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How do I practice sustainability in my daily life? Can
sustainable consumption be achieved at

all?

Poisonous toys, meat scandals and banking crises have shaken our
condence in the economy

and the future. The issue of what kind of world we want to live
in and how we can change theeconomy is more burning than ever. As
consumers and decision-makers, we can rethink our

lifestyles, pay more heed to social, ecological and economic
aspects during our daily consump-

tion and when making investments, and thus further develop the
social market economy.

The German Council for Sustainable Development would like to
help you do this. The

Sustainable Shopping Basket offers tips to assist you in your
daily purchase decisions and

encourages you to bring your inuence to bear: on producers and
retailers because sus-

tainable products need consumers interested in the products and
on society because an

increasing number of people is nding a sustainable lifestyle
appealing.

Since it rst appeared in 2008, the Sustainable Shopping Basket
is updated at regular inter-

vals. Feedback from you, the readers, helps keep this brochure
very current. My heartfelt

thanks to you for doing so! Based on your input, we have made
the seals more striking and

user-friendly. The seal assessment instantly shows how far the
guidelines take ecological and

social considerations into account. The assessment shows you
whether a seal only takes one or

the other, or both criteria into account and also whether the
criteria affect the entire product

development process or just the end product. No matter what the
differences, one thing is

certain: at a minimum, the seals in this brochure provide
transparency and credibility and are

a reliable guide to nding sustainable products. They deserve
your trust!
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Decide what is especially important to you. Choose your own
personal sustainable consump-

tion path with the help of the diverse material available here.
The gatefolds include a sea-

sonal calendar and summary of all recommended seals for you to
take with you when you go

out shopping.

Your contributions, ideas and comments are, as ever, always very
welcome and help

us to dynamically further enhance this Shopping Basket. You can
visit us online at

www.nachhaltiger-warenkorb.de where you will nd practical links
and online portals

on topics covered by this brochure. If you want to stay ahead of
things, we will gladly recom-

mend the newsletter of the German Council for Sustainable
Development which will keep you

abreast of the next steps we will be taking in our efforts to
establish a green economy and

society.

Marlehn Thieme

Deputy Chairwoman of the German Council

for Sustainable Development
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Do we have a c ho ice a t a l l ?

Sustainable consumption is truly possible today. That is the
message conveyed by the

Sustainable Shopping Basket, regardless of the limitations
involved. And something else is

just as clear: People who want to start consuming sustainably
need to take action! Those who

are seriously interested can accomplish more for themselves and
our society than they might

think at rst. Lets see what it takes.

Sustainable consumption would be quite easy if there were an
organic food store just around

the corner, a kindergarten within walking distance, a local
sports club just a few minutes

away by bike, a streetcar stop right across the street and if
you had an affordable home in a

quiet neighbourhood.

But most people can only dream of such an ideal world. There is
almost always something

lacking, and compromises are a part of everyday life. The
compromises we make depend on

our living circumstances, our income and the options available
to us. Neither a neighbour-

hood kindergarten nor an efcient rural public transportation
system can be made to appear

like a rabbit from a magicians hat. Is sustainable consumption
possible for us at all? What are

the big decisions in life that impact on the conditions
affecting sustainable consumption?

We have identied three major themes:
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Home and work

Where do I live? What are my living circumstances? Where do I
work?

Hobbies

Do I consume a lot of energy and resources in pursuing my
hobbies?

Consumer preferences

Do I enjoy eating a lot of meat? Do I travel frequently to
foreign countries?Do I like driving fast cars?

People who want to achieve sustainability step by step need to
ask themselves the following

questions:

Where should I start? What are the really important issues? Will
I accomplish anything at

all by changing my behaviour in small ways?

Can I afford to consume sustainably? Isnt sustainable
consumption an option for the

well-to-do only? What information can I trust? And isnt it true
that many of the issues that keep coming

up are no more than eeting fads?

Everyone must answer these questions for themselves. A number of
references, tips and

guidelines are provided on the following pages. They are meant
to help you build your own

personal framework of consumer values.

Suggestions or getting started with sustainable consumption

Anyone can take the rst steps. There is no need to start with
the really big decisions. This

brochure offers tips that can help you take the rst small steps
in the right direction. They

are not all equally important for everyone. And not everyone
needs to follow every suggestion

immediately.
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The important thing is to nd a starting point. Where that
starting point on the way to

sustainable consumption lies and where you want to begin taking
a critical look at your

consumption habits with an eye to greater sustainability is up
to you.

Total environmental pollution by product group

Source: ko-Institut e. V.

Another possible approach to getting started with sustainable
consumption is to take a close lookat the way in which such goods
as food and textiles are produced. Are workers exploited,
forced

into virtual slavery or paid dumping wages, or do producers
treat their employees fairly? Some

people may opt for a third approach and choose to start in an
area of their life in which they had

already planned to change their habits.

Textiles (page 20f.)

Household appliances (44f.)

Food (page 11f.)

Television, computers, etc. (page 43f.)

Living

Buying green electricity (page 56f.)

In your own home (page 61f.)

Renovation (page 50f.)

Furnishing with pleasure (page 58f.)

Mobility

Short distances (page 25f.)

Your own car (page 54f.)

Travel (page 46f.)

Your ecological footprint and CO2 balance sheetOne of the best
ways to get started is to develop a picture of where you stand
today. How big is your ecological

footprint and how does your CO2 balance sheet look in the
various areas of your life?

The answers to these questions will help us determine where we
should start the process of moving toward more

sustainable consumption. The ecological footprint tells us the
amount of space required to pursue our chosen

lifestyle. There are a number of websites in the Internet at
which you can compute your ecological footprint and

your personal CO2 consumption.

A list of current links and CO2 calculators is provided at:
www.nachhaltiger-warenkorb.de

Set yourself the goal of reducing your CO2 emissions to two
tonnes per year. The easiest way to do this is to follow

our tips relating to living, mobility and food.

Water consumptionEvery person in German households consumes just
slightly less than 130 litres of water per day on average. But

indirect daily per capita consumption is 4,000 litres. Over half
of this water is imported. Many products provide no

indication of how much water was consumed, evaporated or
polluted during the production process. More than

4,000 litres of water are required to make one T-shirt, for
example. To make just one cup of coffee, 140 litres of

water are consumed along the entire production chain. This
hidden water consumption is referred to as virtual

water. www.wwf.de

Do we have a cho ice a t a l l ?
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What is sustainable consumption?

The term sustainable consumption denotes selective consumption
based on awareness of

the environmental, social and economic aspects of consumption.
Under what conditions was

an item of clothing or a new computer manufactured? Were workers
paid adequate wages?

Were they exposed to harmful substances during the production
process? And what is the

environmental impact of a given product? Which products and
which companies do I want to

support with my purchases? Do I buy food in a supermarket, at a
discount store, in an organic

food store or at a weekly outdoor market? Are people paid a fair
wage there? How much

money do I have to spend and what can I spend it on?

Political consumption

You have a voice in a democratic market economy. Use it with
care. As a consumer, you have

more power than you think, as business enterprises react
sensitively to declining sales reve-

nues. Take advantage of every opportunity and choose a
sustainable alternative wherever you

can. In this way you demonstrate that you care about the social
and environmental conditions

under which your purchases were produced and about the
environmental impact of their use

and disposal. As citizens of a democratic society, we must all
commit ourselves to promoting

and supporting the laws, regulations and conditions that make
sustainable consumption pos-

sible in the rst place.

Sustainable consumption is an alternative to modes of
consumption that fail to take such mat-

ters as resource use and the social impact of products into
account. People who cant afford

long-distance travel are unlikely to worry about compensating
for aircraft CO2 emissions. Thus

low-income households often have a good environmental balance
sheet due to their relativelylow level of consumption. Talk about
the ideas offered in this brochure with your family and

friends, and discuss your own ideas about possible changes. What
could be done differently?

What cant or shouldnt be changed under any circumstances? New
approaches to conserving

our environment and achieving greater social justice are often
discovered only when people

start to talk about these issues.

