

    

        


        
        
                        
                
            
                    


        
            	
                    Debra
                
	
                    
                        Home
                    
                
	
                    
                        Comments
                    
                


        


        
    
    

    
        
            
                
                    
                                                    
    
        

        


        
            How to get girls to notice you. (metaphorically speaking) By: Ryan Kiscaden & Jeff Davis 91% 
        

    





                                            

                

            

        


        
            
                
                
                
            

            
                

                

                
                    
                     Match case
                     Limit results 1 per page
                    

                    
                    

                

            

        
    


    
        
                            
                    


        

            
                
                    

                    
                    
                

                
                    
                    1

39
                    
                

                
                    
                    100%
Actual Size
Fit Width
Fit Height
Fit Page
Automatic


                    
                


                
                
                    
                    Embed
                
                
            


        

        

    




        

            

        
            
                
                    
                        
                            Home
                        

                        
                                            


                    
                        How to get girls to notice you. (metaphorically speaking)

                        Feb 25, 2016

                        
                                                                                        Download
                                                        Report
                        


                        
                            Category:
                            
                                Documents
                            

                        


                                                    
                                Author:
                                Debra
                            

                        

                                                    
                                Description:
                            

                            
                                91%.  How to get girls to notice you. (metaphorically speaking).  By:   Ryan Kiscaden & Jeff Davis.  Agenda:.  What is SEO?   SEO Potential Business Benefits  Limitations of SEO  Implementation Considerations  Real World Business Examples  Q & A.  Class.  - PowerPoint PPT Presentation
                            

                        

                                                    
                                Tags:
                                
                                    image search
local search
search service
search engine pr
organic search listings
algorithmic search results
different kinds of search
web pages google

                                

                            

                        
                    



                    

                                    

            




            
                
                    
                                                    Welcome
                        
                                                    
                                Comments
                            
                        
                                            




                                            
                            Welcome message from author

                            This document is posted to help you gain knowledge. Please leave a comment to let me know what you think about it! Share it to your friends and learn new things together.
                        

                    

                                            
                                                            
                            
                            

                        

                    

                                    

            

        


                    
                
                    
                        Transcript

                        
                            Page 1
                        

How to get girls to notice you.
 (metaphorically speaking)By: Ryan Kiscaden & Jeff Davis
 91%

Page 2
                        

Agenda: What is SEO?
 SEO Potential Business Benefits
 Limitations of SEO
 Implementation Considerations
 Real World Business Examples
 Q & A
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Class
 What search engines and/or directories do you use?

