.8 billion. Tony Tan is awarded the
Triple Award by AIM as Outstanding AIM Alumnus. Jollibee receives
the Excellence in Marketing Management Award from the Asian
Institute of Management.1991 Jollibees 100th store opens in Davao
City. Jollibee opens a record high of 35 new stores. Opens 1st
store outside Luzon in Cagayan de Oro City. Jollibee launches its
Pancakes and Jolly Meals. Jollibee sales hit a whopping P2.65
billion. The Lola TV commercial wins the Grand Araw Award and an
award of excellence for the promotion of Filipino Values during the
Philippine Ad Congress. Jollibee receives award for the outstanding
Corporate Safety Consciousness Programs by the Safety Organization
of the Philippines (SOP).1992 Jollibee sales hit the P3.365
billion. Started using frozen patties for its popular hamburgers.
Improved softserve ice cream line by offering fruit flavored ice
cream. Acquired 73% if the Hamburger segment. Opened another store
in Jakarta, totaling to 2 stores in Indonesia. Jollibee have 112
stores nationwide. Maintained its advantage over its competitors by
acquiring more than 50% share of the fast food industry.

1993 July 13, JFC was listed in the Philippine Stocks Exchange
with an initial offering of P9.00 per share. October 1993, JFC
share are being sold for P20.00, a windfall or more than 135%.
Improved softserve ice cream line by offering fruit flavored ice
cream. Marketing launched its At Home Ako sa Jollibee ad campaign,
focusing on Jollibees loyal customers. Introduced the Kiddie Pack
Promo. Moved to Jollibee Centre Building in Ortigas Center, Pasig,
the new Main Office site. 148 Jollibee stores nationwide by the
year end. Jollibee expands into the pizza-pasta segment with the
acquisition of Greenwich Pizza Corporation. Jollibee is cited as on
of the leading companies in Asia by the Far Eastern Economic
Review.1995 Jollibee acquires franchise of Delifrance. 20 more
stores opened in the Philippines,bringing the total to 168.
Jollibee successfully opens stores abroad: Guam, Dubai, United Arab
Emirates, Kuwait, and Jeddah, and Kingdom of Saudi Arabia.1996
Jollibee opens its 200th store in Malolos, Bulacan. Jollibee is
cited again as on of the leading companies in Asia by the Far
Eastern Economic Review. The company reengineers its visual
identity system. Jollibee system wide sales increased to P8.29
billion which translates to a market share of more than 50% among
all hamburger fast food chains. Jollibee had 208 stores nationwide.
July 10: Marys Chicken was born; a semi-self service restaurant and
another Jollibee subsidiary. The company reengineers its visual
identity system. Amazing Aloha was launched. 1st Jollibee store in
Hong Kong opens. Jollibee launched various projects, such as Maaga
ang Pasko sa Jollibee and Chikiting Patrol: at Home Ako Dito. These
projects main objective was to protect and contribute to the
development of the Filipino children.1997 System wide sales
increased to P11.17 billion. Jollibee International opened Jollibee
Xiamen located in the Peoples Republic of China. Jollibee launched
Kaya mo Kid project which aims to instill positive values, which
helps children achieve their dreams and ambitions.

1998 Jollibee opens in Daly City. The company celebrates its
20th year anniversary. Opened 62 stores nationwide, bringing the
total to 300 stores. Jollibee opens its 300th store in Balagtas,
Bulacan. Jollibee receives the ISO 9002 Certification for its
frozen patty line. Jollibee wins the Employer of the Year
Award.1999 Opened 50 stores nation-wide; total of 350 stores.
Introduced the Cheezy Bacon Mushroom Burger to its line of
specialty burgers. Far Eastern Economic Review cites Jollibee as
the Philippines leading business corporation.2000 31 more Jollibee
stores opened, bringing the total to 381 stores. Jollibee acquires
Chowking Foods Corporation. For the 3rd straight year, Far Eastern
Economic Review ranked Jollibee as the Philippines leading company.
Asian Business Magazine ranks Jollibee as the Most Admired Company
in the Philippines and the 3rd over-all in Asia, surpassed only by
global giants General Electric and Microsoft. Systemwide sales
reach P20 billion.2001 Jollibee opens its 400th store in
Intramuros. System wide sales rose to 18.8% to 24.11 billion.
Income, before non-recurring charges, to P959 million. Network
expanded to 800 restaurants.2002 Revenues neared the P27-billion
mark. Number of stores exceeded 900. Tony Tan made MAP Management
Man of the Year.2003 Jollibee store count closed to 988 stores
nationwide. For the sixth straight year, the Far Eastern Economic
Review ranked JFC as the Philippines Leading Company. Jollibee
celebrates its 25th year.2004 The Chairman and Chief Executive
Officer of the company, Mr. Tony Tan Caktiong was named the Ernst
and Youngs 2004 World Entrepreneur of the Year. Jollibee opens its
500th store in Basilan. Jollibee inaugurates its biggest and most
modern commissary in Camelray Industrial Park in Canlubang, Laguna
with PGMA as guest of honor.2005 TTC named World Entrepreneur of
the Year by Ernst and Young.

2006 ETM receives Corporate Citizen Award of the year from CNBC
Asian Business Leaders Awards.2007 Jollibee opens 600th store in
Aparri, Cagayan Jollibee opens Las Vegas outle.2008 Jollibee
launches Jollitown, the first childrens TV show in the country to
be produced by a fastfood chain. TTC and ETM are featured by BBC
and CNBC Managing Asia, respectively. JOLLIBEE marks 30th
anniversary. JOLLIBEE bested some of Asia Pacifics biggest
multinationals as it bagged the FMCG and F & B Asia Pacific
Supply Chain Excellence Award at the SCM Logistics Excellence Award
held in Singapore. Zenith Foods Corporation, the commissary plant
of JFC, was adjudged the National winner of Meat Processing Plant
AAA category in the search for Best Meat Establishment of the
National Meat Inspection Service. Jollibee strengthens US network
with the opening of three new stores. JOLLIBEE wins Award of
Excellence in Philippine Quill Awards for Media Relations
Program(30th anniversary campaign). JOLLIBEE bags CMMA and three
Araw Values Award. Jollibee stages first ever holiday musical
special for children dubbed A Magical Christmas at Jollitown.
Jollibee and the Jollibee Franchisees Association launched the 30th
anniversary special novelty offering Hug and Share Doll. Proceeds
of the sales will all be donated to charity. Biggest and grandest
MaAga ang Pasko caps off Jollibees 30th anniversary. Total of more
than 117,000 toys and books collected were the highest ever in the
campaigns 14-year history.

COMPANY MILESTONES2008 JOLLIBEE bested some of Asia Pacifics
biggest multinationals as it bagged the FMCG and F & B Asia
Pacific Supply Chain Excellence Award at the SCM Logistics
Excellence Award held in Singapore. Zenith Foods Corporation, the
commissary plant of JFC, was adjudged the National winner of Meat
Processing Plant AAA category in the search for Best Meat
Establishment of the National Meat Inspection Service. JOLLIBEE
wins Award of Excellence in Philippine Quill Awards for Media
Relations Program (30th anniversary campaign). CMMA Best Radio Ad
branded Hongkong radio ad. Silver Araw values award Hongkong radio
ad. Araw Values Award special citation for Jollitown TV.