Todays consumers are a lot smarter than mostpeople think. An
increasing number of people now

recognize the signalling effect they achieve and

the power they exercise over business and industry

and the political community as consumers. These

consumers shape markets and can be organized

easily via the Web 2.0. Thus stakeholder dialogue

in the Internet is a communication discipline that

companies urgently need to master.

Claudia Langer, www.sustainlane.com
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Sustainable consumption need not be expensive

Sustainable products are more expensive than others. Or: Only
the afuent can afford

sustainable consumption. But are these statements really true?
Not always. Many sustainable

products are more expensive than their non-sustainable
competitors. But it is possible to save

money by consuming sustainably nonetheless. A paradox?

A look at expenditures

In order to gain an overview of the costs of

sustainable consumption, it may be helpful

for us to take a very close look at what we

spend on the individual product groups dis-

cussed in this brochure. Average gures can

convey a useful rst impression. You can com-

pile a personal balance sheet by noting your

expenditures over a specic period of time.

Tips on how to create your personal balance

sheet can be found on p.71.

The added value o sustainable products

It is true that some sustainable food and textile products are
much more expensive. A product

that is safe for the environment and has been produced under
fair conditions costs more than

one that has been produced as cheaply as possible. But the fair
product offers added value for

everyone concerned. Producers and suppliers who pay more
attention to their products and

employees deserve to expect a reasonable price in return.
Otherwise, a sustainable economy

has no chance of survival.

Average monthly expenditures of

German households in 2008

Food 321 EUR

Page 11f.

Energy 140 EURBuying green electricity (page 56f.)

In your own home (Page 61f.))

Automobiles 272 EUR

Page 54f.

Personal transportat ion 35 EUR

ab Seite 25

Source: Statistisches Jahrbuch 2010

Do we have a cho ice a t a l l ?
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Consumers are willing to pay more for organic or sustainable
products, as people in the

business community are now well aware. And so the possibility
that the good argument of

sustainability is occasionally used to justify unreasonable
prices cannot be ruled out entirely.

Thus it always pays to take a closer look. Trustworthy seals of
quality offer a reliable indication

of whether a higher price is justied.

Saving money through sustainable consumption

Even though certain sustainable products may be more expensive
than others, it is possible

to save money on the whole through sustainable consumption.
Savings can be achieved, for

example, by

buying groceries in smaller quantities and therefore having to
throw less away;

emphasizing durability and quality instead of quantity when
buying clothing;

comparing power ratings and reparability when purchasing
electronic equipment;

taking steps to reduce your heating costs;

taking fewer long-distance trips and switching to a smaller car
or alternative means of

transportation;

recognizing that you can often improve your quality of life
simply leaving unnecessary

things on the store shelf;

giving priority to utility rather than ownership when you
purchase a product;

spending more time with friends pursuing activities that bring
greater benets at a

relatively low cost.

We often fail to consider the costs associated with the use of a
product, such as a washing

machine, for example. But the fact is that the additional cost
of an economical appliance is

likely to be offset by savings over time.

In some cases, sustainable consumption means buying more
thoughtfully and buying less

and saving money in the process. You may consider sharing a
product, for example. And

when a product approaches the end of its service life, you might
want to nd out whether

someone else is interested in having it. That ultimately
contributes to social solidarity as well.
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Dai ly shopp ing spontaneity and habit in day-to-day
consumption

We often buy the things we need every day, such as food and
beverages, without giving

them much thought. When we discover something really practical
or a rare bargain, we buy

spontaneously. Every consumer develops personal routines and
preferences. We buy certain

products and brands regularly, and we shop at certain stores
again and again. Only occasion-

ally do we try something new.

Shopping without having to think a great deal saves time and is
easier on the nerves. Many

consumers appreciate the fact that nutritional data, such as fat
and sugar content, for

instance, are printed on product packaging. But they dont read
the labels on every product

every time they go shopping. Shopping with a routine makes life
easier. But also it means that

we may routinely buy products that are too fat, too sweet, too
expensive and insufciently

sustainable altogether.

Daily shopping for sustainable alternative products requires new
routines. Old habits need

to be reassessed and new ones have to be practised. A few simple
rules of thumb and guide-

lines on how to read product markings and labels may be helpful
in this context.


	
7/31/2019 Brochure Sustainable Shopping Basket

13/76

11

Food healthy and delicious

Organic is the word of the day. Nearly everyone chooses organic
products when shopping

for food at least once in a while. Such purchasing decisions are
prompted by the desire for

healthy nutrition and environmentally friendly alternatives.
Many people also opt for prod-

ucts marketed in keeping with the princi-

ple of fair trade. They offer the additional

advantage that consumers contribute to the

improvement of working conditions in poor

countries by buying them.

Your shopping basket should contain

above all

healthy food products,

organic products,

seasonal fruit and vegetables grown locally,

less meat and sh,

fair-trade products and

beverages in recyclable packaging units.

Do yoursel a avour with healthy

nutrition

Treat yourself to healthy products and empha-

size a balanced diet. By consuming lots of

plant-based foods and non-alcoholic bever-ages and cutting down
on animal products

and fatty foods, sweets and alcohol, you have

already taken a giant step towards healthy

nutrition.

Organic a higher level o quality

By purchasing products of certied organic quality you promote
the development of organic

farming with all of the benets it offers.

The EC Organic Products Regulation (Council Regulation on
Organic Production and Labelling

of Organic Products) details the minimum requirements for the
cultivation of organic

products. Organic farmers do not use chemical or synthetic
fertilizers or pesticides. Genetic

engineering is also banned in organic agri-

culture. Livestock are raised under species-

appropriate conditions on organic farms.

Furthermore, organic farming creates more

jobs than conventional farming operations.

Certied quality: organic productsOrganic products are identied
in your

store by the Eco-Label. Only products pro-

duced in compliance with the provisions

of the EC Organic Products Regulation

are entitled to display this seal.

5 times a dayThe Deutsche Gesellschaft fr Ernhrung (German

Nutrition Association, DGE) recommends ve servings

of fruit and/or vegetables every day. Helpful tips and

answers to a wide range of questions relating to fruit

and vegetables are provided at: www.5amtag.de

The nutrition pyramidshows what a balanced diet looks like.
Further informa-

tion on healthy nutrition is available at: www.aid.de

Source: aid Infodienst
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Urban, rural, regional sustainable agriculture with short
transport routes

and seasonal products

Sustainable agriculture is possible. There are surely farmers in
your area who cultivate high-

quality fruit, vegetables, wine and other products using methods
that are environmentally

friendly, preserve the diversity of the landscape and strengthen
the local economy.

It is particularly important to consider seasonal differences
when buying fruit and vegetables.Products that are in season taste
better and are more likely to be especially fresh. Seasonal

products also have a better energy balance sheet, as they
require no energy-intensive refrig-

eration and neednt be transported over long distances. Many
farmers offer vegetable-basket

subscriptions. These baskets contain fresh seasonal products
from the local region.

Commercial enterprises use the purchase criterion of
sustainability to advertise their own

brands. Do you want to know whats behind this? Then ask how it
is backed up, because if

organic, fair or sustainable is on the label, this should also
be reected in the product.

Read more about organic farming at www.oekolandbau.de (German),
atwww.organic-

arming.com.au or at the website of the European Commission:
ec.europa.eu/agricul-

ture/organic/home_en

goodquestion

Are cigarettes containing organically growntobacco sustainable
products?Rule of thumb: No, products that pose health hazards
cannot

be classied as sustainable.

The seasonal calendar

shows you which types of fruit and vegetables you can enjoy at
their freshest at a given time of the year. You

will nd a seasonal calendar on the cover ap of this brochure or
click here:
http://www.nachhaltigkeitsrat.de/leadmin/user_upload/English/pdf/publications/brochures/Brochure_Sustainable_Shopping_

Basket_Small_Guide_Seasonal_Calendar.pdf

No genetically modied organismsThe rule for both conventional
and organic products is this: Random or technically unavoid-

able concentrations of genetically modied organisms (GMO) are
permitted within a toler-

ance range of up to 0.9% and require no labelling. Consumers who
want to be sure that the

GMO concentration in a product does not exceed this limit should
look for the organic seal

of approval or the Non-GMO label which may be afxed to
conventional products that

comply with this limit. The Non-GMO label refers to all phases
of production and thus is

also used for such products as animal feed.