Page 4
                        

TOP Search Engines and Directories
 “To organize the world’s information and make it universally accessible and useful”
 The TOP 15 Search Engines: 1. Google 2. Yahoo 3. Bing 4. Ask 5. AOL 6. Mywebsearch 7. Blekko 8. Lycos 9. Dogpile10.Webcrawler11.Info12.Infospace13.Search14.Excite15.GoodSearch
 Web Directories – Yahoo Directory and Open Directory Project
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Facts About Online Search Google – Average Search is 4,285,199,774 web
 pages
 Google – Estimated monthly unique visitors; 900,000,000
 28% of Google searches are for a "product/service name", 9% are for a "brand name" and 5% are searches for a "company name“
 http://www.itfacts.biz
 85% of all Web site traffic70% of all online purchases
 originate from a SEARCH ENGINE
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Definitions SE = Search Engine is a tool that enables users to locate information on
 the World Wide Web. Search engines use keywords entered by users to find Web sites which contain the information sought.
 Web Directory = a search service that arranges the web pages it knows about into categories and subcategories. Often picked by human beings for inclusion in the categories. It is not to be confused with a search engine
 PR = Page Rank a system for ranking web pages developed by Google - http://toolbar.google.com
 PPC = Pay Per Click online advertising payment model in which payment is based solely on qualifying click-through.
 CTR = Click Through Rate advertising term indicating the percentage of viewers who click on a banner advertisement and follow the link
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Search Engine OptimizationWhat is SEO?SEO is the act of modifying a website to increase its ranking in organic (vspaid), crawler-based listings of search engines. SEO is the process of improving the volume and quality of traffic to a website from search engines
 via“natural” (“organic” or “algorithmic”) search results for targeted keywords.Usually the earlier a site is presented in the search results or the higher it“ranks”, the more searchers will visit that site.
 How do organic search listings work? A spider or crawler which is a component of a SE gathers listings by
 automatically "crawling" the web
 The spider follows links to web pages, makes copies of the pages and stores them in the SE’s index
 Based on this data, the SE then indexes the pages and ranks the websites
 SEO can also target different kinds of search, including image search, local search, and industry-specific vertical search engines.
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There Is A Key Difference
 Search engine optimization (SEO) - no cost per click
 - traditional public relations
 Search engine marketing (SEM)
 - cost per click- targeted ad placement
 - traditional advertising
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Search Engine MarketingWhat is search engine marketing (SEM)?
 SEM is the act of marketing a website via search engines by purchasing paid listings
 What are paid listings?These are listings that search engines sell to advertisers, usually through paid placement or paid inclusion programs.
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Search Engine Marketing
 PAID LISTINGS
 PAID LISTINGS
 FREE (ORGANIC) LISTINGS
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Search Engine MarketingPaid listings:
 Advertising programs where pages are guaranteed to be included in a search engine's index in exchange for payment
 No guaranteed ranking Payment made on a Cost Per Click (CPC) basis
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Business Implications Of SEO and SEM If budget allows, undertake both SEO and SEM
 as SEM enables ROI tracking (leads and conversions) If budget is lower go for SEO first
 Recommendation: SEO for organic promotion SEM for campaigns and international markets
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Offline, bustling crowds pass by your place of business. Some of the passerby traffic notices you and walks in.
 "Location, Location, Location"
 Online, people search for information. Millions of people. Each searches alone.
 "Information, information, information"
 Offline / Online Branding
 Slide courtesy of SlideShare.com
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Offline OnlineDirect mail Employee blogsNewsletters Social media sitesCold calling Email marketingMembership organizations
 Links on industry sites
 Point of sale displays QR codes
 What do these all have in common?
 Class
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Does someone in the class know what BLOG stands for?
 Better Listing On Google
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You Are Missing An Opportunity Can you calculate the missed opportunity cost of
 not ranking well for products and services that you offer?
 # of people searching for your keywords x
 engine share (Google = 60%) x
 expected click-through rate
 average conversion rate
 average transaction amountx x
 E.g.10,000/day x 60% x 10% x 5% x $100 = $3,000/day
 Slide courtesy of SlideShare.com
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Best Business Measurements Measure SEO Impact (Marketing Measurements)
 Page Rank Monthly site visitors Page views Average time spent on site Inbound links Conversion rate Cost per conversion, Cost per lead ROI
 Measure what’s important to your top line (Sales Measurements) Number of orders delivered by search engines Sales volume delivered by search engines Profit delivered by search engines Close rate

Page 18
                        

Why Is Search Engine Optimization Important?It gives companies the ability to:
 Drive high quality customers to their website
 Increase sales leads from customers looking for their products and services
 Optimizes online brand
 Increases your profile rank against their competitors
 Targets a global and local audience via search engines
 Opportunities
 Culmination of online activity, generating a higher return in the search rankings increasing your businesses success
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Limitations Web Site Design
 Page Titles Accurately describe your page’s content Use brief, but descriptive titles
 Descriptions Accurately summarize your page’s content Use unique descriptions for each page
 URL Structure Use keywords Keep it simple and clean
 Content Fresh and unique content drive both repeat visitors and new visitors
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Implementation Concerns Beware of Robots
 Tells search engines what parts of your website their crawlers can access Determine which pages would be most relevant to users when
 found in a search engine’s results
 Be Mobile If you offer a mobile version of your website, let search
 engine know!
 Be Social Websites that make it easier to share content can make it
 easier to match interested groups with relevant content
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Implementation Concerns Know your risks
 “Click Fraud”
 Companies targeting competitors “pay-for-click” ads by impersonating users and driving up advertising costs
 The Click Fraud Network estimates 16.6% of click on search engine home pages are fraudulent
 Varies widely across industries
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Implemetation Concerns “Bowling”
 Very dangerous technique, it is designed to have websites of competition banned from search engine.
 HTML injection approach – allows Web Publishers to insert a link in search programs that run on another site. Web Publishers will typically enter a common keyword over and over into a
 competitors site, which will result in a ban of the website by all major search engines
 Inbound link approach Most major search engines use quality of inbound links to determine ranking
 on search engines. Web Publishers who are looking to damage competitors search ranking can
 request inbound links from link farms, gambling sites, or adult websites to damage ranking.
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Is SEO worth it ?
 Class
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Real Life Business Examples

Page 26
                        

First Crush Wine Bar
 Issues:
 Needed an increase in awareness and new customers
 Needed to target core market of tourists
 Wanted to distinguish themselves from other Restaurants in San Francisco
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First Crush Wine Bar
 Strategy:
 SEO campaign targeted across entire US
 Used keywords to reach out-of-towners and event planners
 Highlighted awards they won in their ads
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First Crush Wine Bar
 Results:
 Increased Site Traffic They now receive 700-800 unique visitors a day, compared to
 200 before SEO campaign
 Target Future Customers They are now grabbing attention of tourists researching San
 Francisco restaurants
 Cost-Effectiveness Control advertising costs completely and constantly monitor
 results vs. investment
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Real Life Business Examples