2006 ETM receives Corporate Citizen Award of the year from CNBC
Asian Business Leaders Awards.2005 Tony Tan Caktiong named World
Entrepreneur of the Year by Ernst and Young.2004 Tony Tan Caktiong,
CEO & President of Jollibee Food Corporation, was awarded 2004
World Entrepreneur of the Year by Earnst & Young. The Most
admired corporation in the Philippines by Asian Wall Street Journal
Revoiew 200 (formerly Far Eastern Economic Review 200) for 7
consecutive years (1998-2004).2003 The Most Admired Corporation in
the Philippines by the Far Eastern Economic Review for 6
consecutive years (1998-2003). The Asia Money Magazine adjudged JFC
as the countrys Best Small Company based on market capitalization
for 2 consecutive years (2002-2003).2002 The Asia Money Magazine
adjudged JFC as Best in Operational Efficiency based on the
financial rations. Management Man of the Year Tony Tan Caktiong by
MAP.2001 Recognized as one of the Top 20 Best Employers in Asia and
the Number 1 in the Philippines by Hewitt Associated and the Asian
Wall Street Journal. Cited as Best Employer in the Phils. Ranked #
16- Best Employers in Asia. Listed as Asias Most Admired Companies:
No.1 Philippine Company No.1 Consumer Company in Asia No.1 in
Contribution to Society No.1 Growth Potential Listed among Asias
Top Ten (Quality of Products and services, Quality of Management
and Honesty and Ethics) Top Philippine Company REVIEW 2000 (3rd
straight year) Ranked #1 Innovative in Responding to Customer Needs
Ranked #1 Company that Others try to Emulate Ranked #2 High Quality
services / Products Ranked #3 Management has long Term Vision
Ranked #5 Financial Soundness2000 No.3 Overall Ranking in Asia
(surpassed only by General Electric and Microsoft) Asia Business
Magazine. 1999 Grand Anvil Award for Sabi ng Jollibee, Kaya Mo,
Kid! Public Relations Society of the Phils. Award Excellence,
Public Affairs Programs for Arts and Culture for Sabi ng Jollibee
Kaya Mo, Kid!. Values Advertising Award for Buhay Linggo TV
campaign Phil. Association of National Advertisers. Outstanding
Fast-Food Chain Consumers Union of the Philippines (11th ANCA).
Best TV Commercial Buhay Linggo TVC 45s/30s Catholic Mass Media
Awards. Best Print Ad Patawad Po Print Ad Araw Values Awards.
Licensee of the Year First FILSCAP Awards. Outstanding Filipino
Franchise of the Year (Hall of Fame Awardee) Philippine Franchise
Association, Dept. of Trade & industry & The Philippine
Chamber of Commerce & Industry.1999 Lifetime Achievement Award
Tony Tan Caktiong by Across. #3 Most Admired Company 1999 Asian
Business #19 Products and Services #14 Management Outstanding
Fastfood Chain Consumers Union of the Philippines. Bed and Banana
TVCs PANA Monthly Award for May. Banana KMK TVC Ad of the Month
Creative Guild. Dangal ng Bayan Awardee for Outstanding Food Chain
Company Parangal ng Bayan Awards, Golden Mother and Father
Foundation in Cooperation with Whos who in Nation Building. No.1 in
Over-all Leadership Ranked #1 innovative in Responding to customer
needs Ranked #1 companies that Others try to emulate Ranked #2 high
quality services/Products Ranked #5 long term vision Review 200,
Far Eastern Economic Review. Outstanding Franchise of the Year
Philippine Franchise Association, Dept. of Trade and Industry &
The Phil. Chamber of Commerce and Industry. Outstanding Filipino
Franchise of the Year Philippine Franchise Association. Anvil Award
of Excellence (Arts and Culture) and Grand Anvil award for the Kaya
Mo Kid! campaign Public Relations Society of the Philippines. #1
Best Asian Company in the Food, drink and tobacco category #2
Company in the Philippines Euromoney. Citation for providing
requirements for accessibility of persons with disability (PWDs)
and Inter-Agency Committee on Accessibility National Council for
the Welfare of Disabled Persons (NCWDP). Outstanding fastfood chain
11th Annual Consumers Awards Consumers Union of the Phils.
Outstanding Filipino Franchise of the Year (Franchise Hall of Fame)
Phil. Franchise Association. Licensee for the Year 1999 awardee
Filipino Society of Composers, Authors and Publishers Inc.
(FILSCAP). Jollibee has been awarded Best at Consumer Goods.1998
Asian Business names Jollibee the Top Company in the Philippines
and the Top Retail/Consumer Company in the Region. The publication
also places Jollibee within the top ten in the following
categories: Ability to cope with regional economic instability (No.
4), profitability in the future (No. 8), potential for growth (No.
8), and quality of management (No. 10). Jollibee is the only
Philippine company that figured in the above categories. Jollibee
is no.1 in Asia according to the Far Eastern Economic Review
(FEER). Employer Of The Year Values Advertising Award for Kaya Mo
Kid TV campaign Philippine Association of National Advertisers
Listed as one of Asias Most Admired Companies by Asia Business
Magazine No. 1 Philippine Company No. 1 Retail and Consumer Company
in Asia No. 1 in Over-all Leadership by Review 200, Far Eastern
Economic Review Ranked #1 innovative in responding to customer
needs Ranked #1 companies that others try to emulate Ranked #2 high
quality services / Products Ranked #2 long term vision Anvil Award
of Excellence for Institutional Advertising 34 Anvil Awards, Public
Relations Society of the Philippines. Araw Values Award for
Centennial Printed (Branded Ad) Love of Country and Respect for
National Customs and Traditions Araw Values Awards. Araw Values
Award for Halik Radio (Branded Ad) Love of Country and Respect for
National Customs and Traditions Araw Values Awards. Creatives
Choice for Radio Ad of the Year for Monks radio commercial.

1997 Jollibee is named Most Outstanding Fastfood Chain during
the 9th Annual National Consumers Awards organized by the Consumers
Union of the Philippines. Jollibee is cited by the Sagip Pasig
Movement as one of the most improved companies with its
implementation of wastewater treatment and other measures to
protect the environment. Far Eastern Economic Review 200 ranks
Jollibee 2nd in Overall Leadership in the Philippines as Asias Most
Admired Company; 3rd in the Philippines for high quality services
and products; 1st in the Philippines for innovativeness in
responding to customer needs; and 2nd in the Philippines for
companies that others try to emulate. World Economic Forum
recognizes Jollibee as the Top-Performing Global Growth Company
from Asia. Asian Business ranks Jollibee 4th in all of Asia as
Asias Most Admired Companies. Ranked #2 in Far Eastern Economic
Review Annual Review 200 Far Eastern Economic Review. 4th Most
Admired Company in Asia Asia Business Magazine. 15th place in Asias
50 Most Competitive Companies survey Asia Inc. Adjudged as one of
the Most Improved Companies Sagip Pasig Movement. Most Outstanding
New Product of the Year (for Banana Langka Pie) Food Technologists
Association of the Philippines. Jollibee has been named as one of
the 200 Best Under a Billion companies in Asia.1996 9th
International Food Award from El Comestible in Barcelona, Spain.
Jollibee makes it anew to the Forbes stellar list of worlds 200
best small companies. Far Eastern Economic Review names Jollibee
among the top 200 Filipino companies. It ranks Jollibee as No. 2 in
overall leadership and No. 1 in innovativeness in responding to
consumer needs. It also lists Jollibee No. 4 among Asias most
admired companies and No. 2 in the retail and consumer industry.
The Far Eastern Economic Review and the Asian Institute for
Management Award for General Management also recognize Jollibee
with this years Asian Management Award for General Management.
Jollibee is named Agora Awardee for Marketing Company of the Year
in the service sector by the Philippine Marketing Association.
Forbes Magazine names Jollibee among the Worlds 200 Best Small
Companies. Asia Inc. ranks Jollibee among Asias 50 Most Competitive
Companies (No. 15 overall and No. 1 in the Philippines). Included
in the 200 Best Small Companies Forbes Magazine.