Dai ly shopping | Food

http://www.organicfarming.com.au/http://www.organicfarming.com.au/http://ec.europa.eu/agriculture/organic/home_enhttp://ec.europa.eu/agriculture/organic/home_enhttp://www.nachhaltigkeitsrat.de/fileadmin/user_upload/English/pdf/publications/brochures/Brochure_Sustainable_Shopping_Basket_Small_Guide_Seasonal_Calendar.pdfhttp://www.nachhaltigkeitsrat.de/fileadmin/user_upload/English/pdf/publications/brochures/Brochure_Sustainable_Shopping_Basket_Small_Guide_Seasonal_Calendar.pdfhttp://www.nachhaltigkeitsrat.de/fileadmin/user_upload/English/pdf/publications/brochures/Brochure_Sustainable_Shopping_Basket_Small_Guide_Seasonal_Calendar.pdfhttp://www.nachhaltigkeitsrat.de/fileadmin/user_upload/English/pdf/publications/brochures/Brochure_Sustainable_Shopping_Basket_Small_Guide_Seasonal_Calendar.pdfhttp://www.nachhaltigkeitsrat.de/fileadmin/user_upload/English/pdf/publications/brochures/Brochure_Sustainable_Shopping_Basket_Small_Guide_Seasonal_Calendar.pdfhttp://www.nachhaltigkeitsrat.de/fileadmin/user_upload/English/pdf/publications/brochures/Brochure_Sustainable_Shopping_Basket_Small_Guide_Seasonal_Calendar.pdfhttp://ec.europa.eu/agriculture/organic/home_enhttp://ec.europa.eu/agriculture/organic/home_enhttp://www.organicfarming.com.au/http://www.organicfarming.com.au/
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Products produced in your area have not been transported over
long distances. The energy

consumed in the transportation of these products increases in
proportion to the distance trav-

elled. This applies to organic products as well. Therefore, your
shopping basket should contain

food products produced in Germany and preferably in your local
region. Foreign products

produced in accordance with strict sus-

tainability requirements may also have

an acceptable energy balance sheet if

they do not require longer periods of

storage and refrigeration. There is no

general rule for this, however.

Through my work at the Foundation, I am

constantly reminded of the importance of

healthy nutrition. Actually, selecting fresh

seasonal foods is a basic skill. But many peopledo not know how
to do it. I have devoted

my efforts above all to helping children learn

how to prepare healthy, delicious meals for

themselves.

Sarah Wiener, gourmet cook and founder of

the Sarah Wiener Stiftung fr gesunde Kinder

und was Vernnftiges zu essen (Sarah Wiener

Foundation for healthy children and decentfood)

goodquestion

Organic products from distant lands?Organic products from abroad
are often cast in an unfavour-

able light. The reason for this is that a great deal of energy
is

consumed in transporting them.

Rule of thumb: The best choice is always a food product

that features three specic characteristics: organic,
regional

and seasonal. It is not always easy to nd such products, of

course. You should ensure that a product meets at least one

of these criteria.

Sustainable food not just at homeYou should also try to order
seasonal foods when dining out. A number of restaurants feature
organic foods and/or

regional products. Learn where they are located and make it a
point to visit these restaurants.
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Meat and fsh consuming less and buying selectively

Our diet should consist of lots of fresh vegetables and
relatively little meat. That is not only

healthy but helps reduce greenhouse gas emissions as well. Meat
production generates sub-

stantially more greenhouse gases than vegetable production. So
you can contribute to protect-

ing the climate by consuming more fruit and

vegetables and treating meat as a rare delicacy.

Steaks and sausages produced at local organic

farms cost more but offer superior quality that

is evident in preparation and consumption.

Moreover, organic meat comes from animals

raised under species-appropriate conditions.

It is also important to be

selective when buying

sh. 75% of the worlds

commercially exploitedsh stocks have now

been shed to excess

or are classied as over-

shed.

Environmental organizations such as the WWF (WWF-Fischfhrer:
www.ww.de) and

Greenpeace (Fish & Facts: www.greenpeace.org) have published
comprehensive consumer

guides that can be very helpful when it comes to buying fresh
sh. It is always a good idea to

ask at the sh counter where the sh was caught, since some
species are particularly endan-

gered by overshing in certain regions.

Eggs with a 3 not for me!When buying fresh eggs, look for the
code stamped

on every egg. The rst digit of the code identies

the type of farm on which the poultry was raised

and the egg was produced.

0 = organic poultry farm

1 = free-range poultry farm

2 = cage-free poultry farm

3 = cage poultry farm

Avoid throwing food awayThe general rule for all foods is that
nothing edible belongs in the trash. Shoppers should develop a
sense of the

right quantities and how long a food product can be expected to
last. If you realize that you frequently throw

away the same left-over foods because they spoil before you have
consumed them, you should switch to smaller

packaging units even if they are more expensive. A list of
leftovers can be very helpful.

Source: Deutscher Sparkassen- und Giroverband 2009

What to do?

How much / How often? 1/ 2 loaf of bread per week1 to 2 eggs per
week

Buy smaller loaves; freeze small portions; make dumplingsBuy
eggs in small quantities as needed

Price0,60 Euro

1,50 Euro

Check labels when purchasing shIf you want to be sure the sh you
buy has been caught under

acceptable conditions, look for the MSC seal (for wild sh)
and

the Naturland label (for sh produced at breeding farms).

www.msc.org/de

www.naturland.de

Dai ly shopping | Food
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Fair ood enjoyment more

than just a matter o taste

Select fair-trade products whenever

possible. In this way you support

producers in developing countries.

The purpose of promoting fair

trade is to improve the living and

working conditions of people in

the countries of the Southern

Hemisphere. Fair trade benets

families who own small farms and

their self-help initiatives.

Drinking water as a oodstuWater of very high quality is
plentiful in Germany. Tap water is drinking water. You can
avoid

carrying heavy cases, accumulating packaging waste and making
unnecessary trips by keep-

ing drinking water in pitchers.

Beverages recyclable is better than disposable

A recyclable glass bottle can be reused up to 50 times, a
recyclable PET bottle up to 25 times.

This makes them the most environmentally friendly beverage
packaging units in the market,

since the use of recyclable packaging systems reduces waste
production. And less raw material

is required to produce beverage containers that can be relled
again and again. By purchas-

ing beverages in recyclable bottles, you support small and
mid-sized regional companies such

as breweries, juice producers and mineral water bottling plants.
And you also contribute to

the preservation of jobs at those companies.

I feel good whenever I buy a fair-trade product.

It is important for me to know that the people

who produce my coffee live and work under fair

conditions and are not exploited. But I also wantto be sure that
the money I spend actually goes

to them. That is why I always look for the FairTrade

seal when I shop.

Franziska van Almsick, former world-class swimmer

and patroness of the fair feels good campaign

Fair-trade products a good choiceFair-trade products are
labelled with the FairTrade

seal. This seal identies products traded in accord-

ance with specied fair-trade criteria. One of the

most important requirements a product must meet

in order to qualify for the FairTrade seal is the pay-ment of
minimum prices above the world-market

average which cover both the costs of production and the
general

costs of living of the families involved in production.
Fair-trade prod-

ucts must also full a number of other requirements.
Compliance

with these requirements is veried through independent audits.
The

FairTrade label signies conformity with both social and
environmen-

tal criteria. There are two environmental standards a
minimum

standard that must be met for initial certication and
maintained

at all times thereafter, and an advanced standard based on
more

demanding environmental criteria, which enables producers to

approach a level comparable to that of organic farming
operations.www.transfair.org


	
7/31/2019 Brochure Sustainable Shopping Basket

18/76

16

Important labels and seals on ood products

There are numerous labels and seals that make it easier to
purchase selectively in food stores.