Page 30
                        

Issues:
 After launching their service, they needed to expand their consumer base
 To gain repeat listeners
 To be able to launch successful advertising campaign on shoe-string budget
 Pandora

Page 31
                        

Strategy:
 Used keywords to attract people who were searching for new music
 Used Google analytics to measure return on advertising expenditures
 Put 75% of their advertising capital into search engine ads
 Pandora
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Pandora
 Results:
 Greater Visibility Reached a variety of niche music listeners
 Maximized Performance Increased their click-through rate by 600% since implementing
 SEO campaign
 Increased Revenue Boosted the profitability of listeners by 60% through increased
 memberships
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Real Life Business Examples
 Real Life Business Examples
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Real Life Business Examples
 Issues:
 Brand Awareness Was not satisfied with how their brand was being marketed
 online
 Product Visibility Wanted to increase product visibility through generic keywords
 Low Online Traffic
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Real Life Business Examples Strategy:
 Created keywords that were tied to generic product searches to increase visibility
 Used analytics and forecasting models to determine daily spend limit on “pay-for-click” ads to increase online traffic
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Real Life Business Examples Results:
 Online traffic was increased by 16 times
 Brand awareness and product visibility increased through web exposure
 Were able to use analytics to fully exploit online advertising capital expenditures
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Your SEO Business Action Items: Start with the Google Trifecta
 Google+ page Google analytics Google webmaster optimizer tools
 Optimize your web site following the Google guide Write easy to read text Create content primarily for your users not search engines Use keywords to describe all your page’s content Verify you use correct page titles Add content often
 Create fresh, unique content Tag photos with titles describing the business Encourage reviews of your company online Use citations for your online presence
 Measure your business results Not a “set it and forget it” policy
 Ready to implement SEO into your website? <http://www.google.co.jp/intl/en/webmasters/docs/search-engine-optimization-starter-guide.pdf>
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Will you get all the girls (<--Metaphorical) to notice you?
 Answers to your questions
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 Number: : 015263536
 Cui, Nan., Dou, Wenyu., Lim, Kai., Su Chenting., Zhou, Nan. (2010, June 1). Brand positioning strategy using search engine marketing. DUNS 50033967
 Gronlund, Jay (2010, November 1) Doing more with less. DUNS: 50347770
 Malaga, Ross. (20008, December 1). Worst practices in search engine optimization. DUNS: 519130
 Mutter, Alan. (2011, September 1). Time for a sales tune-up. DUNS: 66969796
 Schmidt, Eric. (2010, January 1) Google – search engine optimization starter guide. Retrieved from http://www.google.co.jp/intl/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
 Wilbur, Kenneth., Zhu, Yi. (2008, August 4) Click fraud. DUNS: 519130


                        

                                                    
LOAD MORE
                                            

                

            

        

                
            
                
                    
                        Related Documents
                        
                            
                        

                    

                    
                                                
                                                                                              
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Girls denim

                                            
                                                
                                                    Category: 
                                                    Marketing
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Szóbeli (Speaking) - Speaking materials

                                            
                                                
                                                    Category: 
                                                    Documents
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Rails girls

                                            
                                                
                                                    Category: 
                                                    Technology
                                                

                                            

                                                                                    

                                    

                                

                                 
                                                                                               
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Girls & tech

                                            
                                                
                                                    Category: 
                                                    Education
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Girls toilet

                                            
                                                
                                                    Category: 
                                                    Documents
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Girls generation

                                            
                                                
                                                    Category: 
                                                    Art & Photos
                                                

                                            

                                                                                    

                                    

                                

                                 
                                                     

                                                
                                                                                              
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Confident girls are the happiest girls

                                            
                                                
                                                    Category: 
                                                    Documents
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            PUZZLE GIRLS

                                            
                                                
                                                    Category: 
                                                    Entertainment & Humor
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Girls Names

                                            
                                                
                                                    Category: 
                                                    Documents
                                                

                                            

                                                                                    

                                    

                                

                                 
                                                                                               
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            The Church-- Metaphorically

                                            
                                                
                                                    Category: 
                                                    Documents
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Girls polos

                                            
                                                
                                                    Category: 
                                                    Design
                                                

                                            

                                                                                    

                                    

                                

                                                                                                                            
                                    
                                        
                                            
                                                
                                            
                                        

                                        
                                            Girls education

                                            
                                                
                                                    Category: 
                                                    Education
                                                

                                            

                                                                                    

                                    

                                

                                 
                                                     

                                            

                

            

        

            



    
        
            	Powered by Cupdf


            	Cookie Settings
	Privacy Policy
	Term Of Service
	About Us


        

    


    

    
    
    

    
    
    

    
    
        
    
    