1995 Asia Business ranks Jollibee as the 7th most Admired
Company in the region. Far Eastern Economic Review ranks Jollibee
as the second-leading company in the Philippines Forbes includes
Jollibee in its survey of the top 100 Companies Outside the United
States. Jollibee receives the Presidential Citation in the annual
Golden Shell Export Awards in recognition of its penetration of the
international market. (Given by the Department of Industry) General
Management Award 1995 Management Awards of Asia Asian Institute of
Management.1994 Ranked #2 in Far Eastern Economic Review Annual
review 200 Far Eastern Economic Review Most Outstanding Food Chain
For 1994 Consumers Union of the Philippines.1993 Far Eastern Review
ranks Jollibee as #1 company in terms of being innovative in
responding to customer needs.1991 Lola TV commercial wins the Grand
Araw Award and a second award for promoting Filipino Values from
the Philippine Ad Congress. Jollibee wins and award for Outstanding
Corporate Safety Consciousness Programs from the Safety
Organization of the Philippines.

1990 Tony Tan is named the Triple A Award winner by the Asian
Institute of Management (AIM) as Outstanding Alumnus. Jollibee wins
award as the Best Company in the field of Marketing Management from
AIM and World Executive Management.1989 Philippine Ad Congress
names Balut and Ligaw commercials the Kidlat Award winner for the
year in the Service and Leisure Products category.1988 Tony Tan is
named one of the Ten Outstanding Manilans. Jollibees campaign for
Filipino Talents wins an Anvil Award from the Public Relations
Society of the Philippines.1987 Jollibee breaks into the magic
circle as one of the Top 100 Philippine Corporations.1986 Jollibee
wins the 9th International Food Award from El Comestible in
Barcelona, Spain. Philippine Marketing Association names Jollibee
President Tony Tan winner of the Agora Award for entrepreneurship.
Jollibee makes it to the Top 200 Philippine Corporations.1985 9th
Philippine Advertising Congress cites Langhap-Sarap as the most
effective campaign in the food category.1984 Jollibee listed as one
of the Top 500 Philippine Corporations. Jollibee Mascot Songs win a
gold Record from WEA.1981 Jollibee listed as one of the Top 1,000
Philippine Corporations.

DIRECTORS AND EXECUTIVE OFFICERS

NameBoard RelationshipsTitleAge

Tan Caktiong39RelationshipsChairman of the Board, Chief
Executive Officer, President, Member of Executive Committee and
Member of Compensation Committee61

Cho Sit Ang9RelationshipsCo-Founder, Director and Member of
Nomination Committee64

Poe Eng Chua9RelationshipsCo-Founder, Director and Member of
Audit Committee66

Ysmael V. BaysaNo RelationshipsChief Finance Officer, Vice
President of Corporate Finance and Compliance Officer58

Ernesto Tanmantiong9RelationshipsChief Operating Officer,
Executive Vice President, Treasurer, Director, Member of Executive
Committee, Member of Nomination Committee and Member of
Compensation Committee56

Han DuNo RelationshipsPresident of Guangxi San Pin Wang Food
& Beverage Management Co. Ltd.50

Paul LaiNo RelationshipsPresident of The Hongzhuangyuan Brand -
China50

William S. Lorenzana Jr.No RelationshipsVice President of
Corporate Supply Chain and President of Zenith Business
Unit(Commissary57

Jose Maria A. Miana Jr.No RelationshipsPresident of Jollibee
Vietnam, Jollibee Usa, Mang Inasal & Burger King
Philippines49

Raymond SuNo RelationshipsPresident of The Yonghe King Brand -
China46

Chiew Kuang TanNo RelationshipsPresident of Jollibee Foods
Processing Pte. Ltd.58

A. Tan CaktiongNo RelationshipsPresident of Jollibee Foundation
Inc65

Joseph C. Tanbuntiong14RelationshipsPresident of Jollibee
Business Unit, Director, Member of Executive Committee and Member
of Compensation Committee51

Fermando S. Yu Jr.No RelationshipsPresident of Chowking
Philippines47

Leila F. AcostaNo RelationshipsManaging Director of Burger King
Business Unit47

Valerie Feria AmanteNo RelationshipsHead of Corporate Legal,
Vice-President and Assistant Corporate Secretary40

Erlinda F. CastroNo RelationshipsHead of Finance &
Accounting and Human Resources Shared Services57

Agatha Olga S. De JesusNo RelationshipsCorporate Information
Officer and General Corporate Legal Counsel--

Daniel Rafael Ramon Z. GomezNo RelationshipsChief Marketing
Officer and Vice President of Corporate Marketing42

Susana K. TanmantiongNo RelationshipsChief Procurement
Officer56

Tan Untiong14RelationshipsChief of Real Estate, Corporate
Secretary, Director, Member of Executive Committee, Member of Audit
Committee and Member of Finance Committee61

Chin Seng YueNo RelationshipsChief of Human Resources
Advisor61

Committee NameChairpersonBoard RelationshipsMembers

Audit CommitteeMonico V. Jacob74Relationships4 Executives

Nominating CommitteeArtemio V. Panganiban130Relationships4
Executives

Finance CommitteeCezar Peralta Consing43Relationships3
Executives

TONY TAN CAKTIONGMr. Tan Caktiong, born in 1953, 60, Filipino,
is the Chairman of the Board of Directors of the Company. He has
been a member of the Board since 1978, and is the President and
Chief Executive Officer. He is also a member of the Executive
Committee of the Board of Directors.

WILLIAM TAN UNTIONG Mr. Tan Untiong, born in 1953, 60, Filipino,
has been the Corporate Secretary of the Company since 1994, and a
member of the Board since 1993. He is a member of the Executive,
Audit and Finance Committees of the Board of Directors. Mr. Tan
Untiong has also been the Vice President for Real Estate since
1989. ERNESTO TANMANTIONG Mr. Tanmantiong, born in 1958, 55,
Filipino, has been a member of the Board since 1987, and is
presently the Treasurer of the Company. He is also a member of the
Executive, Nomination and Compensation Committees of the Board of
Directors. Mr. Tanmantiong is the Executive Vice-President and
Chief Operating Officer (COO), JFC Philippines. The heads of the
Jollibee, Chowking, Greenwich and Red Ribbon brands in the
Philippines report to Mr. Tanmantiong in his capacity as COO. Mr.
Tanmantiong is also the point person for the joint ventures (Mang
Inasal and Burger King). Additionally, Mr. Tanmantiong has
responsibilities over the Corporate Functions.