The minimum requirements for organic food products are set forth
in Council Regulation

(EEC) 91/2092 on organic production and labelling of
agricultural products (EU-Eco-

Regulation). The regulation requires, for example, that at least
95% of all ingredients must

come from organic farming operations. The regulations for
organic cultivation forbid the

use of genetically modied organisms and chemical, synthetic
fertilizers and pesticides. Food

products which conform to the requirements of the
EU-Eco-Regulation are labelled with a

control number, e.g. DE-000. The code DE stands for Germany and
the three-digit

number identies the environmental auditing agency which tested
the product.

National and EU organic product seals

Organic product seal

The Bio-Siegel is the German symbol used to identify products
that meet the require-

ments of the EU-Eco-Regulation. This seal often appears on
products along with other

labelling symbols, such as those of trade labels or growers
associations.

www.bio-siegel.de

EU organic agricultural product logo

The EU organic agricultural product logo also identies food
products cultivated in accord-

ance with the provisions of the EU-Eco-Regulation. It displays
the phrase Organic Farming

or Organic Agriculture. The use of this logo unlike the control
number is voluntary.

www.organic-farming.eu

Organic foods are now found not only in organic food stores but
also in normal supermarkets

and discount stores as well. Many retail organizations offer
their own organic brands, which

also meet the requirements of the EU-Eco-Regulation. These
produces bear the ofcial organic

seal.

In addition to the organic product seals issued by national
authorities, you should also watch

for those awarded by growers associations. The requirements for
the award of these labels

go far beyond the criteria established by the EU-Eco-Regulation
in some cases. Some growers

associations certify only certain product groups or products
from a specic region.

Good for the environmentgood for society

Good for the environmentgood for society

Product history

CO2 emissions for one litre of orange juicePeople who drink
several glasses of orange juice every day and dispose of their
juice containers generate very low

CO2 emissions on the face of it. The amount of CO2 emitted
during the consumption and disposal of one litre of

orange juice is relatively small when one considers the entire
product history of this beverage. The largest share of

CO2 emissions produced during the whole life of one litre of
orange juice is generated in the orange-growing pro-cess and
results from the production and distribution of fertilizer. That is
why you should select locally produced

juices whenever you can.

Dai ly shopping | Food
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Labels issued by growers associations

Bioland food products from organic

farming operations

In addition to strict guidelines for plant cultivation and
animal husbandry, the association

also sets standards for raw-material processing.
www.bioland.de

Demeter food products from organic

farming operations

The association promotes a biodynamic approach to farm
management based on

principles articulated by Rudolf Steiner. Strict guidelines are
set for food production and

processing. www.demeter.de

Naturland food products from organic

farming operations, including sh from breeding farms

The guidelines issued by the association encompass aspects of
social responsibility.

At the international level, the association supports small
farming families and organic

farming world-wide. www.naturland.de

Ga food products from organic farming operations

Products are certied by an accreditation commission composed of
different stakeholders.

www.gaea.de

Biopark food products from organicfarming operations

Quality over quantity is the guiding principle of this
association, with which nearly

700 member farms in 15 German states are afliated. The rst
genetech-free region in

Germany was established in response to an initiative by this
association. www.biopark.de

Seals and labels for specic product groups

EcoVin wine from organic vineyardsAccording to the guidelines
issued by the Bundesverband kologischer Weinbau e. V.

(National Federation of Organic Vintners) the principles of
organic wine production include

the preservation and enhancement of soil fertility, the
promotion of species diversity and

the establishment of a secure foundation for life based on
acceptable living conditions.

www.ecovin.de

Neuland meat and meat products from

species-appropriate, environmentally safe animal husbandry

Farms afliated with the Neuland association emphasize
quality-conscious, species-appro-

priate and environmentally safe animal husbandry. The use of
organic animal feed is notmandatory. www.neuland-eisch.de

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environment

good for society

Good for the environmentgood for society

Good for the environmentgood for society
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Marine Stewardship Council (MSC)

sh from sustainable shing operations

With the goal of preserving global sh stocks in the long term,
the MSC has developed

standards for sustainable shing in collaboration with sheries
experts and environmental

organizations. www.msc.org/de

Rainforest Alliance cocoa, coffee, tea,

citrus fruit, bananas, green plants and owers cultivated in
keeping with environmental

and social requirements

The Rainforest Alliance is dedicated to preserving species
diversity, sustainable livelihoods

and transforming land use practices, business practices and
consumer behaviour.

www.rainforest-alliance.org

Regional organic product seals and labels

Biokreis food products from organic

farming operations in eastern Bavaria

The goal of this growers association is to promote the growth of
networks of organic

farmers and organic food processors and to maintain rural
agriculture on the basis of

organic farming. www.biokreis.de

koqualitt garantiert

(Guaranteed Organic Quality) food from organic farming
operations in Bavaria

In addition to strict standards for organic food production,
this association also emphasizes

the regional origin of the products it certies.

www.oeko-qualitaet.bayern.de

Regional organic product labels in accordance with the
EU-Eco-Regulation

Organic product seals for the regions of

Baden-Wrttemberg, Hessen, Mecklenburg-Vorpommern and Rhn

Food from organic farms and production facilities

(organic product seal) from the respective regions.

Products must meet the requirements of the

EU-Eco- Regulation and serve as orientation guides

for consumers of regional food products.

www.bio-siegel.de/infos-fuer-verbraucher/

regionale-bio-siegel/

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environmentgood for society
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Regional seals for conventional food products

Regional seals for conventional food products

Seals for conventional food products produced in a

specic region

Regional seals help consumers select products from

a specic region. Learn more about the seals used

to identify foods produced in your region.

Seal assessment

Good for the environment

Veriable environmental safety criteria apply

to all of the relevant phases of the value chain,from
raw-material harvesting to production,marketing, consumption/use
and disposal. Theminimum requirement for food products iscompliance
with the EU-Eco-Regulation.

The criteria reect specic aspects of environ-mental safety and
relate primarily to individualphases of the production process,
consump-tion/use and disposal of products.

The guidelines contain either very few or noenvironmental
criteria at all.

* The International Labour Organization, ILO, is dedicated to
four fundamental principles: freedom of association, prohibitionof
discrimination, and the elimination of child and forced labour.
These principles are expressed in international agreementsknown as
ILO core labour standards or ILO standards. The ILO standards are
ratied by governments. However, in countriesin which the rule of
law is ineffective or lacking entirely, ratication does not
guarantee compliance with these minimumstandards.

Good for society

The guidelines apply strict social criteria

which go beyond the basic labour standardsof the International
Labour Organization(ILO)*.

The guidelines contain fundamental socialprinciples, e.g.
compliance with ILO stand-ards or comparable requirements relating
toworking conditions of people involved in theproduction
process.

The guidelines contain either very few or nosocial criteria at
all.
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Textiles dressing fairly, looking good

Part of our personality is expressed by our clothing. Before we
buy a new article of clothing,

we decide consciously or unconsciously whether it matches our
personal style of dress and

whether we really want to go along with the latest fashion
trend. Regardless of whether we

choose plain or distinctive, colourful or neutral clothing,
clothing plays a signicant role in

our purchasing decisions.

At rst glance, it is impossible to determine the extent to which
the materials from which our

clothing is produced are harmful to our health and the
environment, where the textiles comefrom and who sewed them and
under what social conditions the producers live and work.

You should consider the following aspects when you buy
clothing:

materials (e.g. organic cotton),

FairTrade labels,

good workmanship and durability,

the option of buying second-hand clothing, e.g. at a ea market
or a second-hand shop.

Organic cotton good or the skin and or the environment

Cotton is the most popular natural textile bre in the world.
Nearly half of all clothing

produced is made of cotton. Yet the cultivation of cotton poses
hazards to health and to the

environment. Huge quantities of pesticides and fertilizers are
used in the process. In fact,

more pesticides are used in cotton elds than in any other type
of farming. Eight times more

chemicals are used for cotton than for food crops. Another
problem is the amount of water

consumed on cotton plantations. Thousands of litres of water are
needed to produce the

cotton used to make one single T-shirt regardless of whether it
is grown organically or con-

ventionally. As a result, rivers and lakes are drying out. The
Aral Sea in Central Asia is now in

danger of disappearing entirely.

Da i ly shopping | Text i le s
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Health problems suffered by employees and customers

of textile discount stores resulting from contact withchemically
treated materials prompted me to design

my own collection. I use only organically produced raw

materials and textiles treated with natural substances.

Every item is a one-of-a-kind, hand-made article.

Anna Schurau, master seamstress in training and a

nalist in the 2006 RNE Communication Project

21

Organic raw materials used in the

textile industry are grown without

the use of chemical fertilizers and

pesticides. No toxic substances are

released into the soil in organic

farming. The process is not harmful

to lakes and streams in the surround-

ing area or to the health of the

people working on the plantation.This ensures you that no
chemical

residues from production come in

contact with your skin and cause

problems such as allergic reactions.

Product historyThe environmental and social impact of the
production of a T-shirt

The journey of a T-shirt from the cotton plantation to your
clothes closet is extremely long. And the impact of

the process differs considerably during the various stages of
its product life. For example, much more water is

consumed in bre processing, spinning and textile nishing than in
the washing of a dirty T-shirt. CO2 emissions

generated during transport from the cotton plantation to the
spinning mill to the factory, the points of sale and

the household and during disposal (e.g. through used clothing
collection) also contribute to environmental pol-lution. Important
social issues may also play a role in the product history of a
T-shirt including unhealthy, unfair

working conditions or child labour. Unfortunately, it is rather
difcult to determine whether a given company

exercises social and environmental responsibility throughout its
supply chain. Some help can be obtained from CSR

tests published by Stif tung Warentest (the Foundation for
comparative product testing) or producers websites.

kbA cottonThe German abbreviation kbA stands for kontrolliert
biologischer

Anbau (controlled organic cultivation) and identies cotton
that

is grown entirely without the use of chemical, synthetic
pesticides.

Descriptive terms such as hand-picked or made from untreated

cotton say nothing about the environmental compatibility of
the

cotton.
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Fair-trade textiles looking good and doing good

A large portion of the textiles sold in Germany are produced in
low-wage countries and

regions, such as China, Pakistan, Indonesia, Vietnam and Central
America. In these areas,

compliance with guidelines for adequate wages, work-safety
regulations and bans on child

labour cannot always be ensured. When you buy clothing produced
in accordance with the

principles of fair trade and made in Europe, you can be assured
that these minimum social

standards are met. Textiles made of fair-trade cotton have been
available in Germany since

2007.

Quality over quantity simply chic

Regardless of whether an article of clothing is made of natural
or synthetic bres, the pro-duction process may have a negative
impact on the environment and health. We tend to be

increasingly demanding when it comes to our clothing. The trend
toward so-called functional

textiles, especially in sports and leisure clothing, has led to
the need for additional processing

and nishing. More than 10,000 different chemicals and dyes are
used in the textile indus-

try. Much of our clothing is worn next to the skin, which means
that direct contact with the

chemicals used in processing cannot be ruled out. When you buy
textiles that have been test-

ed for toxic substances, you can be sure that your clothing
contains no problematic materials.

While you should always check the quality of processed material,
it is also important to

consider such aspects as timeless design and good workmanship
and to buy clothing you like

so much that you are likely to wear it often and for many years.
Durability improves the envi-

ronmental balance sheet and soothes the nerves.

Fair-trade clothing chic and trendyDresses, trousers, skirts and
jackets made of organic

cotton produced in keeping with the principles of fair

trade and environmental safety have now captured

the fancy of fashion designers as well. Some fashion

producers emphasize environmentally sound, sociallybenecial
clothing products, but often fail to label

these articles accordingly. A list of websites of fair and

environmentally aware designers is provided at:

www.nachhaltiger-warenkorb.de

Dai ly shopping | Text i le s
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You can do a lot with the right thread darn socks,

sew on buttons, let out trousers or take them in.

Truly good items stay with me longer than one or

two years and go through quite a lot. When I can

make something useful again, I am really pleased by

the gain in service life.

Prof. Dr. Angelika Zahrnt,

Council for Sustainable Development
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Second-hand good or the environment and your pocketbook

Clothing that no longer ts or that youre tired of wearing can be
sold at ea markets, in the

Internet or at a second-hand shop. And you might nd something
you like there as well.

In addition to privately-owned second-hand stores, there are
shops operated by churches,

charitable organizations and local community groups which make
used clothing available

to needy people free of charge or at very low prices. By
donating your unwanted clothingarticles, you provide direct support
to people in your own region.

Important markings and labels on textile products

There is no standard label for clothing that offers conclusive
information about the envi-

ronmental impact or the social conditions associated with the
production of a product. The

following labels and logos refer variously to hazardous
substance content, the use of organic

cotton or compliance with standards of social responsibility in
the production process.

Fairwertung

Over 750,000 tonnes of second-hand clothing are collected in
Germany every year.However, it is often not possible to determine
who is behind the appeal for clothing dona-

tions or what will happen to the donated clothing. FairWertung,
the German umbrella

organization, has established standards for the fair collection
and recycling of second-

hand clothing. To recognize such collections, look for the
FairWertung label on collection yers and containers.

Further information is provided at:
www.fairwertung.de/english/index.html
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Seal assessment

Comprehensive environmental criteria

Basic environmental criteria

No or minimal environmental criteria

A detailed explanation of the classication of environmental and
social criteria is provided on page 19.

Comprehensive social criteria

Basic social criteria

No or minimal social criteria

IVN certied natural textiles

The blue Naturtextil IVN zertiziert BEST (IVN certied BEST
natural textiles) label identi-

es textiles made of natural bres and produced in accordance with
the high standards

of the Internationaler Verband der Naturtextilwirtschaft e. V.
(International Association

Natural Textile Industry, IVN) for environmental safety,
compliance with principles of socialresponsibility and the absence
of harmful chemical additives. The environmental and social

criteria apply to the entire production chain. The association
also issues the NATURLEDER

IVN zertiziert (certied NATURAL LEATHER) label for leather
products produced in

compliance with high standards of environmental safety and
social responsibility.

www.naturtextil.com

Global Organic Textile Standard (GOTS)

The relatively new GOTS label represents an international
standard for organic and socially

responsible textile production. GOTS identies products which
comply with rigorous

environmental and social criteria throughout the entire
production and marketing chain.www.global-standard.org

Textiles Vertrauen (Textiles you can

trust in accordance with ko-Tex Standard 100)

The ko-Tex Standard 100 is an international testing system for
nished products and

identies textiles that comply with specied limits for harmful
substances.

Where social and environmental aspects are also taken into
account in the production

process, products can earn the plus ko-Tex Standard 1000 seal.
At the moment, very

few products bearing the higher plus ko-Tex Standard 1000 seal
are available in

the market.www.oeko-tex.com, www.oeko-tex1000.com

European Eco-Label

The European Eco-Label identies textiles made of natural and
synthetic bres as well as

shoes which have fewer negative effects on the environment than
conventional products.

Further information on the European Eco-Label is provided under
Renovation avoiding

harmful substances on page 51. www.eco-label.com

FairTrade

The FairTrade label identies cotton textiles whose producers
receive a fair, stable price for

their cotton. This label extends the range of the fair-trade
standard to include such prod-

ucts as jeans, dresses, skirts, towels, cotton pads and socks.
The FairTrade label is described

under Food healthy and delicious on page 15.

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environmentgood for society
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Short distances leaving the car at home!

Motor vehicles are responsible for roughly 20% of total CO2
emissions in Germany. Other

environmental effects of vehicle trafc include particle
emission, nitrogen oxide emissions,

low-lying ozone, noise pollution, land consumption for roads and
parking lots, and trafc

injuries and fatalities. We use our cars primarily for leisure
activities and shopping. Trips to

and from work account for only 35% of total vehicle mileage.
Approximately one-third of all

trips taken by car are shorter than ten kilometres, and 23% are
shorter than two kilometres

and that despite the fact that distances of less than three
kilometres in urban areas can be

covered faster by bicycle.