ANTONIO CHUA POE ENG

Mr. Chua Poe Eng, born in 1948, 65, Filipino, has been a member
of the Board since 1978. He is a member of the Audit Committee of
the Board of Directors.

RET.CHIEF JUSTICE ARTEMIO V.PANGANIBAN Mr. Panganiban, born in
1936, 76, was elected to the Board of Directors in 2012. Mr.
Panganiban was the Chief Justice of the Philippine Supreme Court
from 2005 to 2006. Concurrent with his position as Chief Justice,
he was also the Chairperson of the Presidential Electoral Tribunal,
the Judicial and Bar Council and the Philippine Judicial Academy.
Mr. Panganiban is a member of the Executive and Compensation
Committees and is the Chairman of the Nomination Committee. MONICO
JACOB

Mr. Jacob, born in 1945, 68, Filipino, has been a member of the
Board since 2001. Mr. Jacob is an Independent Director and is a
member of the Finance of the Board of Directors. He is also the
chair of the Audit Committee. CEZAR P.CONSINGMr. Consing, born in
1960, 52, Filipino, was elected as an Independent Director of the
Company in 2010. He is the chair of the Finance Committee of the
Board of Directors. Mr. Consing was appointed president of the Bank
of the Philippine Islands effective April 18, 2013. Mr. Consing was
a partner with The Rohatyn Group, a New York-based investment
management company, and was an investment banker with J.P. Morgan
& Co. from 1985 to 2004.

CORPORATE OFFICERSEffective January 1, 2013, the Corporate
Officers are Messrs. Tony Tan Caktiong, Ernesto Tanmantiong,
William Tan Untiong, Ysmael V. Baysa, John Victor Tence and Daniel
Rafael Ramon Z. Gomez. YSMAEL V.BAYSAMr. Baysa, born in 1956, 58
Filipino, is the Companys Vice-President for Corporate Finance and
Chief Finance Officer. He joined the Company in 2003. Previously,
Mr. Baysa was Senior VicePresident for Financial Comptrollership,
Human Resources and Corporate Planning of Union Bank. He was also
Finance Director of Procter & Gamble from 1993 to 2001.JOHN
VICTOR R.TENCEMr. Tence, born in 1954, 59, Filipino, is the
Vice-President for Corporate Human Resources. He joined the Company
in 2003. He was formerly the Global HR Director of ON (formerly
Motorola) Semiconductor for 20 years. DANIEL RAFAEL RAMON GOMEZMr.
Gomez, born in 1972, 40, Filipino, is the Vice-President for
Corporate Marketing and Chief Marketing Officer. He joined the
Company in July 2008. He was previously Managing Director for Skin,
Deodorants and Home Care of Unilever Philippines and prior to that,
Category Director for Skin & Deodorants in the same company.
HEADS OF LOCAL BUSINESS UNITSFollowing are the heads of the
Companys local business units: JOSE MA.A.MINANA, JR. Mr. Minana,
born in 1964, 48, Filipino, is the President of Jollibee Business
Unit (Philippines). He joined the Company in 2000 and was
previously the National Business Unit Head of the Jollibee Business
Unit. JOSEPH TANBUNTIONGMr. Tanbuntiong, born in 1963, 50, Filipino
joined the Company in 1993. Mr. Tanbuntiong was previously Head of
the Jollibee Business Units Restaurant Systems and Quality
Management. He was appointed President of the Red Ribbon
Philippines Business Unit effective April 16, 2008. FERNANDO S.YU,
JR. Mr. Yu, born in 1967, 45, Filipino, is the General Manager of
the Chowking Business Unit effective as of October 16, 2011. He
joined the Company in 2004. He was previously the President of the
Greenwich Business Unit and, before that, Head of the Metro
Manila-South Regional Business Unit of the Jollibee Business Unit.
FRANCIS ALDWIN FLORESMr. Flores, born in 1976, 36, Filipino, is the
General Manager of the Greenwich Business Unit effective as of
October 1, 2011. He joined the Company in 2007. Prior to his
designation as General Manager of the Greenwich Business Unit, Mr.
Flores was Assistant Vice-President for Marketing of Jollibee USA
and, before that, Marketing Head of Greenwich Business Unit. JUSTO
S.ALANO III Mr. Alano, born in 1965, 47, Filipino, is the General
Manager of the Mang Inasal Business Unit effective as of February
1, 2012. He joined the Company in 2006 and was formerly the Head of
the Metro Manila-North Regional Business Unit of the Jollibee
Business Unit.LEILA F.ACOSTAMs. Acosta, born in 1967, 46, Filipino,
is the Managing Director of the Burger King Business Unit effective
as of May 28, 2012. She joined the Company in 1999 and was formerly
one of the Operations Directors of the Jollibee Business Unit.
HEADS OF INTERNATIONAL BRANDSFollowing are the officers of the
Companys international brands: ANDREW TANMr. Tan, born in 1956, 58,
was President and Chief Executive Officer of the Companys Yonghe
King brand in China from June 2007 until August 2012. Mr. Tan was
previously connected with McDonalds Singapore as Operations Manager
of McDonalds Nanjing in 1995, General Manager in 1997, Regional
Manager for East China in 1999, and finally, Vice President and
General Manager of the North Region in 2005.

RAYMOND SUMr. Su, born in 1968 born in 1956, 45, took over as
President of the Yonghe King brand in China in August 2012. Mr. Su
was previously the Executive Vice-President of TESCO, East Region
and, prior to that, was connected with Procter & Gamble.
DR.POLLY YANG (CHUAN HUA YANG) Dr. Yang, born in 1967, 46, is the
Vice President for Research and Development since 2008. Prior to
this, Dr. Yang was a Professor in the Department of Restaurant,
Hotel and Institutional Management in Fu Jen Catholic
University.MAGGIE ZHANGMs. Zhang, born in 1970, 42, was the General
Manager of the Hongzhuangyuan brand which the Company acquired in
2008. She was previously the Market Director of Yonghe King brand.
PAUL LAIMr. Lai, born in 1964, 48, took over as President of the
Hongzhuangyuan brand in China in June 2012. Prior to this, Mr. Lai
was the General Manager of the SSP Shanghai Co. Ltd from 2001 to
2012. FRANKIE TAN CHIEWKUANGMr. Tan, born in 1956, 56, is currently
the President of Jollibee Foods Processing Pte. Ltd. Mr. Tan was
previously the Chief Executive Officer of Country Foods Hongkong in
2009 and, concurrently, Senior Vice President (Special Projects) of
SATS Limited.DU HANMr. Du, born in 1964, 49, is currently the
President of Guangxi San Pin Wang Food and Beverage Management Co.
Ltd. Mr. Du was previously the President and General Manager of
Nanning San Pin Wang Food and Beverage Management Co., Ltd.