If we consider all of the trips we take with our own cars, we
soon realize that many of

them could be eliminated by taking more environmentally friendly
alternative means

of transportation:

local public transportation,

private car-sharing,

car pools and ride-sharing agencies,

riding a bicycle,

walking.

Assistance in the selection of environmentally friendly means of
transportation is provided

in Germany by the Umweltmobilcheck service offered by the
Institut fr Entsorgung

und Umwelttechnik (Institute for Disposal and Environmental
Technology, ifeau) at:


www.bahn.de/international/view/en/home/help/hile_mobilcheck.shtml?ont-size=xl

This helpful tool enables you to calculate energy consumption,
CO2, particulate matter and

other harmful substance emissions for a given route travelled by
car, air or rail.

[See also: Your own car climate-conscious driving]

http://www.bahn.de/international/view/en/home/help/hilfe_mobilcheck.shtml?font-size=xlhttp://www.bahn.de/international/view/en/home/help/hilfe_mobilcheck.shtml?font-size=xl
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We in Germany drive too many big cars. In cars with

internal-combustion engines, only 15% of the energy

used is translated into mobility. Thus the future of
mobility

belongs to small, economical electric-powered cars, an

efcient local and long-distance transportation system

and the bicycle. I switched long ago because it pays off

in benets for my pocket book, the climate and my own

health.

Franz Alt, Journalist
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Travelling without stress local public transportation

Take advantage of the opportunities offered by your local public
transportation system when

you travel back and forth from home to work or the city. Many
cities and larger metropolitan

areas offer good, frequent connections, while other cities could
stand to improve their public

transportation programmes. People who live in the country and
have no direct connection to

local public transportation should consider the Park & Ride
system as an alternative to drivingto the city alone in their own
cars.

One car, several drivers car-sharing

On average, car owners use their vehicles for one hour per day.
Their cars stand idle for the

other 23 hours. A good alternative for people who use a car only
on occasion is to share a

car with others. Car-sharing services are available in some 270
cities and towns in Germany.These include all cities with
populations of 200,000 and up and most cities with more

than 100,000 inhabitants. A list of cities

and car-sharing services is provided at:

www.ecoplan.org/wtpp

Rental vehicles or taxis may be an eco-

nomical alternative for occasional trips.

goodquestion

What is more economical, car-sharing or usingyour own
car?Car-sharing is regarded by many people as too expensive

and often wrongly.

Rule of thumb: If you drive 10,000 kilometres or less per

year and do not need a car every day, car-sharing is more

economical than owning and using your own car.

Dai ly shopping | Shor t d i s tances leav ing the car a t
home!
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Driving together car pools and ride-sharing agencies

Form car pools for travel to work or regular leisure activities.
For long trips, ride-sharing

agencies are a cost-effective alternative to driving your own
car. The costs of rail travel can

also be reduced by travelling in groups.

Getting there aster by bicycle

A bicycle or local public transportation will usually get you
where you want to go in the

city faster than a car and you get some exercise in the bargain.
Useful accessories from

weather-proof clothing to trailers make the bicycle a viable
alternative for many occasions

at any time of the year. When buying a bicycle, you should give
priority to durability and

reparability. A higher price is usually offset by longer service
life.

Very short trips just try walking

Why not walk to your nearby supermarket or bakery and do
something for your health?

People who walk see more of their immediate surroundings.

Choosing the right bicycleA list of safe, comfortable,
low-maintenance bicycles that are suitable for city use or for
cycling tours in the

country, on at or slightly hilly terrain, is provided at the
EcoTopTen information portal at: www.ecotopten.de
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Washing and cleaning environmental awareness pays off

Roughly 640,000 tonnes of washing products are consumed in
Germany every year. That

equates to nearly 8 kg per person per year. People who use
washing, dishwashing and clean-

ing products conservatively save energy and consume less water
and chemicals, and that

benets both the environment and their pocketbooks. It also makes
good nancial sense to

reassess your washing and cleaning habits and make appropriate
changes:

programme and temperature settings on washing and dishwashing
machines,

selection and dosage of washing, dishwashing and cleaning
agents,

application of simple household tips.

Energy-efcient washing, drying and dishwashing

Select the lowest suitable washing temperature. By consistently
reducing washing temperature

by one setting, e.g. from 60 to 40C, you not only save money but
also reduce CO2 emissions

by 33 kg per year in a two-person household. A maximum
temperature of 60C is sufcient

for all types of laundry. A pre-wash cycle is usually not
necessary. If no one in your house-

hold has an infectious disease, normally soiled laundry comes
out clean at between 15 and

40C depending on manufacturers instructions. Greater hygienic
purity, for baby clothes,for example, is achieved at 60C. Washing
at 60C at least once a month is recommended in

order to prevent excessive bacterial contamination in the
washing machine.

Information on all aspects of washing, dishwashing and
cleaningis provided at the Forum Waschen website. Forum Waschen is
an initiative formed by

advocates of sustainabilit y in the areas of washing,
dishwashing and cleaning.

www.sustainable-washing.eu

Dai ly shopping | Washing and c lean ing
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You can save even more energy by using the economy setting on
your washing machine con-

sistently. Wash cycles should be started only when the machine
is full. Exception: Delicate or

sensitive fabrics such as wool or silk should be washed in
smaller loads. Whenever possible,

dry your laundry on the line outdoors or on a laundry rack in an
unheated room. The general

rule for dryer use is to spin laundry at no less than 1,400 rpm
before drying. That signicantly

reduces energy consumption for drying.

The same rule applies to your dishwasher. The machine should be
switched on only when

fully loaded. Programme and temperature settings should be
appropriate for the type of

dishes and the degree of soiling. Pre-rinsing by hand is not
necessary. Simply remove large

food scraps before placing dishes in the machine.

Washing and cleaning agents how much is enough?

Modular systems are a useful alternative to pre-mixed washing
powders, as they enable you

to combine individual components (basic washing powder,
bleaching agents and softeners)

in different quantities as needed. Modular systems and
super-concentrated colour washing

powders have the best environmental balance sheet. Liquid
washing products are less friendly

to the environment.

Instead of the large washing powder packages (concentrated
washing powders), try using

super-concentrated versions in rellable packages, if possible.
These offer a number of

advantages: more economical dosage, reduced water pollution,
less required space, easier

transport and less packaging material. Both types of washing
powder have the same clean-

ing power. But because they are produced in different
concentrations, they must be doseddifferently as well. The right
amount of washing powder depends on water hardness and the

degree of soiling. Information on water hardness in your area
can be obtained from your local

waterworks. Be sure to follow the dosage instructions on the
package.

Simple household tips

It is not necessary to wash every article of clothing after it
has been worn only once. It is

often enough to brush or air out an article of clothing.

To prevent bacterial transmission, use separate cleaning
textiles (cloths, pads, etc.) for

different areas of your kitchen and bathroom.

goodquestion

Are organic washing powders better?Organic washing powders are
sold in shops specialized in organic products and in supermarkets.
Are these

products really safer for the environment than other washing
products?

Rule of thumb: Both organic washing powders and modern
concentrated washing powders are a good choice.

The crucial factors in the environmentally sound use of washing
powders are dosage and the care you exercise in

washing and using washing powders. Steer away from soap nuts.
The rise in demand over here is shortening supply

in poorer countries where soap nuts are traditionally used as a
detergent.
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At a minimum, every household should have a dishwashing powder
or liquid, an all-

purpose cleaner, a liquid abrasive cleaner, and a cleaning agent
for toilets and bathrooms.

Depending on characteristics of the surfaces in your home and
the type of dirt to be

removed, you may nd other cleaning agents useful as well.
Disinfectants are not needed

for household cleaning purposes.

Hang dishtowels in a well-ventilated spot so that they can dry
quickly.

Grandmas secret recipes and tips can be useful for cleaning
bathrooms and toilets.

Scale deposits can be effectively removed with citric acid,
vinegar essence or lactic acid,

which is formed when milk turns sour. Vinegar is also a good
fabric softener.

Important labels and symbols on washing and cleaning
products

The most important factors in washing, dishwashing and cleaning
are dosage and individual

behaviour. The following labels and symbols offer additional
indicators.