HEADS OF CORPORATE SERVICESBENIGNO M.DIZONMr. Dizon, born in
1957, 56, Filipino, has been Vice-President for Corporate
Engineering since 2004. He was previously Assistant Vice-President
for Engineering, and manager of the Construction and Design
Department. WILLIAM S.LORENZANA, JR. Mr. Lorenzana, born in 1957,
56, Filipino, is the President of the Zenith Business Unit
(commissary). He joined the Company in 2005 and was previously the
Assistant Vice President for Logistics and Physical Distribution of
United Laboratories, Inc. ANASTACIA S.MASANCAYMs. Masancay, born in
1954, 59, Filipino, is the Vice-President for Corporate Audit and
Other Businesses. Prior to this, Ms. Masancay held the positions of
Vice-President for Comptrollership and Tax Management, Assistant
Vice-President for Corporate Accounting, and Corporate Accounting
Manager. SUSANA K.TANMANTIONGMs. Tanmantiong, born in 1958, 55,
Filipino, is the Purchasing Vice-President of the Company. She
joined the Company in 1984, and previously held the positions of
Assistance Vice-President for Purchasing, Purchasing Manager and
Purchasing Assistant Manager.LAURO C.MATIASMr. Matias, born in
1962, 50, Filipino, is the head of Information Management and Chief
Information Officer. He joined the Company in November 2010. Prior
to this, Mr. Matias held leadership roles in the Sinarmas Group as
Vice President and Chief IT Advisor. LIWAYWAY T.MATEOMs. Mateo,
born in 1966, 46, is the Vice-President for Corporate Quality
Management.

ERLINDA F.CASTROMs. Castro, born in 1957, 56, Filipino, is the
branch head of Jollibee Worldwide Services, the Companys shared
services arm. She joined the Company in March 2006. Prior to this,
she was an Associate Director in the Manila Service Center of
Procter & Gambles Shared Services in Asia where she headed
various accounting service functions.GRACE A.TAN CAKTIONGMs. Tan
Caktiong, born in 1949, 63, Filipino, is the President of the
Jollibee Group Foundation, Inc. since 2004. She was previously
connected with the Company as head of the Information Technology
Division. Ms. Tan Caktiong brings to the Foundation her extensive
experience in business management and leadership in socio-civil
activities.

JOLLIBEE FOOD CHAINJollibee is the largest fast food chain in
the Philippines, operating a nationwide network of over 750 stores.
A dominant market leader in the Philippines, Jollibee enjoys the
lions share of the local market that is more than all the other
multinational brands combined. The company has also embarked on an
aggressive international expansion plan in the USA, Vietnam, Hong
Kong, Saudi Arabia, Qatar and Brunei, firmly establishing itself as
a growing international QSR player.A company that values family

Jollibee was founded by Tony Tan and his family with its humble
beginnings as an Ice Cream Parlor which later grew into an emerging
global brand. At the heart of its success is a family-oriented
approach to personnel management, making Jollibee one of the most
admired employers in the region with an Employer of the Year Award
from the Personnel Management Association of the Philippines, Best
Employer in the Philippines Award from Hewitt Associated and a Top
20 Employer in Asia citation from the Asian Wall Street
Journal.Aside from promoting a family oriented work environment,
the brands values also reflect on their advertising and marketing.
Jollibee knows their target audience very well: the traditional
family and all communication materials focus on the importance of
family values, making Jollibee the number one family fast food
chain in the Philippines and a growing international QSR player.A
Well-Loved Brand

Customer satisfaction has always been key to Jollibees success.
Never losing sight of its goals, Jollibee has grown to be one of
the most recognized and highly preferred brands in the Philippines.
Now the market leader among fast food chains in the Philippines,
claiming a market share that totals to more than half of the entire
industry.Widest store network in the Philippines and an emerging
global player

Jollibee is the largest fast food chain in the Philippines,
operating a nationwide network of more than 750 stores. A dominant
market leader in the Philippines, Jollibee enjoys the lions share
of the local market that is more than all the other multinational
brands combined. The company has also embarked on an aggressive
international expansion plan, and currently has 80 stores outside
the Philippines-USA (26), Vietnam (32), Brunei (11), Jeddah (7),
Qatar, Hong Kong, and Kuwait (1 each), firmly establishing itself
as a growing international QSR player.

A Triumph for and of the Filipino and a source of Filipino
pride.

Jollibee dedicated its continuous success to the Filipinos who
have been there from the very start. Jollibee is so well-loved
every time a new store opens, especially overseas, Filipinos always
form long lines to the store. It is more than home for them. It is
a stronghold of heritage and monument of Filipino pride.VISION AND
MISSION OF THE COMPANYMissionTo serve great tasting food, bringing
the joy of eating to everyone.

Vision We are the best tasting QSR The most endearing brand That
has never been We will lead the product taste at all times We will
provide FSC excellence

Values Customer Focus Excellence Respect for the Individual
Teamwork Spirit of Family and Fun Humility to Listen and Learn
Honesty and Integrity Frugality

COMPANY LOGOS

COMPANY SLOGANSPHILIPPINE SLOGAN1980-1994 Sarap ng
Pilipino1994-1998 Ang Sarap Maging at Home1998-2001 Atin ang
Langhap Sarap2001-2003 Bee Happy2003-2005 sa Jollibee, Lalong
Sumasarap2005-2006 Dito sa Jollibee, Bida ang Sarap2006-Present
Beeda ang Sarap!2011-Present Ang Sayang Langhap SarapINTERNATIONAL
SLOGAN2001-2012 Bee Happy!2012-Present Everyday Delicious

Jollifriends/MascotsJollibee, the large bee mascot dressed in a
blazer, shirt, and chef's hat introduced by the brand in 1980 is
probably the most widely recognized character in the Philippines.
Mascots Yum, Hetty, Popo, Twirlie changed their appearance since
2009.

JollitownOn April 13, 2008, a children's television program
called Jollitown was launched by Jollibee and friends. The timing
was chosen to highlight Jollibees 30th anniversary. Jollibee and
his friends Yum the scientist, Twirlie the star performer, Hetty
The chearleader and Popo the gym coach are the stars of the show,
which airs Sundays, 9:30 a.m. or 8:00 on GMA Network. On July 17,
2011, Jollitownmoved to ABS-CBN for its 4th and 5th season every
Sunday at 9 am (every Sunday). On July 20, 2013, the show moved
back to GMA for The Jollitown Kids Show or Jollitown Season 6.The
show has been running for 5 years (2008present)

FSC Standards

Jollibees phenomenal growth owes much to its strict and
committed adherence to high standards as symbolized by F.S.C.: Food
(F) served to the public must meet the companys excellence
standards or it will not be served at all; the Service (S) must be
fast and courteous; and Cleanliness (C), from kitchen to utensils,
must always be maintained. Jollibee is proud of its employees who
carry out their jobs.Jollibee recognizes them by providing the
highest compensation and benefits packages in the fastfood
industry, and modern and comprehensive training programs. Managers
are regularly updated on the latest store operations systems,
people-oriented management skills, among others. Service crews are
trained on various store stations and food-service innovations.
Jollibee also offers career opportunities for qualified and
exceptional crew members to further their food-service careers as
managers.Store operations are ably supported by professionals who
are experts in Marketing, Computer Management and Engineering.The
Commisary