Washing, cleaning and dishwashing agents

European Eco-Label

Some of the all-purpose cleaners, hand washing-up and machine
dishwashing agents,

soaps and washing powders sold in Germany have earned the
European Eco-Label in rec-

ognition of their relatively low negative environmental impact.
The European Eco-Label is

described in greater detail under Renovation avoiding harmful
substances on page 51.

Charter for Sustainable Cleaning

Washing and cleaning agents awarded the Charter logo are sold by
companies that haveaccepted the obligation to ensure veriable
compliance with the objective of sustainability

over the entire life cycle of the products they produce from
raw-material purchasing to

use and disposal by consumers. The environmental-safety criteria
cover all phases of the

value chain. A possible upgrade of the seal may be achieved by
raising the standards to a

higher level. www.sustainable-cleaning.com

Cleaning services

Der Blaue Engel (The Blue Angel)Der Blaue Engel identies
cleaning services (wet and carbon-dioxide cleaning) that are

rated as especially friendly to the environment. Further
information on Der Blaue Engel

is provided under Useful household items energy efciency and
waste reduction on

page 38.

Good for the environmentgood for society

Good for the environmentgood for society

Good for the environment

good for society

Seal assessment

Comprehensive environmental criteria

Basic environmental criteria

No or minimal environmental criteria

A detailed explanation of the classication of environmental and
social criteria is provided on page 19.

Comprehensive social criteria

Basic social criteria

No or minimal social criteria

Dai ly shopping | Washing and c lean ing
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Cosmetics, personal hygiene and grooming less is more

The market for cosmetics and personal hygiene products is
booming. Skin creams, lotions,

peeling creams, fragrances, facial masks and hair conditioners
promise to make us look

younger and more attractive and to keep our skin smooth and
healthy. Consumers in Germany

spent 12.6 billion Euro on cosmetic, personal hygiene and
grooming products in 2008.

Choosing cosmetics with eective hygienic, grooming and
protective unctions

It is important to select cosmetic products that are compatible
with your skin type and to use

them in appropriate quantities. You can avoid buying the wrong
products by giving careful

thought to your selections. And dont hesitate to seek
professional advice if you are not sure

about which products are right for you.

Enjoying the sun safelySelect the right sun protection fac tor
(SPF) for your

skin type. The lighter your skin, the higher the SPF

should be. You should choose an SPF of at least 15

for the rst days of the season. Further information

and tips are provided at:

www.tag-des-sonnenschutzes.de
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Selective use or specifc purposes

Cosmetic products perform a number of different functions. We
use them to clean, protect

and groom our skin, hair and teeth and to change how they look
and smell. Yet cosmetics

have a downside as well. They can cause skin irritation, and
some ingredients are harmful

or completely non-biodegradable. Think carefully about the
purpose and the quantities of

cosmetics you use. When it comes to decorative cosmetics, such
as lipstick, mascara and eye

shadow, less is often more.

On the other hand, the sparing use of products that serve a
protective purpose, such as

sunscreens, is not recommended. Apply sunscreen before you
expose yourself to the sunlight

and use enough cream or lotion to cover all of the areas that
are not protected by clothing

against UV rays. It is generally advisable to avoid midday
sunlight.

Be selective in your choice of packaging sizes. Buy only those
products you are certain to

use up before they expire. An unpleasant odour, discoloration or
a change in consistency

may be a sign that a cosmetic product is spoiled. The size of a
packaging unit also affects the

amount of waste generated by consumers

of personal hygiene and grooming prod-

ucts. Several small packages create more

waste than a single large unit.

Ingredients

Roughly 8,000 natural and synthetic substances are used in the
production of cosmetics today.

Some of these ingredients are allergenic. Your susceptibility to
allergies depends on your skin

type. People with sensitive skin should test new cosmetic
products on a small spot on the skin

before applying them to larger areas.

goodquestion

What cosmetics should be avoided?Rule of thumb: Trust your nose.
If a product has an

unpleasant odour, you probably shouldnt buy it or con-

tinue using it.

Stiftung Warentest and ko-TestTest results published by Stiftung
Warentest and ko-Test provide guidance

for consumers of cosmetics and personal hygiene and grooming
products. The

product ratings compiled by Stiftung Warentest are based on the
evaluation of

product performance, environmental compatibilit y and allergenic
potential.

www.test.de and www.oekotest.de

Dai ly shopping | Cosmet ic s , per sona l hyg iene and
grooming
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Important labels and symbols on cosmetic products

The following labels and symbols identify products produced in
accordance with standards

for natural cosmetics.

BDIH Kontrollierte Naturkosmetik

The Kontrollierte Natur-Kosmetik (Controlled Natural Cosmetics)
seal is awarded by the

Bundesverband Deutscher Industrie- und Handelsunternehmen
(National Association

of German Industrial and Commercial Enterprises, BDIH) for
natural cosmetic products

marketed by members of the BDIH. Products that bear this seal
are produced without

synthetic colouring and aromatic substances or preservatives of
non-natural origin. To

the extent possible, raw materials derived from plants should
come from controlled

organic farming (kbA) operations. You can read a list of the
criteria for award of the seal

in the Internet. No further information about the award and
testing processes has been

published to date. www.kontrollierte-naturkosmetik.de

NaTrue

The NaTrue label identies natural cosmetic products and is
awarded on the basis of

a three-star system. One star stands for natural cosmetics, two
stars for natural cosmetics

with organic ingredients and three stars for pure organic
products. Only ingredients

derived from natural raw materials or materials identical or
nearly identical to natural

substances are permitted. Products are certied by independent
agencies.

www.natrue-label.de

Seal assessment

Comprehensive environmental criteria

Basic environmental criteria

No or minimal environmental criteria

A detailed explanation of the classication of environmental and
social criteria is provided on page 19.

Comprehensive social criteria

Basic social criteria

No or minimal social criteria

Good for the environmentgood for society

Good for the environmentgood for society
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Toys fair play is the key!

When we buy toys for our own children, nieces and nephews or
grandchildren, we look

forward to cries of joy and childrens laughter. In order to
ensure that this joy is real and

lasting, you should buy only toys that

contain no toxic substances,

have been produced under fair working conditions,

will benet the childs development and

are made to last.

Caution: poison choose dolls and toy cars careully

Toy cars and dolls that contain softeners or heavy metals are a
vision of horror for parents.

Here are a few tips that will help you keep toxic toys out of
your childrens bedrooms:

Look for quality. Cheap toys are much more likely to contain
toxic substances.

All materials, paint and adhesives used in the production of
toys should be free of harmful

substances.

Toys for small children must be especially resistant to
perspiration, biting and saliva.

Look for the terms phthalate-free or PVC-free when purchasing
plastic toys. Trust your nose: Toys with an unpleasant odour or
that smell like perfume should be left

on the shelf.

Da i ly shopping | Toys
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Fair play among producers as well

The large majority of toys sold in Germany are produced in
developing and threshold

countries. In 2006, 70% of all toys sold in Germany came from
abroad and two-thirds of those

from China or Hong Kong. Fair working conditions and
environmental safety are not always

given sufcient attention in all of the countries in which our
toys are produced. Minimum

standards for working conditions and social responsibility, such
as those relating to work

safety and job security, are often much lower than in Germany.
Internationally recognized

standards such as the core labour standards of the International
Labour Organization (ILO)

play only a secondary role at best. Through our demand for toys
from low-wage countries, we

contribute in part to the often poor working conditions in toy
factories and to the negative

environmental effects of toy production.

The issue of child labour in football production was the focus
of intensive discussion in the

1990s. Since 1997, an international organization has devoted
itself to the task of inspecting

and auditing factories and sewing centres. Today, child labour
has largely disappeared from

football production. But the problem remains in other
industries.

Learning and personal development through play

Toys should inspire childrens imagination, encourage them to
play different sorts of games

and create links to their everyday world of experience. Ideally,
toys can be upgraded by add-

ing new parts or attachments and should consist of different
forms and colours.