Thanks to the Jollibee Commissary System, ensuring the
manufacture and distribution of safe and high- quality food in the
most cost-efficient manner is made possible.There are three
Commissary System sites: Santolan, Pasig City; Mandaue City, Cebu;
and the central site in Canlubang, Laguna. The System, which
operates 24/7, manages Jollibees total supply chain process.The
Jollibee Pasig City commissary has production lines for breads and
sauces, and is the distribution center for North Manila and North
Luzon. In 1996, Jollibee opened the Vismin Foods Corporation (VFC)
in Mandaue City, Cebu to service the Visayas and Mindanao areas.
VFC has its own bread, pie, sauce, and frozen patty lines.The
Laguna commissary is the biggest and most advanced in the country
and among Asias best. Operated by Zenith Foods Corporation (ZFC), a
full subsidiary of Jollibee, the newest commissary is on a
6-hectare property in the Calmelray Industrial Park. Aided by
custom-made mechanized equipment, the production lines are for the
marinated Chicken Joy, frozen patties and pies, breads, sauces,
hotdogs and other meat products, and dry blended goods. ZFC can
service over 800 Jollibee and Greenwich stores.The chicken
marination line can produce as many as 150,000 pieces a day while
about 480,000 hamburger patties a day is turned out by the frozen
patty line. The breadline is designed to match the volume output of
patties, i.e. also about 480,000 pieces a day. The pie line can
produce as much as 157,000 pocket pies in a 20-hour operating day.
Currently, pies are exported to Jollibee stores in Hong Kong, Guam,
Saipan, Brunei, and the USA. Various sauce products are processed
in the ZFC sauce line including those for the Jollibee bestsellers,
spaghetti and palabok.A professionally staffed Technical Services
Team supports the maintenance of an internationally accepted
quality management system that further ensures the quality and
safety of the commissary manufactured food products. High caliber
teams from Engineering, Human Resources, Information Management,
Finance and Accounting likewise provide support to the
Manufacturing and Logistics operations of the Commissary.Proof of
Jollibees adherence to high quality standards is the various awards
it garnered for the commissaries: in 1997, the commissary in Pasig
earned the Outstanding Industrial Plant in the National Capital
Region from the Laguna Lake Development Authority and the Most
Improved Industry awarded by the Sagip Pasig Movement while
Commissary Plant Engineer Romy P. Fernandez was awarded as one of
the Top Ten Most Outstanding Pollution Control Officers of the
Philippines.In 1998 also, the frozen patty line in the Pasig
commissary was awarded an ISO 9002 certification by the SGS
(Societe Generale Surveillance) Yarsely, an international
certification body. 2004 is a banner year for Vismin Foods
Corporation (VFC) who has been assessed and certified by the
National Meat Inspection Commission of the Department of
Agriculture, to have fully met the requirements and standards of
Good Manufacturing Practice, reinforcing the commissarys AAA
accreditation granted by the same agency.

JOLLIBEE: AN INTERNATIONAL COMPANY

At present, there are more than 900 Jollibee stores worldwide
and more than half of these are operated by franchisees. However,
demand does not wane and opportunities still abound in various
markets both domestic and international. Jollibee operates more
than 100 stores outside the Philippines and present in 8 countries-
USA, Hong Kong, Brunei, Vietnam, Saudi Arabia, Qatar, Kuwait and
Singapore.

COMPANY PRODUCTS AND SERVICES

The company went from being an ice cream parlor to serving
yumburgers made with homestyle recipe. By concentrating its
resource, Jollibee has been able to serve localized dishes that
unlike any other fast food chain in the Philippines thus, it also
served the usually French fries and burgers that can be found to
its direct competitions.

All time favorites Jollibee Menu

BreakFastPancakeServingWith
Drinks45.00Maple32.00HotdogServingWith Drinks60.00Solo48.00

Breakfast SteakServingWith Drinks60.00Solo48.00

Longganisa ServingWith Drinks80.00Solo70.00

Corned BeefServingWith Drinks80.00Solo70.00Beef TapaServingWith
Drinks76.00Solo66.00

Chicken TocinoServingWith Drinks74.00Solo64.00Crispy Bangus
BreakfastServingWith Drinks76.00Solo66.00Pancake Sandwich
Solo44.00Pancake Sandwich with Cheese Solo54.00Pancake Sandwich
with Drinks54.00Pancake Sandwich with Cheese and Drinks64.00

BurgersChamp97.00Yum28.00ServingWith Cheese43.00With
TLC49.00

NoodlesJollibee Spaghetti42.00Palabok Fiesta56.00Chicken and
Mushroom PastaServingSolo55.00Value Meal70.00With 1pc. Chicken Joy
or BBQ122.00Chicken Joy1 pc. Chickenjoy with Palabok Solo102.001
pc. Chickenjoy with Spaghetti Solo87.001 pc. Chickenjoy with
Rice69.002 pcs. Chickenjoy with Rice114.00Chickenjoy Bucket Solo6
pcs.350.00

SandwichesJolly Hotdog42.00Jolly Hotdog Bacon and Mushroom Top
42.00Jolly Hotdog Chli Cheesedog42.00

Kiddie Meals1 pc. Burger Steak with Drink79.00Yum with
Drinks69.00Spaghetti with Drinks79.00Chickenjoy with
Drinks95.00

SoupBig Bowl Creamy Macaroni SoupGood for 2 person54.00Big Bowl
La Paz Batchoy SoupGood for 2 person54.00

Side ItemsJolly FriesServingRegular28.00Large43.00Extra
Large55.00La Paz Batchoy SoupServing1 pc.72.002 pc.109.00Macaroni
Soup29.00DipCheese dip solo or salsa dip solo10.00

Rice MealsBistek with RiceServing1 pc.39.002 pcs.62.00Crispy
Bangus All-Day SoloServing1 pc.99.002 pcs.99.00NuggetsChicken
Nugget Crunchers99.00

PiePeach Mango Pie21.00Tuna Pie32.00

Soft ServesBlack Forest Sundae36.00Strawberry Sundae25.00Choco
Crunch Cone Twirl15.00Choco Frost Blend36.00Chocolate Fudge
Sundae36.00Upgrade39.00Mango Caramel Surprise30.00Mango Caramel
Surprise Upgrade40.00Mini Cookies and Cream29.00Rocky Road Brownie
Sundae36.00Ube Cheesy Magic30.00Upgrade39.00Ube Cheesy Magic
Upgrade40.00Vanilla Cone Twirl15.00Jollibee Sundae Mix-ins Milo
Blast37.00

DrinksCoca-Cola ProductsDrinkRegular Coke25.00Regular Coke
Zero25.00Regular Coke Lite25.00Large Coke Zero35.00Large
Coke35.00Large Coke Lite35.00Coke 1.5L37.00Pineapple Juice26.00Iced
Tea26.00Hot Chocolate28.00Gourmet Coffee28.00

Great tasting products and quality systems

Jollibees growth is due to its delicious menu line-up like its
superior-tasting Chickenjoy, mouth-watering Yumburger and Champ
hamburger, and deliciously satisfying Jollibee Spaghetti -ably
complemented with creative marketing programs, and efficient
manufacturing and logistics facilities. It is made possible by
well-trained teams that work in a culture of integrity and
humility, fun and family-like. Every Jollibee outlet welcomes
customers with a clean and warm in-store environment and friendly
and efficient service.And it is this tried and tested formula of
delivering great-tasting food, adherence to world class operating
standards and the universal appeal of the family values the brand
represents that are driving the expansion of Jollibee both locally
and in the overseas market.

CORPORATE SOCIAL RESPONSIBILITY

Jollibee Maaga ang Pasko Teaching kids the value and joys of
sharingFor close to 17 years now, Jollibee has been leading efforts
to spread cheer during the Christmas season via its Maaga ang Pasko
campaign a nationwide toy and book collection drive for the benefit
of less fortunate children across the nation. A brainchild of Aga
Muhlach and in partnership with the Department of Social Welfare
and Development (DSWD), Maaga ang Paskos goal is simple: to give
Pinoy kids and the kids-at-heart an opportunity to share love and
hope with their less fortunate little brethren through the magic of
toys and books.Over a decade later, the project has grown to become
the countrys biggest and longest-running toy-and-book collection
drive thanks to the support of an increasing number of individuals,
schools, companies and other groups who share the campaigns
mission.

Sharing is fun with the Jolly Toy ScoutsThe best way to teach
the importance of sharing is by making it fun! By enlisting
students and employees as Jolly Toy Scouts, we were able to provide
them with a concrete but fun way to experience the value of sharing
and the joy of giving.As Jolly Toy Scouts, their tasks include:
Volunteering in collecting toys and books from their classmates,
friends, neighbors and families Helping in cleaning up and packing
the toys so they will look as good as new when they are given to
the new recipients Joining the toy distribution drive in their
appointed/selected partner schools or identified beneficiaryEach
Jolly Toy Scout is given a kit that includes a Jolly Toy Scout
neckerchief, t-shirt, merit pin and a sack for their donations.In
2010, children and adult Jolly Toy Scouts alike from more than 60
partner schools and 33 partner companies served as ambassadors of
Jollibee Maaga ang Pasko and led the effort of collecting donations
for needy children.

*Fast facts about Jollibee MaAga ang PaskoTotal of 1.5 million
toys and books collected to date and still growingEnlisted more
than 200,000 Jolly Toy ScoutsSet a record collection of 283,671
toys and books in 2010Distributed over 500,000 total gifts in 2010
with Jollibee matching every donation with its own Jollibee toy,
book or school itemBigger, More Ways to Share!Over the past couple
of years, Maaga ang Pasko has also evolved into a campaign that
mobilized the support of Jollibee customers and volunteers to
address pressing needs of the community and the society at large.In
2008, in celebration of Jollibees 30th anniversary, the Jollibee
Hug and Share dolls special novelty promo was launched in
partnership with Jollibee Franchisees Association and Jollibee
Foundation. Sales of the limited-edition dolls raised over P18
million pesos which were donated to eight charitable institutions
engaged in programs and projects that directly benefit children.
These included Cottolengo Filipino (Rizal), ERDA Tech (Manila),
Families and Children for Empowerment and Development Foundation
(Manila), House with No Steps (Quezon City), Marcellin Project
(General Santos City), Shontoug Foundation (Baguio City),
Philippine Childrens Medical Center (Quezon City), and the Busog,
Lusog, Talino In-School Feeding Program of the Jollibee Foundation
(Leyte).

In 2009, Maaga ang Pasko decided to focus its efforts on
repairing schools severely damaged by typhoons Ondoy and Pepeng.
Together with Maaga ambassador Aga Muhlach, Jollibee embarked on a
Christmas Caravan as it went around distributing toys and books as
well as school supplies to some 36 schools from calamity-stricken
areas like Taguig, Pasig, Marikina, Cainta, Zambales, Benguet,
Pangasinan and Laguna. With the help of the Jollibee Foundation,
eight of the most severely affected schools also received
additional help by getting either new classroom, desks, computers
and other instructional materials.

In 2010, the campaign sought to actively help in addressing the
countrys classroom gap with another novelty promotion, the Jollibee
and Friends dolls. Jollibee was able to raise a total of P12
million from the sales of the Jollibee and Friends dolls which,
together with the additional P8 million donation from the Jollibee
Franchisees Association and the Jollibee Foundation will be used to
build a total of 40 public school classrooms beginning 2011. It
also represents Jollibees concrete support to the Bayanihang
Pampaaralan program, being one of the first private organizations
to come forward to help address the classroom gap.Skills
Enhancement and Education Development for Students (SEEDS)

What is SEEDS?1. To help qualified studentspursue post-secondary
educationthrough the provision offinancial assistance.2. To enable
students toacquire job competencies skills, attitudes and work
values throughin-store training, thus enhancingemployabilityupon
completion of post-secondary education.Jollibee Foods Corporation
(JFC)recognizes the importance of post-secondary education and
relevant training in enabling Filipino youth to acquire
qualifications and develop their skills and competencies to enhance
their employability. Thus JFC designedSkills Enhancement and
Education Development for Students (SEEDS) Program to be
implemented in JFC stores nationwide.SEEDSis a joint project
ofJollibee Foods Corporation& theDepartment of Labor &
Employmentunder theYE-YE Programaimed at.

What are the Program Components?. Interest-free tuition loan
(max. amount of P12,000 for semestral schools; P10,000 for
trimestral schools). Training stipend net of tuition loan. In-store
training ranging from 24-36 hours/week during regular semester and
48 training hours/week during school breaks. Values formation and
leadership development programs

Who Can Participate in the Program?. 18-26 years old. At least
High School graduate & enrolled in participating partner
schools. With a GWA of 80% or higher. Possess a strong desire to
finish post-secondary education. Of good moral character.
Demonstrate character traits that are suited to the service
industry. Not a recipient of any scholarship grant. Priority given
to those from marginalized families

Who are the Program Partners?1. Sponsors the in-store training.
Jollibee Foods Corp.Jollibee and other subsidiaries under the JFC
group of companies. Department of Labor & Employment3.
Benefits:1. Increase enrollment rate of youth among marginalized
sectors1. Higher success rate for placement of student3.
Expectations:2. Guidance & support in program
implementationBureau of Women & Young Workers under the Youth
Education-Youth Employability Program. Accredited Partner Schools4.
Benefits:1. Improve enrollment rate & reduce drop-out rate
among students due to financial difficulties1. Higher success rate
for placement of student after graduation4. Expectations:2.
Identification & screening of student trainees2. Monitoring of
student trainees

Higher education institutions
offeringbaccalaureate&/ortechnical vocationalprograms

Reaching out through Jollibee Foundation

In December 2004, Jollibee Foundation was established by
Jollibee Foods Corporation (JFC) to make giving back an organized
corporate commitment. The Foundation aims to invest in people and
help them succeed in the way Jollibee knows how. This means taking
the values, the system, the tools, and the years of experience that
has made Jollibee what it is today and sharing it with the people
they most ascribe their success to: the everyday Filipino.Every
program the Foundation embarks on is done the Jollibee Ways
grounded on the values that have endeared the brand to millions of
Filipinos. These values, Customer Focus, Excellence, Respect for
the Individual, Teamwork, Spirit of Family and Fun, Humility to
Listen and Learn, Honesty and Integrity, and Frugality are passed
on from corporation to employee to customer that results in what
the Foundation calls jollifying communities. Among the Foundations
programs, the two major projects are the Busog, Lusog, Talino
school feeding program and the Farmers Entrepreneurship
Program.