Sport balls marketed in accordance with fair-trade principlesThe
FairTrade label awarded to food and cotton products marketed in
accordance with the

principles of fair trade (see page 15 and 20) also identies
sports balls traded in accordance with

these principles. Further information and a list of certied
retailers are provided at:

www.transfair.org

Tests for toysFrom Barbie dolls and bobby-cars to modelling
clay, stuffed animals and kids splash pools to crayons the
results

of tests published by such organizations as Stiftung Warentest
and ko-Test provide information about

potentially harmful ingredients. Stiftung Warentest also focuses
on the entrepreneurial responsibility of toyproducers in its tests.
www.test.de and www.oekotest.de

The fair spielt campaign

The fair spielt (fair plays) campaign sponsored by MISEREOR and
the Werkstatt konomiepromotes the application of socially
compatible rules in toy production. Further information and a

list of the companies which participate in the campaign is
provided at: www.fair-spielt.de
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The general rule for quantity is that you should buy fewer
high-quality toys rather than a lot

of cheap products. When children play with a favourite toy for
years, they develop a stronger

relationship to it. They learn to treat the things they have
come to love with care instead

of simply throwing away toys they rarely touch. In many
childrens rooms, toys are piled so

high that they hardly have room on

shelves or in drawers. The fun children

share when being read to or during arts

and crafts activities is more valuable to

them than mountains of toys.

Toys parents make themselves such as

home-made dolls or stuffed animals can have a very special place
in childrens lives. When

engaged in imaginative play, children are capable of creating
their own toys and play worlds

with a little help, if necessary.

Fun that lasts

Robustness and durability are important criteria in the
selection of toys. Look for strong

material that wont break right away.

Building blocks, railroad cars and animal gures made of wood are
durable toys that children

enjoy playing with over generations. And toys made of wood from
sustainable forestry

operations offer an added benet. Look for the seal of the Forest
Stewardship Council (FSC)

and the Programme for the Endorsement of Forest Certication
Schemes (PEFC). These

seals are shown in the list of labels under Useful household
items on page 39.

Durable, robust toys can provide enjoyment for many children.
Toy bazaars, ea markets

and second-hand shops often buy toys that are still in good
condition. They also offer you an

opportunity to buy good toys that have proven their worth at
very favourable prices.

Good playTips on positive play value as well as good

function and workmanship are provided at:

www.spielgut.de

Dai ly shopping | Toys
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Useful household items energy efficiency and waste reduction

Batteries, wrapping paper, cut owers, text markers, clothespins
and tooth brushes you

have an opportunity to consider environmental aspects when
buying many of the little

things you need in your own household.

Admittedly, the decisions you make in purchasing these small
household items will probably

not have a major impact on the environment. But you should give
careful thought to thesepurchases nonetheless. When you add them
all up, you may realize you can make a difference

after all.

Special attention should be given to the issue of the
disposability of certain household

items. Batteries, paints, aggressive house-

hold cleaners, spray cans and pesticides,

to mention only a few examples, do not

belong in your household dustbin. These

items can be properly disposed of at local

recycling or reusable material collectionpoints and can be
returned to the point

of sale in some cases. The waste and recy-

cling guides published by your local pub-

lic utility provider offer tips for the proper

handling of problem waste. In terms of

efciency, durability and disposal, the LED

light bulb should be given priority.

The energy-saving light-bulb trickA two-person household
consumes roughly 400 kWh of

electricity for lighting alone every year. That gure can

be reduced to about 120 kWh by using light-bulbs that

consume 80% less energy. And that translates into savings

of 60 Euro for the household.

Rule of thumb: Because they contain mercury, energy-

saving light bulbs must never be put in your household

dustbin. A hazardous waste disposal point near you is listed

at: www.lightcycle.de
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Collection points or old CDs and DVDs

Old CDs and DVDs are well suited for recycling. They consist for
the most part of polycarbonate,

a valuable plastic. You will nd collection points for old CDs at
retail stores, local disposal

points and numerous other places, such as schools or
universities. Information on collection

points is provided at: www.blueboxx.ino and www.remedia.de

Recyclable products are a sustainable alternative, particularly
when it comes to paper and

writing materials. That is why it is so important to dispose of
paper in paper-recycling con-

tainers or at used-paper collection points. Wasteful use of
paper products should be avoided

both at home and at work. Despite the possibilities offered by
communication technology,

paper consumption is still extremely high

in many modern ofces. One way to reduce

paper consumption is to print on both

sides of each sheet of paper. Another alter-

native is to use unneeded printed sheets as

scratch paper.

Important labels and product symbols provide guidance on
environmental friendliness when

it comes to purchases of household items.

Der Blaue Engel

Since 1978, Der Blaue Engel (The Blue Angel)

has stood for a wide range of large and small useful household
items that can be

distinguished from similar products on the basis of their
compliance with environmental

criteria. The spectrum of products certied by Der Blaue Engel
ranges from copier

and printer paper to batteries to drinking-water carbonation
units and baby monitors to

charging equipment, milk foamers and toothbrushes. At
www.blauer-engel.de you will

nd a complete list of the products and services awarded the
Blauer Engel seal. You can

also download information about the basis for award of the seal
to a given product as wellas a list of the requirements a product
must meet for certication. An independent jury

(the Eco-Seal Jury) selects the products and services to be
awarded the Blauer Engel

seal. The requirements are set by the Federal Environmental
Agency in cooperation with

RAL gGmbH. The requirements differ depending upon the type of
product and apply in

the case of some products to the entire product life-cycle, from
raw-material production

to manufacturing and processing to use and disposal. For certain
products, emphasis is

placed on the utility phase. www.blauer-engel.de

Good for the environmentgood for society

The Pro Recyclingpapier initiativeprovides information on
all

aspects of paper recyclingand provides a sustainability

calculator for ofce paper. This tool computes raw-

material, water and energy consumption as well as CO2

emissions associated with the production of specic quan-

tities of paper.

http://www.papiernetz.de/index.php?page_id=33

Dai ly shopping | Use fu l househo ld i t ems
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Useful items made of paper, cellulose and wood

The Forest Stewardship Council (FSC) seal, the European
Eco-Label and the seal of the

Programme for the Endorsement of Forest Certication Schemes
(PEFC) are awarded to

many products made of paper and cellulose:

writing tablets, notebooks, copying and printing paper

envelopes

binders, folders

adhesive notes, labels

calendars

wrapping paper

boxes, packaging units

paper towels, sanitary paper, lter paper

napkins

The FSC and PEFC seals are also awarded to small products made
of wood, such as

coathangers, clothespins and wooden toys.

The FSC and PEFC seals and the European Eco-Label are described
under Renovation

avoiding toxic materials on page 52.

Energy-saving light-bulbs

European Energy Label

Energy-saving light bulbs are awarded the energy-consumption
label. The European Energy

Label is described under Household appliances climate-friendly
cooling, washing and

cooking on page 42.

Flowers

Flower Label Program

When you buy fair-trade owers, you help promote fair working and
living conditions on

ower farms in Latin America and East Africa.

The FLP label takes both social and ecological criteria into
account. There is a minimum

environmental standard which must be met by all certied
producers and suppliers from

the outset and a higher standard based on stricter environmental
criteria. A search engine

you can use to nd orists near your home that sell FLP-certied
owers is provided at:

www.fairowers.de

FairTrade

The FairTrade seal also identies owers marketed in accordance
with the principles of fair

trade. Further information on the FairTrade label is provided
under Food healthy and

delicious on page 15

Good for the environmentgood for society

Seal assessment

Comprehensive environmental criteria

Basic environmental criteria

No or minimal environmental criteria

A detailed explanation of the classication of environmental and
social criteria is provided on page 19.

Comprehensive social criteria

Basic social criteria

No or minimal social criteria

Good for the environmentgood for society

Good for the environmentgood for society
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Rare purchases research pays off

Things we dont need every day dont appear on our daily shopping
lists. Refrigerators, com-

puters, wardrobes and travel are not consumer goods per se. We
ordinarily invest more time

and thought for these purchases than for the little things we
need every day. The questions

we typically ask are:

Do I really need it?

Are there signicant differences in quality?

What is the purchase price? Will there
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