Busog, Lusog, Talino (BLT) is a school feeding program that
addresses hunger among Grades 1 and 2 pupils and helps them to stay
in school by keeping them fit and healthy with nutritious daily
lunch meals prepared by the pupils parents. With nationwide
operations, Jollibee store employees visit nearby schools and
conduct orientation to teachers and parents on proper food
preparation and food safety. They also work with the local
government units, Department of Education and private sector
partners in monitoring the feeding activity and ensuring program
sustainability. The presence of Jollibee stores all over the
country and other partnerships enabled the Foundation to expand the
program to 450 schools in school year 2011-2012, feeding more than
25,000 pupils since BLT started in 2007.

The Farmers Entrepreneurship program, on the other hand,
harnesses the companys supply chain by giving the opportunity to
small farmers to be direct suppliers of Jollibee and other
institutional buyers, empowering them to be more productive and
profitable. While Jollibee serves as one of the markets, the
Foundations partners, the Catholic Relief Services and the National
Livelihood Development Corporation provide agro-enterprise
training, provide access to capital and post-harvest facilities. As
a result, a group of farmers from Nueva Ecija have regularly
delivered onions to JFC since 2009. What they have earned enabled
them to pay off the loans incurred from previous years and to send
their children to school without resorting to borrowing, as what
had happened in the past.

When a Jollibee Foundation project results in happier, more
capable people able to forge a better quality life for themselves
and those around them, then the Foundation has truly jollified the
community.

CHOWKING Chowking(Chinese:) is aPhilippine-basedchainthat
pioneered the Asianquick-service restaurantconcept in the
Philippines. The concept combines a Westernfast foodservice style
withChinese food. Chowking predominantly sellsnoodlesoups,dim sum,
andricetoppings. The company was founded in 1985, at a time
whenWestern-style burger joints were dominating the Philippine fast
food scene.HISTORYIn 1989, Chowking started expanding itsmarket
shareamid the volatility of the domestic market. It opened
itsfranchisingoperationsand made its entry into
theprovincialmarkets the same year. On January 1, 2000, Chowking
became a wholly ownedsubsidiaryofJollibeeFoods Corporation, the
Philippines' biggest fast food chain. The new owner commenced
storerenovationsto create a newcorporatelook for Chowking that
would result in a comprehensive change for each store.

1995Chowking opened its first store in the Butuan States through
a franchise agreement with a US-based Igorot-American
Company.2005Chowking enteredJakarta, Indonesia and maintained two
key stores to study the feasibility of the market. At this time,
the company began to explore other potential locations and key
cities as part of its long term expansion plans.In the Philippines,
the company received the coveted The Marketing Company of the Year
award from the Philippines Marketing Association and also attained
its second Hall of Fame for Most Outstanding Filipino Franchise
award from the Philippines Franchise Association.2006In 2006, the
Chowking Food Corporation opened a United Arab Emirates (UAE) store
location, increasing its international presence to seventeen
outlets. 2008To ensure its continued growth, Chowking explored
markets outside the Philippines. In 2008, Chowking had over 400
stores within thePhilippines,United States,Middle EastandIndonesia.
Chowking has steadily been expanding its network in the
Philippines. It is able to ensure the freshness of its food and the
reliability of its supply through its main commissaries in
Highland,Muntinlupa Cityand Sucat,Paraaque City, as well as
satellite commissaries inIloilo,Cebu,Cagayan de Oro,Davao,
andPangasinan. InDubai, in theUnited Arab Emirates, Chowking's
commissary serves ten stores and is expanding to other areas.In
2008, Chowking announced the completion of a Php270-million (USD
5.65-million) modernization program, which will help set the stage
for the companys future growth. Called Project DMSSM(pronounced
dimsum) for Designed, Modernized and Streamlined Supply Chain and
Manufacturing, the two-year modernization program that started in
2006 involves the expansion and renovation of Chowkings Noodle
Building, increased automation, and the improved integration of
food manufacturing processes in its two commissaries inMuntinlupa
City. 2011Jollibee acquired control over the franchised operations
of Chowking USA, following the expiration of the pioneering
franchise agreement.As of April 2011, Chowking operates in key
international cities in the USA, Indonesia (2),Dubai (17),Qatar(2)
andOman(1).In Indonesia, as part of Chowking's ethos of adaptation
with local tastes and culture, the company is one of the first
restaurants to beHalal-certified,courtesy of theIndonesian Ulema
Council (MUI). The number of customers grew as a result of the
certification and a strong Indonesian-Muslim customer profile was
captured in their stores.

PRODUCTS AND SERVICESBreakFast

Longaniza with Garlic Rice87.00Beef Tapa with Garlic
Rice98.00King's Special with Garlic Rice131.00HK Classic
Congee61.00HK Kings Congee105.00

Chinese Rice MealNew Style Fried Chicken79.00Sweet and Sour Pork
Rice Meal98.00Family164.00Orange Chicken Rice
Meal98.00Family164.00Tender Beef Broccoli Rice
Meal109.00Family164.00Boneless Bangus Garlic Rice Meal127.00Braised
Beef with Rice109.00Family241.00Chopsuey Rice
Meal109.00Family160.00Chicken Supreme Rice Meal131.00

LauriatOrange Chicken Lauriat142.00Tender Beef Broccoli
Lauriat142.00Breaded Pork Lauriat142.00Breaded Fish
Lauriat142.00Shanghai Lauriat142.00Chicken Supreme
Lauriat193.00

Chaofan Fried RiceChorizo Chaofan54.00Pork Chaofan54.00Beef
Chaofan76.00Spicy Chaofan98.00Yangchow Chaofan98.00

Noodle SoupWanton Mami54.00Chicken Mami54.00Emperor's Beef
Mami98.00Emperor's Beef Wanton Mami109.00

PancitPancit Canton72.00Pancit Lomi87.00Pancit PlatterGood for
3-4 persons189.00Good for 6-8 persons399.00Good for 12-16
persons799.00DimsumAsado Siopao65.00Bola-Bola Siopao65.00Pork
Siomai3 pcs.43.00Beef Siomai3 pcs.43.00

Side DishesLumpiang Shanghai3 pcs.43.00Kangkong with
Bagoong32.00Chicharap32.00Plain Tofu32.00Pork Tofu43.00Buchi-Lotus
Cream2 pcs.32.00Halo-HaloRegular with 1 scoop Ice Cream72.00Large
with 1 scoop Ice Cream105.00

BeveragesCokeRegular28.00Large39.00Nai Cha43.00Black
Gulaman43.00Iced TeaRegular31.00Large42.00Pineapple
JuiceRegular32.00Large43.00

CORPORATE SOCIAL RESPONSIBILITYChowking is also active in the
organization of Filipino events inJakarta.The brand was a partner
in the "Manny PacquiaovsJuan Manuel Marquez3" boxing fundraiser
event, together with San Miguel Indonesia, theAsian Tigers Groupand
the Philippine Embassy in Indonesia.The proceeds were donated to
the Jollibee Foundation in 2011 for the benefit of
Filipinotyphoonvictims.Chowking also partnered with the London
School of Public Relations-Jakarta for the latter's first Quadmedia
Competition, where students pitched their advertising concepts to a
panel of judges consisting of industry professionals.
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